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EDITOR’S COMMENT

Peaked or more
sustainable?
After a major drop in sales, will
the boom seen since non-essential
retail re-opened continue?
It seems that we may have arrived at a point where no-one is
sure how things will be from one month to the next, with
outcomes varying wildly from month to month. No, not
pandemic infection rates, but sales of furniture and flooring.
ONS figures show furniture and lighting sales in England,
Scotland and Wales dropped by 21% in June compared with
May, while flooring sales leapt by 22%.
Both were still comfortably ahead of 2019, but the drop in
furniture sales does raise the question of whether the boom
seen since April has peaked, not to be seen again, or is it
levelling out to something more sustainable?
Flooring, on the other hand, seems only to be restricted by
product and fitter availability, with sales since non-essential
stores re-opened 60% higher.
For many retailers, 16 August cannot come soon enough as
until then they are at risk of losing staff, and contractors, to the
Test and Trace ping. The effects of employees having to stay
away from work could be devastating, for example the delivery
team or fitters (I have heard of one retailer who lost five fitters).
With staff holidays reducing flexibility, even store closures are
a real possibility.
You may remember the three local bed retailers I mentioned
last month who had quickly reverted to a 60% off sale after
re-opening. I passed them again the other week and noticed
that has come to an end: all three have now switched to the
summer sale, with only 50% off. What are the odds of a 40% off
autumn promotion?
August is always a favourite issue as we can finally reveal the
winners of the Interiors Monthly Awards. This year, after a time
in retail like no other, it has been very interesting to see which
companies have impressed you the most. Many congratulations
to all the winners.
The winner of the awards hamper was Timothy Shaw, GH Shaw
md, Lincoln. Congratulations to him as well.
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NEWS

Furniture sees sales growth
slip but flooring powers on
Retail furniture sales fell back in June while flooring
sales jumped
The latest ONS retail sales figures of the average
weekly sales of furniture and lighting in England,
Wales and Scotland dropped by 21% from May to
June to £293.809m.
This was still 7.3% higher than June 2019.
In contrast the average weekly sales of flooring
rose by 22% to £53.318m, compared with May.
Sales were 155.5% higher than in June 2019.
Since non-essential retail re-opened in April,
furniture and lighting sales were 17% higher for
the three-month period compared with 2019.
For flooring the increase was 60.2%.
The quarterly figures take into account the
monthly revisions undertaken by ONS.

Shoppers are still spending

Selling Swedes scupper Sussex
Dreams in F&B move
store scheme: superstore schedule
scunnered – shoppers seek solace
Ikea has abandoned its plans to open a
superstore in West Sussex, saying
shopping habits have changed. The
decision is likely to herald the end of
new superstores as the company looks
to online and city-based showrooms.
‘This has not been an easy decision to
make. Today, we are operating in an
incredibly fast-changing retail
environment and customer shopping
habits aren’t as they once were. Although
we know that there is great potential in
Sussex, we no longer believe that an Ikea
store on the outskirts of Lancing is the
optimum way to reach customers in the
region,’ says Richard Rands, Ikea UK &
Ireland market expansion manager.
In recent years the chain has opened
a series of small city-centre showrooms
that consumers cannot make purchases
at. It says it will now sell the land on
which the store was to be built.
Plans for the store and 600 homes
were announced in 2016 and planning
permission was granted in 2018, with
construction starting in 2020.
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Local residents were split over the
decision. ‘For something important and
long-lasting like furniture I would want
to see what I’m buying in person, and
also try it out for size and comfort if it’s
a chair or bed,’ says one. ‘That’s a shame,
lots of people would have benefited from
jobs,’ says another, while a third spoke of
the issue that had caused the most
objection during the planning process:
traffic on the already very busy A27:
‘Disappointed, but I don’t think the roads
could have coped.’

Dreams has opened its first Feather &
Black retail space since last year’s
acquisition of the brand.
A 5,380sqft mezzanine has been
created at Dreams’ Hedge End,
Hampshire store. Two further stores
are planned this year.
‘We know that having a physical
presence is crucial for our customers –
not only so that they can try out our
beds and mattresses, but so that they
can really sense what it might look
like in their own home. It has been a
labour of love to develop this store,
and we’re delighted to see our
customers interact with our products
once more,’ says Suzannah Taggart,
Feather & Black director.

Likewise raises £10m investment
Flooring distributor Likewise has raised
£10m from investors as it switches to the
AIM stock market. A number of directors
and senior managers have invested £1m,
with the group expected to be valued
at about £50m when trading begins on
18 August.
The group issued just over a quarter of
new shares. It says it generated sales of
more than £250,000 a day during May

and June and trading has been ahead of
budget in 2021.
‘Likewise has developed rapidly during
the last two years and the foundations
are now in place to build a substantial
business in the UK flooring industry,
maximising our relationship with our
manufacturing partners, along with
flooring retailers and contractors,’ says
Tony Brewer, Likewise ceo.

21 - 22 Sept 2021 | Telford
Bringing The Bed Industry Together Again

Mattresses | Divans | Bedsteads | Headboards | Pillows
Futons | Sofabeds | Tickings | Fillings | Springs | Foam
Machinery | Components

NEW for 2021 - Supplier Innovation Zone

www.bedshow.co.uk
@TheBedFed

NEWS

Sales jump
at Dunelm
Dunelm has seen sales jump in the past quarter and has
raised its profit forecast.
The chain says it will now see pre-tax profits of about
£158m for the year to 26 June, after sales jumped by
43.9% in the quarter compared with 2019 and it delayed
its summer sale.
Full-year sales were 26.3% higher than 2020 and 21.4%
higher than 2019 at £1.33bn.
Construction of a 190,000sqft distribution centre at the
Daventry International Freight Terminal is underway which
will allow it to grow its furniture offer.
A further warehouse is being built in Stoke on Trent,
where its existing distribution hub is, which will be used
for online sales.

The chain delayed its summer sale

Eve disappoints
Eve Sleep saw shareholders react badly to its latest
performance. The mattress company told them that sales in
the UK and Ireland had grown by 18% in the six months to
30 June, despite non-essential retail being closed for a large
part of the period.
Sales were just 15% higher than 2019, indicating it had
performed less well than rivals. Shareholders took fright, with
the share price dropping from £4.60 to £3.30, before
recovering to £3.69 valuing the company at £9.59m. Eve stock
has fluctuated between £2.60 and £9.50 in the past year.

Furmanac loss
Upholstery, beds and occasional furniture manufacturer
Furmanac made a financial loss after a major drop in sales in
its past financial year.
For the year ended 30 June 2020, sales fell from £12.2m to
£9.59m. An operating profit of £1.142m became a loss of
£239,031. Pre-tax profit of £411,611 became a loss of £474,506.
The accounts, completed last November but not filed until
summer, make no mention of the impact of the pandemic, which
would have hit performance towards the financial year end.

6

Interiors Monthly August 2021

Then there were 23: the new Stockport store

Charity move marks expansion
JYSK has continue its
expansion in the north of
England, opening its 23rd
branch.
The chain has opened a
12,900sqft store on the
Manchester Road Retail Park,
Stockport: its fourth in the
Greater Manchester area.
The store marks the
beginning of a partnership
with the Greater Manchester
Mayor’s Charity in order to

help address the issue of
rough sleeping and
homelessness across the
city region. Using contactless
donation points in-store,
customers can opt to make
a small donation when
paying for their JYSK items
to pledge support towards
the cause.
The partnership will run
across the Stockport, Oldham,
Bolton and Bury branches.

Mediation set to become mandatory
in customer disputes
Interiors companies will have
to use mediation in disputes
with customers under
proposals put forward by
the Government.
It says that mediation or
alternative dispute resolution
will be mandatory ‘where
disputes arise over a
transaction. This means both
sides have an alternative to
the time-consuming and
potentially costly route
through the courts and levels
the playing field for decent
businesses who are doing
the right thing.’
The Government’s analysis
says it will cost companies
£117 to deal with each case,
based on four hours’ work. It
also says that compensation

payments set by mediation
bodies tend to be significantly
lower than those set by
courts.
It also wants to speed up
the process, saying that the
typical eight-week period
where the consumer and
business try to settle the
dispute before a mediation
body will accept a case
discourages consumers
seeking redress.
Interiors companies were
highly ranked on the
Government’s criteria but
have been included with
builders, who had the jointsecond lowest ranking
alongside estate agents.
The consultation ends on
1 October.
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DESIGNED IN THE USA

HANDMADE
HANDMADE IN THE UK

For further information call 023 80 866111
millbrook-beds.com

millbrook sleep technolgy for earth & ocean
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FUNDAMENTALS ®
IS THE ESSENTIAL
COLLECTION THAT
COVERS ALL YOUR
CARPET NEEDS.

TERRA

AQUA

ANIMO

WE’VE GOT YOU COVERED

THE FUNDAMENTALS® CARPET COLLECTION BY AW: ESSENTIAL TO YOUR HOME

FUNDAMENTALS® is the must-have brand for your store - you might say it’s fundamental.
WITH JUST 6 RANGES, YOU’LL COVER THE CARPET WISHES OF ANY CUSTOMER:
colours, neutrals & design, plains & heathers, made with polypropylene & polyamide.
The great variation caters to all style demands and the collection comes with WEAR &
STAIN WARRANTIES that guarantee DURABILITY and EASY MAINTENANCE.
The graphic style is truly unseen in the carpet business: sleek, striking and modern with a
touch of sci-fi. This makes FUNDAMENTALS® into an instore show-stopper, appealing to all
types of customers.

Share your Fundamentals
#carpetyourlife
fundamentals-carpet.co.uk
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Wilding praises managers
for ‘extraordinary outcome’
Geoff Wilding, Victoria executive chairman has praised the
efforts of the group’s management after it announced a
record year in the face of global lockdowns and surges
in demand.
‘I want to pay credit to all Victoria's management team,
who, when it really mattered, delivered an extraordinary
outcome for shareholders in a
challenging operational
environment. The result of their
efforts is that the group is in
an enviable operational and
financial position to take
advantage of opportunities to
continue to create wealth for
shareholders. The brilliant
performance of our operational
managers gave us the
opportunity to strengthen the
Abingdon Flooring’s Chatsworth
business during FY2021,

improving its market position, sustainably improving
productivity and margins, and taking advantage of some
unique acquisition opportunities from motivated sellers,’
he says.
The group saw sales rise by 6.6% to £662.3m in the year
to 3 April, while an operating loss of £8.5m became a profit
of £45.9m. The UK and Europe
soft flooring division saw
underlying EBITDA rise 18.7% to
£49m, with sales 0.6% lower at
£280.4m, despite the firstquarter lockdown which saw
sales drop by 80%.
‘The foreseeable outlook for
the business is encouraging.
Demand remains strong and
traditional leading indicators
suggest that this demand will be
sustained,’ says Wilding.

Amara picks Butlin to ripen growth
Etailer Amara has recruited Matthew
Butlin to the new role of chief technology
officer.
Butlin has spent his career heading up
the technology functions of high-growth
fresh food companies, most recently
spending almost six years at BerryWorld
as cto.
‘Amara is already a progressive retailer
in the digital arena, and I am looking
forward to building on this by supporting
all technological areas to take the brand
to the next stage of growth. I’m very

pleased to be joining such a dynamic
and creative team,’ says Butlin.
‘I am delighted to welcome Matthew
to Amara. The role of cto is the final
position we needed to fill to maintain
the high double-digit growth we are still
experiencing. He brings comprehensive
knowledge and experience and will
undoubtedly shape our technology
strategy over the coming years,’ says
Andrew Hood, Amara ceo and co-founder.
In June the retailer recruited Mark
Higgins as chief operations officer.

Cox & Cox recruits Strudwick to head marketing
Former Sofa.com head of marketing
Paul Strudwick has joined interiors
etailer Cox & Cox as marketing director.
He had been at Sofa.com since July
2018. Before that he was head of
marketing at Steamer Trading and
previously spent five years in a senior
marketing role at Sky.
‘This is a great appointment for Cox &
Cox. Paul not only brings considerable
experience, but also the boldness and
energy to add to the team as we
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continue to break new ground,’ says
Richard Bell, Cox & Cox ceo.
‘Cox & Cox has always been a brand
I have admired – personally for its
beautiful product range, but also
professionally for its best-in-class
customer-orientated marketing strategy.
I’m thrilled to be joining the leadership
team to drive the marketing strategy
forward, amplify brand awareness, open
new markets and ultimately continue to
drive strong growth,’ says Strudwick.

‘Moderniser’ Mitchell to JL
John Lewis has appointed Kathleen
Mitchell, Accessorize md to be trading
director. She takes up the role next month.
Mitchell was promoted to md last
October after three years as branding
director. She has also held roles in
marketing and management at L’Oréal.
‘Kathleen brings a huge amount of
experience in modernising retail brands,
which will help support the turnaround
of our John Lewis business,’ says Pippa
Wicks, John Lewis executive director.
‘She will lead trading strategy across
all categories, ensuring we continue to
inspire and delight our customers.’

Policy restored
Improved trading will see Headlam revert
to a normal dividend policy sooner than
it expected.
The group says it will restore dividends
based on earnings in September, when
its interim results are published.
It says it expects profits to be at
least £35m, £6m higher than analysts’
forecasts. Residential performance has
been strong and commercial sales have
shown improvement, it says.

2021

5th & 6th October
●

Over 80 exhibitors

●

FREE parking

●

FREE lunch

●

Central location at
Stoneleigh Park,
Warwickshire

For a full list of exhibitors and to register please visit

www.theautumnfurnitureshow.co.uk

NEW PRODUCTS

1

3

4
2

5

1 With the Ocean+ water-resistant laminate
collection, patented rigid composite board
vinyl floors with DreamClick, the world’s
strongest floor in Grand Majestic and the
Ultimtec advanced hybrid finish for wood
floors, BerryAlloc’s stand is one not to
be missed at The Flooring Show: stand B27
in Hall B.
Visit: www.berryalloc.com
2 After the launch of its StainFree Wilton
patterned carpet collection earlier this
year, Abingdon Flooring will be coming
to The Flooring Show with more styles
ready to delight homeowners. These
include StainFree Aristocrat, a heavier
version of StainFree Sophisticat, and
Velvet Touch, a carpet with Abingdon’s
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widest colour bank of 28 exquisite jewel
and natural tones.
Visit: www.abingdonflooring.co.uk
3 The Quick-Step Master Installer
programme, only available through the
Academy for Excellence in Flooring,
provides successful fitters with Master
Installer ID card and registration number,
a ticket to an exclusive and valuable listing
on the Quick-Step website; a full set of
swatches; a Master Installer vehicle sticker
and branded stationery to highlight
membership of this exclusive programme.
Visit: www.quick-step-academy.co.uk
4 Installers are increasingly facing questions
over what can be done to reduce footfall

noise and the sound transferred between
floors. They can turn to the numerous
options in the wood, laminate and LVT
underlay collection from Floorwise for a
quieter solution at all price points.
Visit: www.floorwise.co.uk
5 Unfolding across several leaves, Louis de
Poortere’s Richelieu premium architect
folder showcases the qualities, textures
and colours on offer in this impressive
woven broadloom carpet collection. An
ideal reference for home consultations,
mobile retailers or flooring boutique stores
with limited room, the folder is supported
by a sample service, sending directly to
customers within 24 hours.
Visit: www.louisdepoortere.com 

UNFORGETTABLE . UNRIVALLED . UNMISSABLE

REGISTER NOW

1-2 SEPTEMBER 2021*
Experience the
buzz of a live event.
Discover leading brands
and ranges specifically
curated by AIS
for independent
retailers.

Register now:
www.indxshows.co.uk

Cranmore Park Conference and Event Centre,
Cranmore Avenue, Shirley, Solihull, B90 4LF

Visit the website for our current Covid measures.

Visit the website for our current Covid measures.

*1 Sept open to AIS members only.

NEW PRODUCTS

6

7

9

10
8

6 Flexform’s Harper seating system has
an innately elegant appeal, thanks to
its balanced proportions, couture tailoring
of the upholstery and exquisite handcrafted details. Saddle-hide clad console
armrests, available in two widths, lend
Harper distinctive good looks.
Visit: www.flexform.it
7 Salda Arredamenti’s Futura collection
draws on and celebrates the style of the
early 20th century. The star of the
collection is the 8712 sideboard, with
five drawers on metal runners and flap
in beech with rosewood veneer, and
a glossy finish to complement the
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front, sides and top in resin.
Visit: www.saldaarredamenti.com
8 Frag’s Quattro pouffe, from the Italian
Japanese studio Mist-o, has the appearance
of a decorative cushion suspended in thin
air on a minimal supporting structure of
curved metal tubing. The slender metal
structure of the legs gives it an almost airy
lightness, belying its large dimensions and
blending essential lines with soft volume.
Visit: www.frag.it
9 Lifestyle Floors chose ADP to install
POS units at Excel Kitchens & Bathroom
Solutions in Winsford, Cheshire, due to its

eye for detail and skill at working to tight
deadlines while delivering impeccable
service. ADP agrees a timeframe for its
team to install displays without disrupting
the client’s business hours.
Visit: www.adp-distribution.co.uk
10 Porro has updated its 1995 Load-it
with a version with steel shelves and wall
panels in natural canneté, featuring a
succession of horizontal and vertical
stripes to create a picture on the wall that
can reach to the floor and be completed
by the suspended top in black-stained
hemlock, thus becoming a refined TV area.
Visit: www.porro.com

Theflooringshow.com
TheFlooringShow

FlooringShow

Image courtesy of Invictus®

REGISTer NOW
tHEFLOORINGSHOW.COM
New Product Launches
Demonstration Zones
Design Trends

The flooring show
19-21 september 2021
HCC, harrogate

WATCH T HE F I L M
AND DISCOV E R
OUR AWA R D
WI N N IN G
DIS PL AY

Always a trailblazer when it comes to
branding, Associated Weavers reinvents
the in-store display & brings an experience
unseen in the flooring business. With
traditional samples and an intuitive
digital module, Invictus® luxury vinyl
flooring invites the customer on a fun-todo purchasing journey.
Share your Invictus
#invictuscarpetflooring

GREAT FLOORING • INVINCIBLE PERFORMANCE

A UK brand
since 1964
www.invictus.co.uk

SERVICE

Richard Renouf

Persistence pays

Sometimes a common complaint actually is a fault
Hers was a grade two listed building,
dating back to the 16th century, in the
heart of a cathedral city. The floors
creaked. The carpet had soiling from
draughts all round the skirting boards.
Walls were not straight and the low
ceilings dipped irregularly. She loved its
character. I wondered how she could be
losing sleep just because of a mattress.
I hadn’t been looking forward to
today’s visit. I have had to advise several
callers every week for the past 15 months
that their beds probably were not faulty
and their perceived discomfort was likely
to be the result of the changes to their
lifestyle and routine due to lockdown.
If they had already had a visit from a
technician, I’d tell them it wasn’t enough
to suspect ‘they would say that because
they’re being paid by the retailer’, as no
(reputable) company would want to
leave a faulty product in the marketplace
to be the topic of many after-dinner
conversations once lockdown had eased.
But Mrs E wouldn’t take my word for it.
She was convinced her luxury mattress

was faulty – it was softer in the middle
even though she slept to one side. She
agreed to pay my inspection fee even if
I found no fault. But that didn’t alter my
expectations of what I would find.
I didn’t hear ‘Ta-da!’, but her hand
gesture deserved it as she revealed the
cause of her complaint. The mattress
had a few wrinkles but no significant
settlement, so I asked a few questions to
make sure I understood her complaint.
She slept to one side of the mattress but
it had always felt as if she was falling
towards the centre. She had tried lying
in different positions but to her the
mattress felt distinctly softer in the
middle. Oh, and her cleaner could see a
fault when she knelt and looked across
the mattress top.
The technician who had visited took
some measurements with a piece of
string and reported to the retailer that
there was no fault. That concluded the
retailer’s interest, and from then on the
retailer had rejected the notion of a fault
time and again.

There was a distinct kink on the right-hand side of the mattress
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But I was now in the room and being
paid to do an inspection, so while Mrs E
talked me through her saga I was looking
around for clues. Down the right-hand
side of the mattress was a distinct
inwards ‘kink’ about halfway down.
My 2m straight edge is mostly used
to provide a reference line for settlement
on the top of a mattress but today I set it
against the side border. That kink was
bigger than it first seemed and I took a
measurement. I moved the straight edge
to the bottom of the border to check the
difference, and photographed the border
using a smaller straight edge to show
how it twisted as well as bent inwards.
There was no doubt the mattress had
been bent. This had damaged the edge
wire of the spring unit. When I tested the
mattress out by laying on it I found it
had affected the resilience of the springs
where it was deformed. Mrs E was right.
Visit: www.richard-renouf.com
Richard Renouf is an independent
furnishings consultant

EXPERIENCES

Quiet times ahead?
The summer brings its own positives and negatives, says our correspondent

THE RETAILER
Fludes Carpets

20

July normally involves some juggling to
cover our staff holidays. The beginning of
the school summer break also means we
see fewer people in the stores. In a way,
that’s helpful because it means we can still
look after our customers even with reduced
staffing levels. It also means we are likely
to see genuine buyers rather than casual
enquiries about a project that might not
happen until autumn. It’s an opportunity
to catch up on fitting work and reduce lead

else has a pile of carpet poles like ours, then
maybe the suppliers could pick them all up
and save them going to landfill. That would
solve some of the problems.
A topic being shared on Facebook groups
is the decision of the largest retailers to
increase (self-employed) fitters’ rates to
between £4 and £4.50 per sqm. The
concern is how it will affect independent
flooring retailers. I noticed there are quite a
few companies advertising for fitters,

comparative rates and ensure we are
offering good remuneration on a like-forlike basis. If everyone puts their prices up
– alongside the price hikes that we are
receiving from our suppliers – customers
will be looking for discounts, especially on
the more expensive flooring. This would
have an adverse effect on our gross profit.
Reviewing where we are in terms of
sales levels and cash-flow projection, it
looks a rosy picture, with sales up by

times – provided we can get the carpets
and flooring from the suppliers.
August is the month when Europe
traditionally goes on holiday, so don’t count
everything arriving on time. We are seeing
more sales reps now and nearly all are
reporting brisk business, while admitting
that stock levels are being challenged.
With the new loosening of regulations,
we do not have to wear masks in store.
We have decided to keep the hand sanitiser
available and the coronavirus QR check-in.
We will also put our face masks on when
people come in – anything we can do to
put customers at ease is a bonus. It's also
extra protection for our staff.
The biggest concern I have for the next
month is the possibility of our shop staff or
fitters being required to self-isolate. In a
shop where we have three staff, the reality
is that all three and our fitters may have
to be out of action for almost two weeks.
How do we deal with receiving deliveries,
completing fitting that has been booked
in, dealing with customer enquiries and
answering the phones? The government
says some businesses will be able to apply
for dispensation from having to self-isolate,
but non-essential retail isn’t on that list.
There will probably be a knock-on effect
on our suppliers and their distribution
companies too. There’s a real possibility of
chaos ensuing.
One thing that surprises me is the
reported shortage of cardboard. If everyone

including new-builds, insurance and John
Lewis. The shortage has been coming for
some time, and while it is easy to look at
the headline £4–£4.50 rate, it is a fact that
most independents offer substantial extras
to their fitters by way of good uplift and
disposal rates, hall, stairs and landing and
winder surcharges and furniture moving
charges. All this tots up. So before rushing
to increase fitting charges we will look at

double digits and a very strong cash level.
It would be easy to splash on new stands
and decorate some of our shops – and
indeed we are looking at a limited amount
of refurbishment that we put off last year.
However, it is not certain that this uplift will
continue, and then we have the uncertainty
of the Covid-19 situation. That’s two good
reasons to exercise some caution.
Andy Laird, Fludes Carpets md
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Hall, stairs and landing surcharges boost fitters’ rates

Four bar Hexham
This variant to the established
eight bar Hexham spindle aims to
give a cleaner, more contemporary
look yet remains also able to cross
over into traditional. A winner with
painters.

Hexham Eight bar
Our highly popular eight bar back
plain spindle back chair is where
modern meets the best of Victorian
simple. Equally at home in town or
country dining settings. Available in
beech or oak.

Hoop back

Windsor Hoop Carver

An enormously popular and
stylish hoop back with elegant
good looks and features, robust
enough even for contract. This
is a quality beech chair that fits
many bills.

We have taken a classic Georgian
style an adapted it for modern
living. The ageless lines evoke
their traditional background but
also harness a more modern edge.
Great as a stand-alone chair in its
own right or a carver complement
to our hoop or Hexham’s.

RETAIL

The showroom covers almost 19,000sqft

All together

The brands have been combined for the first time

Design Holding has united its brands, including B&B Italia, Flos and Arclinea
22
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Never before have we been more
equipped to say that we are the
complete solution to home interiors,
with a broad range of products there’s
something to suit all interiors.
Visit us at Autumn Fair

A recent addition to our popular

The Summerhouse

Huntington collection, this stunning

Hall 20 Stand D20 - E21

sideboard makes a perfect addition
to any setting, with its beautiful acacia
wood

top

and

doors

with

their

waney edge, combined with a silver5 - 8 September 2021, NEC

View our full collection online at
www.gallerydirect.co.uk

colour powder coated iron legs.

RETAIL

For the first time Design Holding has
united its B&B Italia, Maxalto, Azucena,
Arclinea, Flos and Louis Poulsen brands
in one showroom. D Studio opened in
Copenhagen at the end of June and a
second showroom will replace B&B Italia’s
flagship Milan store on 5 September. A
third location is planned for New York in
the autumn.
The 18,900sqft space is in historic
buildings in Holmen, which is quickly
developing into an exclusive residential
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area, at the same time becoming one of
the city’s largest creative clusters.
D Studio provides an innovative space
allowing for easy movement between
physical and digital retail for private or
contract clients. ‘Phygital’ customer
experience elements are integrated
throughout, with the aim of supporting
customers in selecting and perfecting
their product or project.
At D Studio a flair for craft and material
choices is matched with a sensitivity for

a domestic, entirely liveable and
workable interior environment. A careful
selection of B&B Italia’s iconic pieces,
such as Gaetano Pesce’s UP chair or
Mario Bellini’s Camaleonda sofa, will
reference Italian design. The Arclinea
kitchen concepts at D Studio are places
for cooking, living, and sharing; projects
that are part of the exclusive collection
designed by Antonio Citterio.
After more than 30 years of successful
business in Denmark, with offices and

RETAIL

Opposite and above: iconic designs are on show

showrooms in Copenhagen, Flos has
moved its Scandinavian headquarters
to D Studio. The Flos showroom spreads
over the entire first floor, offering a
comprehensive display of decorative,
architectural and outdoor collections,
and also including a bespoke area to
showcase examples of customised
lighting and tailor-made solutions for
large-scale projects.
The experiential area centres on a
series of inspiring visual journeys that
convey vital concepts of lighting design
and illustrate specific qualities and
functions of different fixtures and
systems. The Moments of Light journey
demonstrates how light can create an
atmosphere and change perceptions.
It includes a space to co-design in a
lab-like, creative environment where
visitors can discover how architectural
lighting is not just a technical detail but
an integral part of any project.
A new, experiential and hybrid
showroom has been created on the

ground floor of the Louis Poulsen
headquarters. This space elegantly
blends the showcasing of Louis
Poulsen’s entire product portfolio
with people working in and around
the building, thanks to an exclusive
canteen, an immersive Light Lab, and
an informal lounge area.
Since ambience and human-centric
lighting are core values for the Louis
Poulsen brand, an informal lounge
setting, supported by an exclusive
Arclinea canteen, has been created
to encourage informal meetings,
dialogue and inspiration. All this adds
atmosphere and charm to Louis
Poulsen’s imminently welcoming
flagship space.
Design Holding worked with multidisciplinary Milan-based studio Design
Group Italia to develop D Studio. By
working with the same studio from
establishing strategy and brand identity
through to the detailed design of each
showroom space, Design Holding was

able to ensure that the customer
experience truly reflects the values of
its many brands.
Visit: www.d-studio.com

Top: the Copenhagen showroom Above: Flos

www.interiorsmonthly.co.uk
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Autumn comforts

Dunelm has identified four AW trends as its furniture offer continues to grow
Visit: www.dunelm.com
ARTS AND CRAFTS
‘Warm earthy tones and the array of nature’s green
hues were typical of Arts and Crafts interiors of
the late 19th century. Our beautiful Ruskin fabric
print is the inspiration behind this collection,
paired with light moss paint and natural textures
to create a timeless yet homely feel,’ says Emma
Emmott, Dunelm senior textile designer.
Top left: Ruskin eyelet curtains from £35;
Packham sofa from £899; Churchgate Langton
antique brass floor lamp £79; Arundel footstool
from £329; plaited jute cushion £15; chunky knit
throw in olive £45; Churchgate 80cm round oak
mirror £80; Churchgate rattan tray £12; Churchgate
resin greyhound 40cm £28; Chalk Cottage jug
with tilted spout £15; Churchgate solid wood
pear ornament £7; Churchgate solid wood
candlesticks 22cm/35cm £16/£24; large electric
stove heater in grey £149; Arkin armchair in moss
green velvet £249.
Top right: Denton desk in oak £279; Kendall
office chair in mink £99; William check rug from
£75; jute bean bag £59; Churchgate Harby ceramic
light pendant £59; Classic 60cm wall clock in
cream £25; Churchgate Langton swing arm wall
light £45; Churchgate wicker planter 35cm £25;
mango wood apple ornament £7.
Right: Meadow Ditsy duvet set from £22; chunky
knit throw in white 130cm x 180cm £15; Indi
bedside table £169; set of two Churchgate linen
floral prints £30; Churchgate Harby ceramic table
lamp £49; Lara dining chair £129; Clio rug from
£19; Churchgate Langton rise and fall ceiling
fitting in antique brass £65.
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RETAIL
INDUSTRAIL BOHO
Right: Darwin corner sofa £1,899; jute cushion
£16; Stockholm cushion in grey £8; Ava Stripe
natural cushion 60cm x 40cm £15; brushed
woven 130cm x 180cm throw in orange £15;
Global Geo black cushion £12; Stockholm
cushion in brown £8; boucle cream 43cm x
43cm cushion £10; Cartmel linen cushion
55cm x 55cm in natural £20; Clara velvet
cushion 43cm x 43cm in butterscotch £12;
boucle mustard 43cm x 43cm cushion £10;
Jersey Bobble black cushion 30cm x 50cm £12;
Brooke textured cushion 43cm x 43cm in
cream £12; Moroccan pouffe in black £25;
Global Ara floor pouffe £45; Eddie velvet tub
chair in peacock £139; Elijah jute rug from
£149; tapered paper rope basket £20; Waffle
Sherpa throw 130cm x 180cm in grey £20; Idris
floor lamp £89; Tori light pendant ceiling
fitting in gold £89; Tori light pendant ceiling
fitting in black £89; Apartment window mirror
180cm x 80cm £140; Fulton bar table £149;
Terni barstool in grey PU £39; Franco dining
bench £119; ridged glass vase £12; London
plant pot £12; wooden tray £12; tall glass vase
24cm £10; Reactive Glaze black candle £7;
modular storage five shelf in black £50; Fulton
shelf 120cm £15.
‘We’ve designed our own modular shelving
system which gives everyone more flexibility
in how they can arrange and use their
space. One option could be to use the system
as a divider between areas – ideal for
defining entranceways,’ says Amy Sargent,
Dunelm designer.
RIght (middle): Wide shelf 1,800mm Fulton
Pine £40; modular storage five shelf unit in
black £50; Industrial extra large circle shelf
80cm £35; Orson small sideboard £329;
distressed mirror £50; cotton rope wall basket
£3; amber retro glass table lamp £35; ridged
glass vase £12; matt black vase 18cm £10;
Franco decorative tray £20; Kylo globe 28cm
£22; ridged glass vase 40cm £25; matt black
vase 23cm £12; amber diffuser 500ml £18;
London single hurricane 20cm in black £12;
Darwin corner sofa £1899; Ava cushion in
apricot £15; monochrome nomadic rug from
£49; black wire photo frame 25cm £7.
‘Lots of us have had to adopt and adapt a
space at home to call their office. Our modular
system can provide a flexible solution with its
corner desk configuration. Not only does this
become a practical place to work but gives the
flexibility to store work-related or gym items
on as many shelves as needed,’ says Sargent.
Right: Stefan three-light cluster ceiling fitting
£79; Fulton pendulum clock £22; Industrial
poster pack £15; frames from £3; modular
storage five shelf unit £50; modular storage
three shelf unit £30; Fulton square wood panel
£5; Fulton corner desk £50; Remy office chair in
tan £89; set of two foldable boxes £10;
Marsden clip on task lamp £18; cork boxes
from £10; cork desk storage £10; Kylo globe
28cm £22; metal mesh stationery £4; cotton
rope wall small basket £3; Clio cotton jute rug
from £19.
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Smart software for furniture retailers

Tried, tested
and trusted by over
1000 retailers. Now
in 10 Countries!

An EPOS solution that is
optimised for furniture and
bed retailers

Manage and control all aspects of your furniture and
bed retail business. Put the power of the award-winning
RetailSystem EPOS to work, at a price that works for you.

Specific tools and features that will
help you to grow your business.
• Cloud-based EPOS

No painful software installs and updating.

• Real-Time Activities

Run your day knowing it all is
happening in real-time.

• Adding items made easy

Add items “on the fly” with Adaptive Selling.

• Any device. Anywhere. Anytime.

Desktop. Laptop. iPad, Tablet, Phone.
Never worry about needing the right device
to access RetailSystem.

Awarded ‘Best Software Supplier to the Furniture
and Bed Industry’ for 13 consecutive years 2009-2021
www.retailsystem.com/uk/

info@retailsystem.com

RETAIL

COASTAL GLOBAL
Above: Jax Global duvet set from £22; wicker
headboard from £159; Giselle five-drawer chest
£399; Joseph dining bench in oak effect £59;
seagrass mirror £35; Coastal ceramic vase 28cm
£18; Ecomix table lamp in white £25; Wolston
light cluster fitting £49; Jonah denim-mix rug
£79; Jax embroidered cushion £18; Pillar candle
holders from £5.
Above right: Kelso dining table £409; Pax set of
two rattan dining chairs £169; Kelso dining
bench £179; Braxton stripe seat pad in navy £10;
single pelt sheepskin rug £35; pack of four
natural linen napkins £15; mini succulent 9cm
£5; Coastal ceramic vase 28cm £18; Wymeswold
pasta bowl £5; Wymeswold milk jug £12; glass
jar with acacia lid from £6; Marla wool rug from
£169; Coastal French cane basket £40.
‘Open-plan living is becoming more popular,
but we still need to find ourselves a little nook
to curl up and find some “me” time. A casual
coastal style with a slight global influence to
keep it fresh, this scheme works for every room
in the house, meaning furniture can be moved
from room to room when needed,’ says Debbie
Drake, Dunelm design director.
Centre right: Carson corner chaise sofa £1,299;
jute cushion £16; Global blue and butterscotch
cushion £14; Global stripe blue cushion 30cm
x 80cm £15; Warm Sands waffle cushion £14;
Samara striped cushion 40cm x 60cm £35;
Zig Zag blue cushion 30cm x 50cm £12; jute
navy-edge cushion 30cm x 50cm £12; Elements
Paco tufted throw in navy 130cm x 180cm £30;
jute bean bag £59; Zen trinket tray £14; Zemer
wool berber rug from £75; Clio jute cotton rug
from £19; Harbor small sideboard £329; cactus
63cm £38; Seagrass candleholder 20cm £15;
Kelso dining table £409; set of two faux linen
tribal prints (one shown) 60cm x 60cm £30;
maize basket in white £10; Shelley ceiling light
fitting £79; Zen vase 35cm £35; Arthur recycled
navy panel from £18.

30

Interiors Monthly August 2021

HOTEL
‘To help create a boutique hotel experience in your own bedroom, we’ve extended our
popular Hotel bed and bath collection to include sleek and sophisticated furniture and
lighting,’ says Drake.
Hotel Egyptian cotton 230 thread count silver stripe duvet cover from £25; bolster in crushed
velour cushion grey £12; Hotel oversized headboard from £199; Vivian wall mirror £80; Hotel
Finley five-light fitting in gold £109; Hotel Finley tripod table lamps in silver £45 each.

RECRUITMENT
If you are looking to recruit staff
for your furniture or flooring stores,
looking for sales staff or reps for
your manufacturing outlet, then
INTERIORS MONTHLY offers a
great package!
Our online package is just £175.
Your advert will appear in our jobs
section on the website until the
position is filled or you ask us to
remove. Our weekly newsletter,
which is mailed every Thursday to
7000 industry professionals, also
includes a list of these latest jobs.
If you have both online and quarter
page recruitment advert in our
magazine, the cost will only be
£250!
Costs for larger recruitment adverts
are available upon request.
Please contact Jarrod on
E: jbird@interiorsmonthly.co.uk
T: 01565 631 397

BEDS AND BEDROOM

New measures

Hampton 3000

Millbrook Bed Company has further developed its sustainability policy
Millbrook Bed Company has ramped up
its sustainable business practices and
introduced innovative solutions to reduce
waste and CO2 emissions, adding to the
company’s existing sustainability policy.
The company has always invested
time in sourcing sustainable and local
materials, using timber from only FSCmanaged forests and repurposing
millions of plastic bottles each year into
mattress construction. Building upon
this has been an important element
of its strategy since achieving the
environmental management system
standard ISO14001:2015 in 2008.
New sustainable measures introduced
include: partnering with The Planet Mark
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to achieve net-zero carbon targets
across all aspects of the business, and
working towards achieving a recognised
sustainability certification to measure
the company’s carbon footprint, which
will be improved by 2.5% each year in
order to retain the certification.
Through The Planet Mark there will
also be a yearly donation to the Eden
Project and one acre of saved rainforest
via Cool Earth. All mattress packaging
is being switched to plastic made from
sugar cane, which is 100% recyclable.
‘We are utlilising 75 years of
experience in creating mattresses for
perfect sleep while constantly working
towards a more sustainable future,

without compromise on comfort or
quality,’ says Ross Thurston, Millbrook
Bed Company operations director.
‘For many years, our focus has been
on sourcing sustainable natural fabrics
and fillings, with sustainability driving
both our corporate responsibility and
customer scrutiny. We now have partners
to work with to help us do our bit to
tackle the climate emergency.
‘Sleeping soundly requires peace of
mind, and our customers can rest easy
knowing we have an environmentally
responsible approach to making
mattresses, because we believe that
sustainable sleep is the future.’
Visit: www.millbrook-beds.co.uk

OUTDOOR
Clockwise from left: Any
Day dining table, Echoes
chaise longue, Any Day
Outdoor table, Lee outdoor
sofa, Lee indoor sofa

Inside and out

You can have the same design for house and garden
While the garden has long since become
an outdoor room of the house (albeit
weather-dependent!), designs still tend
to reflect the distinct spaces. Flexform’s
latest designs seek to end that division.
Inspired by designer Antonio Citterio’s
memories of childhood, the Lee sofa and
armchair are a statement of simplicity.
The indoor version uses ash and walnut
with a paper rush cord back rest and
seat. The outdoor version uses iroko and
polypropylene cord. Both have optional
cushions for extra comfort.
Christophe Pillet’s Echoes collection,
which includes dining chairs, armchairs,
stools, chaise longue and ottomans, sees
the traditional Scandinavian school meet
Mediterranean as rustic and urban styles
cross paths. Fine woven paper cord or
paper rush cord provide the support for
the indoor version, with a leather version
also available, while outdoors stainless
steel contrasts with matt polypropylene
cord in natural, ice, straw or anthracite.
Pillet’s Any Day Outdoor dining table
has a stainless-steel structure available
with epoxy powder-coat finish in a
wide array of colours. The top in solid
iroko slats comes in a choice of three
finishes: natural, lacquered white or
stained grey, or in a selection of natural
stone. The indoor version has a choice
of walnut, ash or marble tops. Both share
the same design principle, stripped of
non-essentials: a piece of wood set on
a simple metal structure. For inside there
are also coffee and console tables,
cabinets and a desk.
Visit: www.flexform.it
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HEAD

Feature Head size/colour to suit
Standfirst style standfirst Most retailers agree
that staff company name and development
is critical to business success

Julian Bowen

Sandringham in blue velvet
www.interiorsmonthly.co.uk
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After an unprecedented year, you have made your choices and decided
who the winners of the Interiors Monthly Awards 2021 are. The companies
listed below, whether retailers, manufacturers or suppliers in the interiors
industry, were chosen for their first-class performance. Over the following
pages you can read more about many of the category winners. Our
congratulations to all of them.
Best Flooring Retailer (1-3 stores): Pauls Floors
Best Furniture Retailer (1-3 stores): Lukehurst
Best Flooring Retailer (4+ stores): Flooring Superstore
Best Furniture Retailer (4+ stores): DFS Group
Best Online Retailer: Made.com
Best UK Furniture Manufacturer: Whitemeadow
Best UK Flooring Manufacturer: Abingdon Flooring
Best Overseas Furniture Manufacturer: Wiemann
Best Overseas Flooring Manufacturer: Balta
Best Furniture Buying Group: AIS
Best Flooring Buying Group: ACG
Best Bed Manufacturer (Upmarket): Harrison Spinks
Best Bed Manufacturer (Mid-market): Silentnight Beds
Best Bed Manufacturer (Value): Sweet Dreams
Best Carpet Manufacturer: Cormar Carpet Company
Best Bed Manufacturer (Adjustable): Adjustamatic
Best Rug Supplier: Think Rugs
Best Bedroom Manufacturer: Nolte Möbel
Best Laminate Manufacturer: Quick-Step
Best Dining Room Manufacturer: Rowico
Best Solid/Engineered Wood Supplier: Furlong Flooring
Best Living Room Manufacturer: Baker Furniture
Best Underlay Manufacturer: Interfloor
Best Fabric Upholstery Manufacturer (Luxury): Parker Knoll
Best Fabric Upholstery Manufacturer: Ashley Manor
Best Vinyl Manufacturer: Beauflor
Best Leather Upholstery Manufacturer (Luxury): Ekornes
Best Leather Upholstery Manufacturer: La-Z-Boy UK
Best LVT Manufacturer: Distinctive
Best Recliner Manufacturer: himolla
Best Accessory Supplier: Coach House
Best Flooring Accessory Supplier: Floorwise
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Best Children’s Furniture Manufacturer: Steens
Best Flatpack Furniture Supplier: Core Products
Best Home Entertainment Supplier: Jual
Best Fabric/Soft Furnishings Manufacturer: Clarke & Clarke
Best Mattress Protection Provider: Mattressgard
Best Furniture Wholesaler: Julian Bowen
Best Flooring Wholesaler: Likewise
Best Customer Service (Furniture): Julian Bowen
Best Customer Service (Flooring): Penthouse Carpets
Best Business Support (Furniture): Greenwood Retail
Best Business Support (Flooring): SMG
Best Marketing Support (Furniture): NBF
Best Marketing Support (Flooring): Metro Group
Best Software Supplier (Furniture): RetailSystem
Best Software Supplier (Flooring): Company Dynamics
Best CGI Marketing: Chilli Pepper Designs
Best Furniture Exhibition: Summer Furniture Show
Best Flooring Exhibition: The Flooring Show Online
Best Product Protection Provider (Furniture): Guardsman
Best Product Protection Provider (Flooring): Stroolmount
Best Warranty Provider: Castelan Group
Best Flooring Website: Invictus
Best Finance Provider: V12
Best Rigid Floor Manufacturer: Karndean Designflooring

EDITOR’S CHOICE
Furniture Brand 2021: Parker Knoll
Flooring Brand 2021: Moduleo
Sustainability (Furniture): Hypnos Beds
Sustainability (Flooring): Sedna
Outstanding Performance (Furniture): Emma Sleep
Outstanding Performance (Flooring): Victoria

AWARDS

Made.com
Best Online Retailer

Lukehurst
Best Furniture Retailer (1-3 stores)
On 16 October 1970 Gerald Lukehurst opened the first Lukehurst store in Sittingbourne,
after 25 years as manager of John Peters Furniture in the Kent town. Fast-forward
half a century and his son Martin runs the three-store company with his daughter
Kathryn. In addition to Sittingbourne, it has its flagship store and a flooring and
furnishing branch in nearby Rainham.
‘I’m incredibly proud that our independent family business is still going from
strength to strength 50 years after we started trading. I’m sure the key to our success
is the continued family commitment to the business, with our passion for retailing
and determination to maintain our reputation by providing customers with quality
products, expert knowledge and high levels of customer service,’ says Martin.
A 4,000sqft mezzanine at the Sittingbourne branch was unveiled in April.

DFS Group
Best Furniture Retailer (4+ stores)
DFS has been a notable beneficiary of the boom in
furniture sales since non-essential retail re-opened
in April. Orders in the 10 weeks to 6 June were
92.1% up on 2019, and 14% higher for the 23-week
period. The group estimates it gained more than
2% of market share in a growing market and expects profits of at least £105m for the
year. The strong order intake will also provide a significant profit boost for 2022. Key
for the group has been its online performance while stores were closed: but this is not
a new factor. DFS has been successfully developing its online strategy for some time
and has seen an average annual sales increase of 28% in the past five years.

Flooring Superstore
Best Flooring Retailer (4+ stores)
At a time when the sustainability of bricks-and-mortar stores has been questioned,
especially with the surge in online shopping, Flooring Superstore has pressed on with
its expansion, reaching 35 branches. Outlets in Glasgow, Stevenage, Cheltenham and
Preston are next on the schedule.
‘Our strategy is built on opening in large conurbations and on busy retail parks with
high footfall, where we can make our own contribution to the local economy in these
areas,’ says Chris Barber, Flooring Superstore chief retail officer.

2021 saw Made.com become an
international player, with 48% of sales
coming from continental Europe. By
the end of the first quarter, its active
customers had leapt 40% on Q1 2020 to
1.165million, with gross average orders
rising to £235, despite the proportion
of homewares sales increasing to 28%.
Repeat orders among UK customers
continue to rise, from 44% in 2018 to
50% earlier this year. With Q1 sales
reaching more than a third of 2020’s
£315m, the company floated on the
stock exchange in June, raising £100m
and valuing Made.com at £775m.

Pauls Floors
Best Flooring Retailer
(1-3 stores)
Paul and Claire Southworth opened
Pauls Floors in Flixton, Manchester in
2013. A Carpet Foundation member,
customer service is at its heart, as is
clear from its five-star reviews. ‘From
start to finish an excellent service. Very
knowledgable and offered great advice
and solutions for flooring and helped us
choose a luxury vinyl tile (something we
hadn’t thought about)’; ‘Very impressed
with Pauls Floors the whole way though
our “journey” to our new living-room floor.
We visited on a busy Saturday morning,
and were given excellent advice on which
flooring would be best for our needs.
Once we decided on Karndean, Paul came
and give us what turned out to be an
extremely competitive quote. We are very
pleased with how it looks, and are already
planning to get Karndean in our hallway.’

www.interiorsmonthly.co.uk
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Whitemeadow
Best UK
Furniture
Manufacturer

Below: Neptune
Bottom : Ralph
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After a turbulent 18 months for the
industry, Whitemeadow is very proud
to receive this award. While having
to contend with supply issues, cost
increases, longer lead times and
Covid-19 secure production processes,
communicating with its customers on
a regular basis has taken priority.
It does believe there is light at the end
of the tunnel and has been busy preparing
to secure the future of the business, for its
employees and customers.
Towards the end of 2020, it secured an
additional 145,000sqft of manufacturing
space and has been steadily increasing
output from there over the past five
months. The site will be fully operational
by October, increasing Whitemeadow’s
output capacity by 20%.
Sustainability continues to top its
design agenda, and it is due to launch
its independent sustainable range this
summer. It continues to seek suppliers
that share its environmental ambition of
reducing harmful impact on the planet.
This year has also seen the launch of its
internal Vision and Values, with the aim
of driving the business forward towards
the same goal: ensuring it is its customers’
most trusted upholstery supplier.
Focusing on the future, Whitemeadow

understands the need to draw new people
into the industry to fill the skills gap all
companies are facing, with the new site
becoming the home of its new Upholstery
Academy, following the continued success
of its Sewing Academy. It has also been
working hard with schools and colleges
in the local area to offer open days at its
facilities to educate and attract young
people into the industry.
With no trade shows for over a year,
the company decided to take matters
into its own hands this year and
renovated its head office showroom to
become an impressive space to showcase
its products to customers. The Open
House Show was a great success and has
provided it with the flexibility to offer
more of these types of events in the
future, should it need to.
Although the last 18 months have
been a very challenging period, they
have made Whitemeadow stronger, more
resilient and more adaptable to change
than ever before, so it can continue to be
a trusted partner to its loyal customers.
Everyone at Whitemeadow thanks you
for the honour of this award and looks
forward to supporting you in the months
and years to come.
Visit: www.whitemeadow.com

PROUD WINNERS OF INTERIORS MONTHLY
‘BEST UK FURNITURE MANUFACTURER’ AWARD
W W W.W H I T E M E A D O W. C O M | 016 2 3 5 5 5 6 6 0

AWARDS

Abingdon
Flooring
Best UK
Flooring
Manufacturer
2021

Below: Wilton Royal Royal Charter
in Cardinal Red
Bottom: New Mexico vinyl
Bottom right: StainFree Wilton
Sandringham Peacock
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Heightened consumer demand for
home improvement over the pandemic
period has tested the strength of supply
chains, stock levels and customer service.
Despite these challenges, Abingdon
Flooring has moved from strength to
strength in its manufacturing capacity,
product development and stock
availability. The result of investments
over the past 18 months has been an
improved level of customer service and
subsequent recognition by being
awarded Supplier of the Year within
the Metro Group and being voted Best
UK Flooring Manufacturer by Interiors
Monthly readers for 2021.
‘During the past year Abingdon
Flooring was clearly the business that
performed best, before and during
the various closures we had to work
around. In a very difficult year, with
extraordinary demands on everyone
and extremely high demand for flooring,
Abingdon provided the best level of
support in the market for our members,’
says Steve Depport, Metro Group
operations manager.
A recent customer survey indicated
that 84% of Abingdon Flooring customers
were likely to recommend it as a carpet
and flooring supplier over others in
the industry, and 72% of customers said
that their experience with Abingdon
over the past 12 months was excellent
or outstanding.

‘We’re delighted to have received
this recognition and feedback from
our customers. It’s a great boost for our
team after a such a challenging period.
We’ve invested in our production
systems, stock holding and product
portfolio and it’s rewarding to see these
results. But we recognise that there are
still improvements to be made, which is
why we’re continuing to develop our
manufacturing plants, delivery structure,
online portal and product range to
ensure that customers receive the best
possible service in the future too,’ says
Martin Peace, Abingdon Flooring sales
and marketing director.
Recent investments have included
£6m on a state-of-the-art backing line
and the upgrade or replacement of the
1/8th and 1/10th gauge tufting machines
over the course of the past two years.
The company has also invested in its
stockholding capacity, increasing it by
the equivalent of 70 stadium football
pitches. The new warehousing allows for
another 4,000 rolls of carpet to be held in
stock, improving supply, and is expected
to be completed this summer.
Abingdon Flooring continues its
investment in its manufacturing facilities
as well as its product development,
with the latest cut-length and roll ranges
set to be debuted at The Flooring Show
next month.
Visit: www.abingdonflooring.co.uk

Wilton

Stainfree Wilton Balmoral Silver
The Stainfree Wilton Range is made from high-quality polypropylene yarn and enjoys a Stainfree for Life
and 10-year warranty, meaning that it is a bleach cleanable, long-lasting option for your home.

To find out more please visit our website or contact us on the
details below
www.abingdonflooring.co.uk | 01274 655 694 | sales@abingdonflooring.co.uk

AWARDS

Wiemann
Best Overseas
Furniture
Manufacturer
From top: Rialto, Monaco, Interliving
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Wiemann is celebrating topping the
vote for Best Overseas Furniture
Manufacturer in the Interiors Monthly
Awards for an impressive ninth time in
a row. ‘We’re honoured and delighted,’
says Simon Hewitt, md of the German
bedroom producer’s sole UK and Irish
agent, Litmus Furniture.
‘This award is special to us because
it is voted for by the retailers and I can’t
thank all those who chose us enough. We
are thrilled to know that so many of our
customers have such strong confidence
in our products and customer service.
‘Design, style, innovation and
practicality are all factors that need to
be taken into consideration when it
comes to creating a popular bedroom
furniture range. But what we believe
marks us out from the rest is our excellent
customer service.’
Despite the lockdown, Wiemann has
had a successful year, with new products
brought to market and favourite ranges
updated with fresh finishes and colours.
Premium range Interliving and
value-focused Cairns were launched in
early summer, hot on the heels of its

spring VIP additions, Kos and Metz. The
top-end Monaco and popular entry-point
collections Miami Plus and Korfu were
refreshed with extra finishing options,
to further consolidate the company’s
place as a market leader in total bedroom
solutions. All were very well received at
the recent Summer Furniture Show with
strong orders.
The next chance to see Wiemann
products at a show is in the autumn at
Scottish Northpoint (September 12-14),
Long Point (September 20-22), Bed Show
(September 21-22) and the proposed
Irish Furniture and Homewares Show.
However, Covid-secure appointments
are always available at its permanent
showrooms at Harlow, Essex and Long
Eaton, Derbyshire.
Wiemann also offers a full delivery
and assembly service to all stockists,
product sales training and after-sales
service via its team of regional sales
agents. All this with stringent health
and safety measures in place to protect
customers and staff throughout all stages
of manufacture, sales and delivery.
Visit: www.wiemannuk.co.uk

Best Overseas Manufacturer 2021
Thank You!

Eastside

Bedrooms of distinctive style, quality and value

made in germany
enquiries@wiemannuk.co.uk | www.wiemannuk.co.uk

AWARDS

Cormar Carpet
Company
Best Carpet
Manufacturer
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For the ninth year in succession Cormar
Carpet Company is delighted to be voted
the Best Carpet Manufacturer by readers
of Interiors Monthly. Taking home the
award again is a great privilege and the
company would like to say a huge thank
you to all its customers, suppliers and
business colleagues, for this and their
ongoing support over what has been
a very turbulent year.
Twelve months ago, when Cormar
Carpets last lifted the Interiors Monthly
Best Carpet Manufacturer award,
the world was in the grip of a global
pandemic and everyone had to readjust
to incorporate all the changes that
Covid-19 brought.
However, in 2021, the year in which
Cormar Carpets celebrates its 65th
birthday, the business is still manufacturing
in the UK and is going from strength
to strength. Key to its success has been
its amazing team of people that work
behind the scenes to ensure a first-class
delivery service to retail, wholesale and
contract customers.
In addition to the team spirit, the
family-owned business has continued
to invest throughout the pandemic. In
the past year two new ranges have been
successfully launched into the trade. The
first was Inglewood Saxony, a deep-pile
polypropylene Saxony carpet, launched
in the summer of 2020. The second,
Woodland Heather Twist, launched in
the spring of this year, is an 80% wool
twist produced in two qualities in a
strong collection of heather shades.

Cormar has been at the forefront of
premium carpet manufacturing for the
last seven decades. Key to its success is
its family business philosophy, says David
Cormack, Cormar marketing director.
‘To be awarded the Best Carpet
Manufacturer for the ninth year in a row
is a huge honour for all at Cormar Carpets
and is testament to the way the team
has pulled together and worked so hard
over the past year. We still manufacture
all our carpet in Great Britain and the
fact that we also own and control our
own delivery fleet has especially paid
dividends this year – providing further
reliability at a time of uncertainty for
many. The investment in the Southern
regional distribution centre in Hemel
Hempstead has also been a tremendous
attribute at this time, allowing us to
flex with the unusually high demand.’
Another service enhancement is
Cormar’s award-winning trade portal,
which is now used by more than half
of its customers. The online service
gives retailers the opportunity to place
orders quickly, receive a delivery date
and check stock levels in real time,
ensuring prompt delivery times for the
end customer.
‘Over the past 65 years we have
grown the brand immensely and this
year – in spite of the pandemic and
restrictions – looks like it will be another
successful one. I’d like to say a big thank
you to our customers for the support
that they give us,’ says Cormack.
Visit: www.cormarcarpets.co.uk

A huge
thank you

from

Best Carpet Manufacturer 2021
We’re delighted to bring home the award
again for the tenth time and would like to say a
huge thank you to all of our customers for your
ongoing support over the past year.

Website: www.cormarcarpets.co.uk
Trade Portal: portal.cormarcarpets.co.uk

AWARDS

Sweet Dreams
Best Bed
Manufacturer
(Value)

Below: Hand Crafted Luxury Wool
Bottom: Bethany
Below right: Pocket Air Pure Angelic
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‘Having won this award in 2020 we are
delighted to have won it again and
would like to thank our customers for
voting for us and for their support in
general. Also a huge thank-you to all our
staff who have worked so hard during
the past year, through challenging
and difficult times,’ says Nick Williams,
Sweet Dreams sales manager.
‘Our re-designed factory layout
allows for near-complete vertical
integration to ensure we can meet all
quality and efficiency requirements.
Production, now focused solely on
the original Primrose Mill premises, is
currently at 80% capacity and able to
produce our range of beds, frames, TV
beds, mattresses and upholstery and
deliver within two to three weeks.
‘This very welcome award from
Interiors Monthly readers indicates we’re
on course with our offer. We’ve had
a fantastic response to current models,
in particular our Hand Crafted hand
side-stitched beds, our FR chemical-free
beds, and our superb own-manufactured
upholstered frames, hybrid and TV beds.
‘During lockdown we saw a huge
upturn in online sales, with our own

home delivery service increasing
six-fold year on year. Now that retail
has re-opened we are shipping our
manufactured beds, headboards and
upholstery to an ever-growing number
of our valued bricks-and-mortar
customers, which remain the lifeblood
of our company.
‘The good news is that the online
channel is growing exponentially and
we forecast a strong increase in sales
from both channels. We would urge
traditional retailers to look to the web
for sales growth, and here at Sweet
Dreams we have all the tools to
help them get online with both our
manufactured and imported products.
‘Meanwhile, although our British-made
beds, frames and upholstery account
for the vast majority of our sales, we are
still supplying our best-selling range of
frames and children’s bunks. We have
invested heavily in stocks of our most
popular lines to ensure continuity of
supply in these difficult times.
‘Once again, to our much-valued
customers, agents and our diligent staff,
our thanks.’
Tel: 01282 830 033

AWARDS

Adjustamatic
Best Bed
Manufacturer
(Adjustable)
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Adjustamatic and NHC Technology are
proud to be recipients of this award for
a third time. It comes at a time when
the company is being developed to
offer even more to retailers as it brings
both its beds and chairs under one
brand: Varimatic.
Varimatic manufactures to the same
exacting standards in the same factory
alongside the same tried and tested
products, but now offers even more
support to retailers.
Varimatic adjustable beds are made
to order, covering various budgets
including entry-level models, top-end
wall-hugging models and heightadjustable and ottoman variants, with
a fantastic range of mattresses to match.
As ever, Varimatic manufactures in a
full range of lengths and widths, from

small singles to super-king twins.
The Varimatic product range can
be delivered direct to the retailer
or the company offers a full DHD
installation service, which means your
customers can be assured of a perfect
delivery, along with instructions and
demonstrations in the use of their
product, ensuring they get the most
out of their investment.
Gavin Douglas, Varimatic national
agent, is available to provide product
training and to ensure that the very
best support is offered before and
after every sale.
Retailers can also benefit from
the new Adjustamatic show van,
demonstrating the very latest in the
product range.
Visit: www.varimatic.co.uk

AWARDS

himolla
Best Recliner
Manufacturer

Below: Azure
Bottom: Arya

For the seventh consecutive time himolla
is a proud winner of the Best Recliner
Manufacturer award. As a manufacturer
it prides itself on creating long-living
products in a functional, personalised
and unique design that withstands a
fast-changing world. Despite the current
times, it holds fast to its core values such
as sustainability, reliability and high
quality, all values you have supported
by voting for himolla.
The company thanks all its partners
and stockists for their ongoing support
and close cooperation over such a long
period. himolla continually elaborates
its products, and works on its designs
to introduce new ways of living and
inspire new generations.
Based on its experience and
knowledge of the upholstery industry
it is happy to introduce its new sofa
range: Arya. himolla believes that
sustainability should be reflected in all
components involved in the production
process. Therefore, Arya has a unique
framework which can be customised in
terms of seating width in 10cm steps
from 60cm to 90cm. It offers the whole
variety of himolla’s well-known functional
features such as adjustable leg and headrest reclining features, all of which can
be adjusted manually or electrically. But

the base remains the same for all
versions of the sofa. Arya also appears in
a breathtaking and chic design, which
matches himolla’s Azure armchair.
Being voted best recliner manufacturer,
the company considers it its mission
to improve its range of recliners. Seine,
Sinatra, Azure and Stratus have been
upgraded and have new features for your
customers to enjoy: seat and back-rest
heating have been integrated for more
comfort; a new massage feature has been
introduced for more relaxation, and an
XL-version is now available. All extras
can be operated by battery, removing
the need for additional wiring in the
living room.
The furniture was not only upgraded
in design and functionality, but also in its
covering, with the addition of Aquaclean.
Due to this innovative fibre treatment,
stains and marks can be easily removed
just using water. Moreover, it comes in
new colours. The choice of leather shades
has also been expanded.
The whole himolla family is honoured
to receive this award for the seventh time
in a row. Your confidence encourages
the company to keep up its work and
to exceed customers’ expectations by
introducing new, exciting living solutions.
Visit: www.himolla.com

www.interiorsmonthly.co.uk
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himolla is one of the UK’s leading upholstered furniture manufacturers and their recliners are packed with market-leading innovation such as independent headrests, backrests and footrests so your perfect seating position is only a button press away. A 5 year guarantee gives you conﬁdence
in the quality and durability of their recliners and they only select the ﬁnest leathers, fabrics and woods so we guarantee you will not sit in anything
as comfortable as a himolla sofa and chair. himolla – comfort and quality that lasts.
ARYA – HIMOLLA GOES NEW
Based on our experience and knowledge about the upholstery industry we are happy to introduce our new sofa range – ARYA! At himolla, we believe that sustainability should be reﬂected in all components which are involved in the production process, even in our designs. Therefore, ARYA
has a unique framework which can be customized in terms of seating width, available seating width go gradually in 10cm steps from 60 to 90cm.
It oﬀers the whole variety of our well-known functional features like adjustable leg- and headrest, reclining features, all of which can be adjusted
manually or electrically. ARYA also appears in a breath-taking and chic design, which matches perfectly our famous armchair AZURE.

ARYA 1195 | AZURE 8951 | www.himolla.com/uk/
himolla Polstermöbel GmbH | GERMANY

AWARDS

La-Z-Boy UK
Best Leather
Upholstery
Manufacturer
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La-Z-Boy’s reputation for producing
world-class leather furniture is welldeserved. Its sofas and recliners are
carefully designed for comfort and then
lovingly handcrafted so they can be
enjoyed by customers for many years.
The leather hides used to upholster
La-Z-Boy chairs and sofas are carefully
selected by experts. Like diamonds, each
hide is completely unique, so customers
choosing a leather piece know they
will get something completely original
with its own natural markings and
characteristics.
‘Thank you to Interiors Monthly and its
readers for taking the time to vote for us.
We are exceedingly grateful to win this
for the sixth year in a row as our teams
work hard across the globe to continually
innovate and this award is recognition of
that,’ says Mark Draper, La-Z-Boy UK md.
The company itself is best-known
for its iconic leather recliner chairs and
sofas. But the brand is so much more
than motion furniture and today’s ranges
include a varied selection of high-quality
sofas, corner suites, armchairs, and
swivel chairs with matching footstools,
in a range of recline mechanisms or
static options.
Traditional La-Z-Boy designs packed
with comfort are highly popular
worldwide. But the brand has also
moved into producing items with a more
modern look, including armchairs and
sofas with narrower arms and legs and
a compact frame. Designed to appeal

to fans of retro mid-century style, these
1950s and 1960s-inspired pieces work
well for urban apartment living where
space is at a premium.
La-Z-Boy UK recently unveiled its
latest ranges for the UK market at the
Manchester Furniture Show. The new
collections included contemporary
models with geometric shapes and
stylish worn leather-look pieces with
slim metal legs, as well as traditional
luxury models with opulent curves.
The company’s design team unveils
new products twice a year in line with
the latest trends and lifestyle changes
while keeping true to La-Z-Boy’s
reputation for classic, timeless quality.
One of the driving forces behind this
year’s designs has been a need to offer
flexibility for families.
The pandemic has caused many
households to take another look at how
they use their indoor space and, with
a general move towards home working,
there is an increased demand for
adaptable furniture that can be used
in a number of ways. This is reflected in
ranges with reversible cushions, arms
and seats, and the versatile swivel chairs
which can be used for both work and
relaxation.
There is also a whole host of new
colour options to choose from, including
brighter shades aimed at customers
looking for statement pieces to create
a focal point in their home.
Visit: www.la-z-boy.co.uk

The Furniture Makers’ Company
the furnishing industry’s charity

IT’S TIME TO

STEP 2 IT
Step 2 It is the exciting new fundraising campaign by
industry charity The Furniture Makers’ Company.
The Furniture Makers’ Company launched its largest ever fundraising
campaign in May, asking the furnishing industry to ‘Step 2 It’ and
help raise £250,000 to support people from the trade who have
been impacted by COVID-19.
Step 2 It aims to inspire companies and individuals to
organise sports-based fundraisers between May 2021 –
April 2022 in aid of the charity, encouraging friends,
family and co-workers to join in the fun. What’s more
– thanks to a benefactor, every single penny you raise
will be matched, effectively doubling your donation.
Last year our charity awarded a record number
of financial grants to people from the sector
whose lives and livelihoods were disrupted by
the pandemic. Now we need your help to
raise funds so we can keep supporting the
industry.

Have fun, raise money,
support lives, Step 2 It

Claim your fundraising toolkit:
www.furnituremakers.org.uk/step2it

Best Leather
Upholstery
Manufacturer
for 2021
We’d like to thank Furniture News
and its readers for voting for us
and for recognising how we use
quality, comfort and innovation to
transform a house into a home
with our products.

Jefferson

www.la-z-boy.co.uk

AWARDS

Think Rugs
Best Rug
Supplier

Below: Boho
Bottom: POP! Outdoors
Below right: Aspen
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‘Everyone at Think Rugs is extremely
pleased to have won this year’s Best Rug
Supplier award. We are tremendously
proud to have won this award once
again and as this award is voted for
directly by the retailers it is one of the
most special and important to us. We
would like to take this opportunity to
thank all that voted and every single
one of our customers for their constant
support and business,’ says Sam Tippett,
Think Rugs md.
‘At Think Rugs we pride ourselves
on providing a speedy, efficient
and friendly service to every one of
our customers. We understand that
customers need a quick and easy
service to make the ordering process
a simple part of their business day. We
will endeavour to continue to work hard
to ensure our customers are always
receiving the best possible service as
well as an outstanding product range.

‘We are regularly working with
designers and suppliers and continually
working hard to create an extensive,
on-trend and great value product range.
With that in mind, 2021 sees another
fantastic product launch just around the
corner, with more than 150 products
being unveiled in our 2021/2022
brochure. New product ranges include
Florence, which incorporates metallic,
abstract and marble trends to create
a unique deluxe style; Aspen, a supersoft, high-density, machine-made
shaggy range made up of the latest
in Moroccan-style designs, and POP!
Outdoors, an amazingly bright and fun
indoor/outdoor range made of 100%
weatherproof polypropylene. On top of
these we are also launching new design
and colour options in our most popular
Boho, Royal Nomadic and Craft ranges,
as well as many more.’
Visit: www.thinkrugs.co.uk

AWARDS

Rowico
Best Dining
Room
Manufacturer

Below: Melville table
with Manning chairs
Below right: Everett
table and Pepe chairs
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Coordinating an anniversary rebrand
while launching new collections and
developing firm favourites at the
height of a global health crisis may, to
most, be considered too ambitious an
undertaking… but not to Rowico Home.
Established in Halmstad, Sweden in
the early 1970s, the family-owned
company – now in its third generation –
embraced this challenge with great focus
and energy.
Committed to fine design, exceptional
quality and unrivalled customer service,
Rowico Home specialises in the supply
and manufacture of unique free-standing
furniture and has fast become one of
the most reputable wholesalers in the
home interest sector today.
‘To label this past year as demanding
would be a considerable understatement.
However, we are excited to be able to
confirm the increasing appeal of our
Scandinavian-inspired products, qualified
by a substantial uplift in orders and an
expanding new customer base,’ says
Caroline Henchcliffe, Rowico UK md.
‘Inspirational designs alongside
continued support from our parent
company offer exciting new opportunities
for growth into the remainder of the
year and beyond, while still maintaining

our “uniquely Rowico” style.
‘We are delighted to receive this
wonderful award from Interiors
Monthly readers. To have our efforts
acknowledged by achieving this
industry award means a huge amount
to the entire Rowico team.
‘With everything that is going on
in the world right now it’s easy to
become detached from why we do
what we do, but winning this
prestigious title makes us realise
that our work in design and service
does not go unnoticed by our fantastic
retailers.
‘None of this would be possible
without your exceptional support,
so a huge thanks to each and every
one of you for your kind votes. In
unprecedented times, your opinion
means more to us than ever.
‘Moving into 2022, we will continue
to be influenced by our long-standing
Scandi heritage at the same time as
remaining committed to core reclaimed
lines and developing expansion pieces
within collections,’ she says.
‘Again, thank you from the Rowico
family. We very much appreciate the
accolade.’
Visit: www.rowico.com

Fred.
+44 (0)1249 821 748
rowico.co.uk

AWARDS

Distinctive
Best LVT
Manufacturer
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The team at Victoria Carpets & Design
Floors is delighted that Interiors Monthly
readers voted for Distinctive as the
Best LVT Manufacturer. The company
strives to ensure that its product offer is
competitive and has designs and colours
consumers want to see in their homes.
That said, it also isn’t afraid of change,
and a new-look offer will be unveiled at
The Flooring Show next month. Having
spent time looking at the market and
gaining feedback from customers, the
offer has been simplified. All products,
except for Parquet and Tapestry, will now
be available as both click and dryback,
and marketed with a ‘Click Me/Stick Me’
icon to ease the buying process. Victoria
is confident this will help the retailer and
end user in the decision-making process.
‘We decided to go right back to
basics. For us, this has meant having
our products available as both click and
dryback, not only to make it simpler for
the store owner but also to allow the
consumer more choice. Currently we only
have a small selection of click products
in the Distinctive offer, but we have seen
demand for click products increase so
it made complete sense to roll out this
product choice across the board,’ says
James Caldwell, Victoria Carpets & Design
Floors sales director.

‘Tapestry and Parquet products will
remain as dryback only, as the design
elements associated with these products
require the flexibility of the stick-down
approach.’
As with the launch programme for
Victoria Carpets, the team has been hard
at work bringing new ranges to the LVT
market, including the introduction of a
SPC 0.30mm wear layer to the Universal
30 range and a new 0.55mm wear
layer Herringbone. This will be a great
addition to the portfolio and includes
six wood and two stone designs which
look stunning in this new 4.92in x 29.7in
format. The country’s love affair with
parquet continues and the decision to
introduce a mid-range, mid-size plank
was an easy one.
The company also continues to
make inroads improving the customer
experience, recently launching a online
sales portal for customers. U2V allows
users to see an account overview, view
recent orders and statements, check
stocks and order product. This has been
a huge project for team and it is
delighted at the uptake from customers
signing up to use the portal.
The new-look LVT offer and sales portal
will be on display at The Flooring Show.
Visit: www.myvictoria.co.uk

Award

Winning Flooring
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as voted for by Interior Monthly readers

A DESIGN

MyVictoria.co.uk

AWARDS

Core Products
Best Flatpack
Furniture
Supplier
Below: Stirling from the
Highland Home collection
Middle: Augusta Pine
Bottom: Harvard from the
Modern Living collection
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Core Products has been named Best
Flatpack Furniture Supplier for the third
year in a row, and in a year that has seen
so much disruption to normal trade,
the company says it is a real honour to
once again receive this recognition from
its customers.
While as a company it faced many
challenges with lockdowns, stock
shortages, shipping disruption and
distribution, it is a testament to its
hardworking and dedicated staff who
through sheer dedication managed
to keep its phones manned, systems
working and goods dispatched through
the majority of the past year.
The company also pays tribute to its
suppliers throughout the world, which
tried their utmost to maintain supplies
despite severe raw material shortages
and ongoing welfare concerns amongst
their production teams. Its UK carriers
also performed exceptionally well given
the unprecedented volume of directto-home deliveries and the challenges
they have also faced. It is also important
to note the behind-the-scenes work of
Core’s shipping agents, which despite
everything have managed to keep
containers moving and strived to
maintain some shipment normality.
None of this would have been possible
without Core’s customers, many of whom
found new and often ingenious ways
to trade through difficult times, be it by

accelerating ecommerce sales, becoming
local Facebook superstars, click-andcollect and to-your-door deliveries or a
myriad of other ideas.
Many of Core’s new products for 2021
have had to rely on these sales routes
as so many retail outlets were closed,
so they have really been driven by what
consumers are actually buying. As more
stores replenish displays this gives a more
concise overview for selecting new lines.
Products that have come to the forefront
have been much more influenced by
the at-home nature of the way we have
all lived this past year, so standalone
statement pieces such as wine cabinets
and display units have sold very well.
Working from home has been the norm
but for many is now becoming a lifestyle
choice, with increased demand for home
office furniture and seating.
With oak prices rising exponentially
due to the high shipping cost, pine
has seen a resurgence in sales as it
represents such great value for a solidwood product. The Corona continues
to retain its popularity and Augusta is
proof that pine is ideally suited to new,
contemporary designs.
Innovation is also paramount to
Core’s continued expansion of products
and over the coming months more
ranges and products will be launched
reflecting the way we now style our
homes. Supporting this increased pace
of product development is continued
investment in the company’s trade-only
website, which provides news, stock
availability, online ordering, payment
and order tracking along with access to
brochures, images, price lists, product
information and much more.
Core has strived to meet the everchanging demands of customers and has
seen many changes since its foundation
in 1986. By developing its own ranges
with the UK customer specifically in mind,
alongside being one of the very first
suppliers to invest in automated ordering
and dispatch systems, it looks forward to
the coming year with confidence.
Visit: www.coreproducts.co.uk

60,000
OVER

E S T. 1 9 8 6

AWARD WINING
FURNITURE, SHELVING &
STORAGE PRODUCTS
IN STOCK IN THE UK,
READY TO DISPATCH
DALLAS

AUGUSTA GREY

HARVARD

Delivery to your store or
direct to your customer’s home

See our new 2021 catalogue online at

www.coreproducts.co.uk

t: 01738 630555

e: sales @coreproducts.co.uk

2021

BEST FLAT
PACKED
FURNITURE
SUPPLIER

WINNERS 2019, 2020 & 2021

VOTED

Best
Laminate
Manufacturer

We are very proud to have been awarded
Best Laminate Manufacturer for 2021 by the readers
of "Interiors Monthly" says Michelle Magill, Marketing
Manager for Quick-Step® UK & Ireland. "We would like to
thank everyone who voted for us, it means the world to
us that our customers love our floors as much as we do".
With the passion we have for our floors comes

The secret to Quick-Step Signature's

our brand new Signature collection. Joyce Van

performance is - among other innovations -

Waeleghem, the chief designer says, "The

its completely sealed surface, which is

authentic and realistic design of Quick-Step's

impenetrable to bacteria, dirt and even liquids.

Signature collection raises the bar for what

This makes cleaning the floor simple: just wipe

laminate can be."

it with a damp cloth and you're good to go.
Thanks to its water-resistant surface, it also makes

In our busy, digital world, homeowners now

the floor perfect for kitchens and bathrooms:

crave a home where they feel safe and at ease.

moisture doesn't stand a chance. You can now

Tactile, soft materials in a light, neutral colour

easily use the same floor throughout your house,

palette combine beautifully to create a relaxed

truly uniting your interior and turning your house

environment. However, it does not have to be

into a home.

perfect either: asymmetry, roughness, simplicity,
and subtle imperfections by nature or crafted by

Signature Laminate, with its highly refined

hand create a pure and balanced ambience. The

aesthetics, offers both the looks and

new Quick-Step Signature collection comprises

performance we expect from a high-quality floor.

18 floor designs, each unique, and each standing

Quick-Step's design team has developed new

out for their unparalleled level of refinement.

technologies to perfect the realistic attributes
of a real wood floor. The bevel is deeper,

In all its shades, pink has established itself as an

sharper and with the same imperfections as real

interior design favourite. The colour has universal

wood. In addition, the design is more refined

appeal and now sits alongside white, beige,

and authentic, the structure more precise and

grey and black as popular neutral palettes in

sharper. The new Signature laminate collection

interior design. Pink is a warm colour that exudes

is almost indistinguishable from real wood in

cheerfulness and tranquillity and for this reason,

terms of look and feel.

the designers at Quick-Step created this beautiful
new and original floor design.

quick-step.co.uk

YOU'RE
ONTOA
WINNER!

SIGNATURE,
A LAMINATE COLLECTION
MARKED BY REFINEMENT
With 18 elegant designs, authentic structures
and realistic bevels, Signature floors stand
out as the most refined laminate floors
ever made. Easy to install and offering a
waterproof surface and excellent protection
against scratches, Signature will remain
beautiful for many years to come.

quick-step.co.uk

25

YEAR
WARRANTY

PATENTED TECHNOLOGY

AWARDS

Jual
Furnishings
Best Home
Entertainment
Supplier

Below: BS201 bookcase
Right : PC714 desk

66

Interiors Monthly August 2021

Jual Furnishings is thrilled to receive
the award for Best Home Entertainment
Supplier for the third consecutive year.
With the trials and tribulations of the
past year it would like to express thanks
to everyone who voted: your continued
support is very much appreciated.
Through the recent uncertainty the
company has been delighted to have
been able to support its customers
consistently, ensuring the unprecedented
demand for home office furniture is
being fulfilled. Customers have always
been at the heart of Jual and it strives
to ensure that their needs are met in a
timely and attentive manner. It has always
been its aim to provide the best quality
furniture at the best possible price.
With so many people working from
home, customers now desire a desk
that complements the style and colour
scheme of the rest of their home. Jual’s

products have always been designed
with this in mind and as grey is still ‘the
new black’ it has added this finish to
some of its bestselling products as well
as introducing new designs. The latest
of these is the Havana range in oak, the
BS201 bookshelf and the PC714 desk in
grey. The ultra-white glass gives this desk
a fresh, modern look and will be sure to
brighten up any home office space.
Always looking to improve its products
and launch new designs, last autumn
Jual introduced the Manhattan and
Universal collections and these are
both proving to be extremely popular
additions to its offer.
The company says the future is
looking positive and bright, and with
new designs due to be launched before
the end of the year, it is excited to see
what 2022 brings its way.
Visit: www.jualfurnishings.co.uk

THE HOME OF

HOME OFFICE & LOUNGE FURNITURE

MANHATTAN
HAVANA

www.jualfurnishings.co.uk

AWARDS

Interfloor
Best Underlay
Manufacturer

For any company, receiving an accolade
once is a fantastic achievement, but for
Interfloor to be crowned Best Underlay
Manufacturer again for 202 is a triumph,
says the company.
‘It is testament to the hard work
and commitment of Interfloor’s team,
which maintained the highest quality of
products and sustained the reputation
for high standards of service during the
challenges of the pandemic,’ says John
Cooper, Interfloor ceo.
‘To be recognised again is another
brilliant accomplishment. I’m very proud
of everything we have achieved. To our
workforce, stockists, customers and
voters: thank you.’
Built on Interfloor’s proud history and
heritage, the company goes above and
beyond in the production of its Britishmanufactured underlay brands Tredaire
and Duralay, which continue to be UK
and European market leaders alongside
its accessories Gripperrods and Stikatak.
Besides its enviable reputation for
quality and value for money, Interfloor is
fast becoming known for environmental
and technical achievements. This year has
seen it add an innovative and ethically
sourced underlay to the Tredaire stable:
renu. Made from 98% recycled materials
and 100% recyclable at the end of its life,
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all materials in the manufacturing process
of renu have been considered, down to the
100% post-consumer recycled foam, 100%
recycled paper backing and the carbonnegative bio-based film used to complete
the underlay.
Company research showed that
91% of customers wanted a product
that could be recycled, and renu
complements the established underlays
in the Interfloor portfolio, including the
three most popular forms: polyurethane
foam, sponge rubber and crumb rubber.
There’s a product for every application,
from carpets to hard flooring, including
LVT, and to suit specific requirements –
whether that’s underfoot comfort, noise
reduction or coping with heavy footfall.
‘We are not resting on our laurels,’ says
Cooper. ‘Earlier this year Paul Robson
joined Interfloor as acoustic products
director to lead our new acoustics
division. Paul’s pedigree is well known,
with over 20 years’ experience as md at
InstaCoustic/InstaFloor, where he was
responsible for significant growth and
supplying high-performance acoustic
insulation, sports and flooring products
to the UK and global markets. Paul will
lead the new division to further develop
our range of sound-reducing products.’
Visit: www.interfloor.com

AWARDS

Mattressgard
Best Mattress
Protection
Provider
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‘“It’s just a mattress protector” was a
statement once commonly bandied about,
but I’m pleased to say it’s heard less now,
thanks to the great efforts we have made
to improve the products offered,’ says
Paul Aiston, Mattressgard md.
‘It represented the general apathy
to mattress health and care. While care
plans to prevent staining or damage to
your sofa were in full swing, no one was
really considering the benefits of using
a high-quality, performance mattress
protector to protect their mattress.
Typical responses might have been: “It’s
covered – you can’t see the stains”; or
for dust mites (and now bedbugs): “Not
a problem – doesn’t affect me”, or with
regard to bacteria and the odours they
produce: “Too embarrassed to discuss.”
Mattress protectors were in the main
either noisy, waterproof, almost medicaltype affairs or a layer of quilting that,
to be truthful, doesn’t really protect
the mattress and positively encourages
the colonisation of undesirable small
organisms. But mattress protectors today
have evolved into a wonderous array of
materials, designs and functions, and
mattress health is becoming a real point
to consider when buying a new bed.
‘Staingard has supplied a range of
outstanding products for 15 years now,
but it’s just over four years ago that the

Mattressgard brand was added to the
range, replacing mediocre products and
service with an outstanding proposition.
Initially with a selection of 12 products,
now enlarged to more than 20, including
a range made from recycled materials,
fabrics featuring antibacterial and antiviral properties plus a pillow range, growth
and results have been outstanding.
‘Every product is guaranteed for
10 years, is anti-dust mite for a healthier
lifestyle, and has a high-tech finish to
wick away moisture yet remain 100%
impermeable to spillages. Each product
can be sold as a stand-alone value-added
sale or add tangibility to a Staingard
Mattress Care Plan. The range consists
of high-quality but value-for-money
polyester through cotton to bamboo and
Tencel, any of which can be personalised
at no extra cost if required.
‘Despite continued growth, we were
determined not to sit still. We listened
to feedback and this year introduced
the Ecopur range, made entirely from
recycled plastic bottles,’ adds Aiston.
‘We’re delighted to have been
awarded Interiors Monthly Best Mattress
Protection Provider for the third year
running, voted for by you, our retail
partners. A massive thank you from
everyone at Staingard and Mattressgard.’
Visit: www.mattressgard.co.uk

AWARD WINNING PROTECTION
Best Mattress Protection Provider 2021

MATTRESS PROTECTORS

PILLOWS

THREE
YEARS
RUNNING

EXPERTS IN OUR FIELD
Over 12 different fabric choices available • Personalised branding
A huge choice of sizes • Complete bedding packages available
For more information call 01244 888 658
sales@staingard.co.uk • mattressgard.co.uk

AWARDS

Floorwise
Best Flooring
Accessories
Supplier
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Floorwise is delighted to have been
voted by the readers of Interiors Monthly
as their flooring accessories supplier
of choice. Across its portfolio of
floorcovering installation solutions,
Floorwise provides everything needed
to complete fitting work to the highest
standard.
From a smooth and level subfloor with
Pro-Screed Gold to adhesives, underlay,
gripper, profiles and a range of specialist
products for wood, laminate and LVT
floors, it’s an impressive array. What’s
more, the range is backed by a nationwide
network of local distributors across the
UK and Republic of Ireland, ready to go
that extra mile for their customers.
‘Our local approach to nationwide
coverage has long been a key in our
service offer to customers, seeing us win
many industry awards including this
accolade from the readers of Interiors
Monthly. Offering products that deliver
in quality and value, our distributors
support you through expertise and
service that goes beyond the ordinary,’
says Richard Bailey, Floorwise md.
With a complete range of subfloor
preparation and adhesives, formulated
to deliver reliable results, Floorwise

provides a great base for any installation.
Pro-Screed Gold provides a smooth, level
finish ready to receive any floorcovering
with adhesives such as F556 All-purpose
Flooring Adhesive providing great grab
and a high-strength bond.
Diamond Gripper is famed for its
tenacious hold and can even deal with
the latest in plush Saxony carpets on
super-thick PU underlay. This featurepacked gripper is pre-nailed with an
increased width and number of zinccoated rust-resistant pins, helping to limit
damage to skirting or walls, speeding
up the fitting process and making for a
super-strong hold. Available in wood,
concrete and dual-purpose types, it
comes in a range of pin lengths.
For underlay, Floorwise has an
unrivalled range including recycled
PU, sponge rubber, combination felt,
rubber crumb and specialist options for
LVT, wood and laminate. Much of the
collection is made in the UK and all meet
relevant British Standards, so you can be
assured of underlays that are up to the
challenge whatever the price point.
Once that new carpet, wood, laminate
or LVT floor is fitted, Floorwise finishing
products come into play. Whether a
simple and smart finish with Classic,
colour-matched profiles for popular
wood effects or the premium look of
Reflections matching to switches, sockets
and door furniture – each profile delivers
excellent value and quality. Wrapped
and boxed to prevent damage in transit,
they are the perfect go-to addition in any
retailer’s or fitter’s arsenal.
Along with a great selection of tools,
including leading brands and the
Floorwise range of made-in-Sheffield steel
blades, your local Floorwise stockist is here
to make floor fitting as easy as possible.
Floorwise would like to thank the
readers of Interiors Monthly. Your loyalty
and support in what has been an
exceptional 18 months has been hugely
appreciated. With new products on
the way, the Best Accessories Supplier
intends to hold on to its crown next year.
Visit: www.floorwise.co.uk

wiseup to floorwise
quality&value guaranteed
tools

profiles

adhesives & screeds

gripper

underlay

nosings, PVC skirting

You can rely on our nationwide network of floorwise distributors
to bring quality and value to all your flooring installations.

Stay in touch @floorwisehq

AWARDS

Furlong
Flooring
Best Solid/
Engineered
Wood Supplier
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‘We’d like to say a huge thank you to
the readers of Interiors Monthly for
voting Furlong Flooring the Best Solid/
Engineered Wood Supplier,’ says Mike
Symonds, md of the company’s
Dartford facility.
‘This award comes at a key time for
the business. In May we saw our busiest
month ever, as retailers and commercial
flooring contractors saw a rise in demand
for quality flooring. And because we can
offer an entire range of flooring types,
we are fast becoming the first choice for
flooring for any room in the home.’
With 10 ranges of hardwood flooring
currently on offer, Furlong Flooring brings
to the market a range of traditional
planks, stylish herringbone and authentic
age-distressed designs, with a range of
industry-leading warranties and suitable
for both domestic and commercial
environments.
Its award win is an example not only
of the way the company focuses on
providing the best-quality products, but
how it applies its service standards to
make sure orders are delivered quickly,
helping retailers and developers to offer

great service to their customers too.
‘We have a range of service
commitments. One of these is making
sure that our customers are confident
in our ability to deliver on time. Flooring
is often a time-critical part of a project
and so it matters that it’s there on time,
ready to fit in with the project plan. We
also do a lot to ensure high stock levels,
and we’re proud that throughout the
past year, we’ve managed to maintain
these levels, so our customers have been
able to access the stock they need, when
they need it,’ says Symonds.
Furlong Flooring aims to provide a
complete range of flooring for all its
customers – and for every room in the
home or commercial development.
Alongside its hardwood collection, it
sells a wide range of carpet, all of which
is manufactured in-house in the UK, and
also offers a selection of vinyl, LVT and
laminate flooring.
Across all of its collections, the
company is keen to ensure that it is
being as sustainable as possible without
compromising on quality.
Visit: www.furlongflooring.co.uk

AWARDS

AIS
Best Furniture
Buying Group
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AIS is the largest independent non-food
buying group of its type in the UK and
Republic of Ireland. With about 300
members, all independent retailers
of varying sizes and with a combined
turnover in excess of £2bn, its mission
is to increase its members’ profitability –
through collective buying power, access
to major brands, an efficient central
payment facility and expert advice.
Furniture is the biggest sector of AIS,
with a focus on giving exclusivity and
enhanced margin.
As well as providing access to
exclusive product ranges, negotiated
buying terms and discounts, AIS
membership also offers unique benefits
including Cenpac, an efficient central
payment facility that gives efficiency
and resource savings for members and
suppliers. The AIS Procurement team
saves members money across areas such
as utilities, low-energy lighting, waste,
insurance and more, while Partnership
Trading continually monitors and
controls merchandise standards.
‘We’re delighted to have been voted
Best Furniture Buying Group for 2021.
The past 16 months have undoubtedly
been a huge challenge, and this is a great
endorsement of the value that AIS brings
to its members and suppliers. We’d also

like to take this opportunity to send
our thanks to our valued AIS members
and suppliers for their support during
this challenging period,’ says Julian Cox,
AIS director of furniture and home.
‘To reconnect our industry, in March
we created our first digital buying show
and, with the support of more than 70
suppliers, we held the Online Furniture
Event: an initiative that was extremely
well received by members and suppliers
alike. We are very excited to be planning
our next trade show, set to take place
at Cranmore Park on 1-2 September,
with the first day open to AIS members,
and general trade access on the second
day. This will be our first in-person show
for over 18 months. The September
event will also see us move to the INDX
show branding, joining its existing
portfolio of home and fashion categories.
‘AIS works as a collaborative
partnership with its community and
the pandemic has strengthened this
relationship,’ says Cox.
‘AIS remains focused on providing
a bespoke service, which includes
offering help, advice and inclusive
support, with a strong sense of mutual
advantage for our members and
suppliers alike.’
Visit: www.aistores.co.uk

Associated Independent Stores
The leading furniture & home buying group

We are dedicated to supporting our members in this ever-changing market.
Exclusive product ranges, deals and rebates are just a few benefits of membership, together with access to
services such as procurement, imports, compliance, HR, training and marketing.
AIS Members gain the advantages of a multiple, whilst retaining their independence.
www.aistores.co.uk

AWARDS

ACG
Best Flooring
Buying Group
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‘Everyone at ACG is absolutely thrilled
to receive the award from the readers
of Interiors Monthly for Best Flooring
Buying Group. This is testament to all
the hard work by our membership
and the support from main industry
suppliers,’ says Richard Moore, ACG
executive director.
ACG’s approach to group buying will
be the focus of its presentation at The
Flooring Show as it sets itself apart with
its hands-off model of cost-effective
membership. ACG is one of the fastestgrowing and most proactive carpet and
flooring buying groups in the UK. It is
dedicated to supporting independent
flooring retailers and presently has a
membership of more than 320, with
26 members joining since November.
‘All members are friendly Independent
carpet and flooring retailers, who pull
together to help attract better deals. At
ACG we focus on quality and profitability
to get the retailer a more attractive deal.
Over recent years – and during these
challenging times – many retailers have
been rethinking their future.
‘There are still some retailers who
are unsure about the buying group
experience: they value their independence
and they often believe they are getting
the best deal on the market. We
encourage these retailers to talk to us
and our members directly, so that they

can find out first hand how they can
keep all of their independence while
getting an even better deal with
their suppliers. That independence is
underwritten by the unique way in
which we organise the operation,’
explains Moore.
‘All rebates are paid directly to
member stores from group suppliers.
This maximises a significant return on
membership fees without making any
changes to their business. Our job is
to broker the best possible deal with all
the top suppliers and products we know
to be reliable bestsellers. This is based
on the combined buying strength of our
membership. Then we step away and let
retailers trade directly and handle the
transaction themselves in the usual way.
‘The group’s own revenue comes
from membership subscriptions – set
at an amount that guarantees you will
get it back comfortably plus interest,
through the benefit of discounted prices,
promotions and percentage rebates.
‘We can measure the payback of
membership and, along with the new
own-label POS concept, it is a fantastic
time to be a member of ACG. As a
group, we are dedicated to supporting
and protecting bricks-and-mortar
independent retailers from the ongoing
threat of both home and online sellers.’
Visit: www.acgcarpets.com

Boost your
profits

ACG are a national carpet and
flooring buying group dedicated
to helping independent flooring
retailers achieve business growth
and increased profit without risk!

Our member below earned over £60,000 extra profit as a member of ACG
ACG MEMBER PROFILE:

Mr Ashley Horne, Wall Bros Ltd
“ACG delivers improved buying prices and fantastic rebates without losing
any of your purchasing independence. We’ve used the own label route to
protect our profits and the confidence to mark up popular and quality lines.
By all means give me a call if you would like to find out more about how
membership works for my business.”

Tel: 01903 503638
Mr Ashley Horne
Wall Bros Ltd, Worthing & Storrington, West Sussex

The ACG
Profit
Calculator

Total turnover
Turnover with ACG suppliers

£1,500,000
£284,423

ACG rebates & promotions
Improved buying price range
Group label enhanced margin

+£8,697
+£8,532 to £14,221 (3%-5%)
+£40,000

Annual ACG profit increase

+£57,229 to £62,918

ACG membership subscription only £925 per annum!

We will run your business profile through our model and give you
real-world calculations based on your current turnover. You’ll
know right away how much extra profit ACG membership will
bring to your business.

Call ACG to find out more
please contact:
Jon Richardson

Group Development Manager

Find out how much extra you will make
Visit www.acgcarpets.com/profits for a free profit forecast

INCREASE PROFITS & PROTECT MARGINS
REDUCE COMPETITION & ENJOY BENEFITS

07873 223144
jon@acgcarpets.com

AWARDS

Julian Bowen
Best Furniture
Wholesaler

Above right: Pembroke
Below: Valentino
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Julian Bowen has been voted the Best
Furniture Wholesaler by the readers of
Interiors Monthly for the 10th consecutive
year, alongside the company’s seventh
consecutive award for customer service.
‘This is testament to the Julian Bowen
team’s determination to deliver the
highest quality furniture at great value
for money, supported by industryleading customer service, says Emmett
Lenaghan, Julian Bowen md.
‘We are immensely proud of achieving
these awards. Our customers have never
been faced with such a combination of
challenges and uncertainty for the future
ahead and we have all had to rethink
and adapt to the new world. We know
how difficult it can be to navigate such
an environment and feel that it is our
job to be totally supportive, making it as
easy as possible for them to maximise
their business while working with the
team at Julian Bowen in an enjoyable
and efficient way. We are both grateful
and proud that our customers continue
to show such confidence in Julian Bowen
and we are constantly working hard to
improve all aspects of the proposition
that we offer.’
It is the company’s ethos is to provide
the highest quality at each price point.
This is supported by a heavily invested
supply chain incorporating an experienced
in-house buying and design team, and
domestic and international quality

control teams who work in close
partnership with a select group of
manufacturers. Together they have
forged an impressive new product
development capability in recent
years, which has created a platform
for significant growth in the business.
Indeed, the firm’s current development
pipeline is the largest ever, with exciting
new products to be launched across all
key categories of children’s furniture,
bedroom, living and dining, upholstery,
mattresses and mirrors.
Product development is backed up
by a continuous ongoing investment
programme across the business to ensure
an enhanced customer proposition. This
has seen a significant investment in its
IT infrastructure to maximise business
efficiency through automation, from
stock feed management to ordering,
distribution and customer service
support. This is augmented by a
progressive staff training programme
with an absolute focus upon delivering
best practice and a trouble-free
experience for the customer.
‘We continue to forge ahead with new
product innovation and a comprehensive
product development pipeline working
more closely with our customers which
has resulted in much stronger business
relationships, building solid growth plans
for the future. Customers can see that
we are not resting on our laurels and are
continually pushing ourselves to give
them an ever-wider range to choose
from, with the quality and prices they are
used to and value us for.
‘I am really excited by our new product
pipeline, which we are looking forward
to showing to our customer base in
the coming months. Across the whole
business, the entire Julian Bowen team
will keep challenging itself to improve in
everything that we do,’ says Lenaghan.
Visit: www.julian-bowen.co.uk

JULIAN
BOWEN

New Montero Table with Hadid Chair
Bentinck House, Park Lane Business Park, Kirkby-in-Ashfield, Notts NG17 9LE
tel: (01623) 727374 fax: (01623) 754555 email: sales@julian-bowen.co.uk web: www.julian-bowen.co.uk

All Products are available for Direct Home Delivery

AWARDS

Likewise
Best Flooring
Wholesaler

Below: inside the Morley
distribution centre
Bottom: the Birmingham centre
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Likewise is proud to receive the Best
Flooring Wholesaler award for 2021
from the readers of Interiors Monthly and
would like to say a huge thank you to all
its customers.
The company has been restructuring
its distribution network with the opening
of two new large distribution centres
this year.
The centre in Morley, Leeds opened at
the start of the year, as the group hub
for carpet, residential vinyl and artificial
grass. It also holds laminate, LVT,
underlay and commercial flooring,
which are also stocked in the regional
centres in Glasgow, Newcastle, Sudbury
and Peckham.
A further centre opened last month
near Birmingham, which will accelerate
growth in the Midlands and South West.
Providing a much improved service to
customers in these areas, plus increased
stock capacity for the whole group,
the 57,082sqft unit at Birmingham
Business Park sits on the junction of the
M42 and M6, providing fast national
motorway links.
‘The new centre will house up-to-date
racking systems and the latest handling
equipment for floorcoverings. Further
plans are in place to refine and increase
the capacity in our Sudbury, Suffolk

distribution centre which provides a
regional service to customers in southeast England and it is also our national
hub for Likewise Matting and Marquee
Floors,’ says Tony Brewer, Likewise ceo.
‘The geographical reach of our A&A
trade brand in Manchester is also
expanding and plans are underway to
relocate to larger premises. H&V Carpets
provides the group with additional
opportunities to increase market
presence in the UK, while the logistics
centre in Meulebeke, Belgium provides
the group with a channel into the
Western European flooring market.
‘We currently have 52 delivery vehicles
providing a next-day service nationwide
and a team of more than 70 experienced
sales people focused on servicing our
customers on a daily basis. Our business
has developed rapidly during the past
two years and the foundations are now
in place to build a substantial business
in the UK flooring industry, maximising
our relationship with our manufacturing
partners along with flooring retailers
and contractors.’
New flooring ranges from Likewise
Floors, H&V, Lewis Abbott, A&A and
Likewise Matting will be showcased at
The Flooring Show.
Tel: 01527 314 000

Our Holland Park flooring has been designed to perfectly suit your interior. A collection
of 9 luxurious and eye-catching designs, available in classical and parquet styles
CLASSICAL

PA R Q U E T

                

HardCORE Rigid SPC flooring featuring hardwood detailing with wood grain embossing
and bevelled edging for a more natural look, available in plank and herringbone varieties.
Re-inforced by a layer of limestone composite ‘HardCORE’ which makes the product extremely
stable and waterproof and a built in XPE underlay for a quieter more comfortable flooring experience.

AWARDS

V12
Best Finance
Provider
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V12 Retail Finance is the number one
provider for online POS finance in the
UK, based on four continuous quarters’
reporting from the Finance and Leasing
Association, and is one of the fastest
growing names in retail finance. Offering
a range of simple and straightforward
finance options, it works with more than
1,500 retailers, from national high-street
names to independent stores across
the UK.
‘We are delighted to be voted Best
Finance Provider for the third year
running. The award means a lot to us as
it is voted for by retailers,’ says Andrew
Phillips, V12 Retail Finance sales director.
‘Our retailers and customers are at the

heart of everything we do, and we look
forward to continuing to grow with them.
‘Our years of experience in a range
of sectors, coupled with our intelligent
technology, means that we can create
the perfect retail finance solution that
meets the needs of our retail partners
and also delivers a great customer
experience. We’ve created new
technology that recognises returning
customers to fast-track them through
the application form, and our in-house
underwriting team means we can
provide fast credit decisions, 24 hours
a day, creating a smooth journey for
both the retailer and the customer.’
Visit: www.V12retailfinance.com

Relax...
and let us furnish your sales
• Increase your average order value
• Enhance your customer experience
• Get fast credit decisions, 24 hours a day
• Track sales with intelligent real-time reporting

Get in touch to find out more

v12retailfinance.com

AWARDS

Castelan
Best Warranty
Provider

86

Interiors Monthly August 2021

‘We are absolutely delighted to be
voted Best Warranty Provider for a fifth
consecutive year. We really appreciate
the time you have taken to vote and
we see it as a huge demonstration of
trust in our warranty schemes and the
improvements we have made to them
over the past few months,’ says Martin
Napper, Castelan Group ceo.
‘We have developed our PremierCare
Furniture Protection programme into
the market-leading insured scheme,
offering the highest levels of cover
to your customers. We have worked
tirelessly to ensure our schemes
are compliant with all current FCA
requirements and we have been
delighted that our clients have seen
us as the trusted company to partner
with in this category.
‘I would like to thank our clients who
have worked with us over the past few
months to fully embrace the changes
that have been made, who have worked
with us to implement them and who
now have a really great-value protection

product to offer their customers.’
In addition to being busy with
developments to the insured schemes,
Castelan has seen a huge increase in
demand for in-guarantee work. This is
partly due to the unprecedented demand
from customers to purchase furniture
but also through some significant new
partnerships. The growth has seen
Castelan increase its technician network
by 35% in order to deliver the levels of
service clients have come to expect.
‘I am especially excited about the
growth we are experiencing in our
network. This is down to the quality,
professionalism and consistency of the
service we are able to deliver and has
meant we have recently been appointed
by Marks & Spencer, Next, The Very
Group, Sofa Workshop and Reylon, and
a number of other clients are looking to
Castelan to be their service partner of
choice. This makes us extremely proud of
the position of trust we hold in this area
and I’m looking forward to continued
growth through the rest of the year.
‘We believe we have a really strong
offer in both insured schemes and
service delivery and would be delighted
to discuss our ability to support any
business in these areas,’ says Napper.
Visit: www.castelangroup.com

PREMIERCARE
for furniture

Furniture
protection
Simply the best furniture protection
programme giving the highest levels
of cover and customer value.
To find out how we can help your business
call our Business Development Team on
07748 100 254 or email sales@castelangroup.com

Your customers love us too!

AWARDS

Guardsman
Best Product
Protection
Provider
(Furniture)
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‘Winning the award for Best Product
Protection Provider (Furniture) for our
plans and products for the fifth year is
not something we take lightly,’ says
David Evans, Guardsman sales director.
‘We would like to say a heartfelt
thank you to each and every person
who voted for us – it is something we
really are proud of and do not take for
granted. We believe this win is down to
the strength of the partnerships we have
with our retailers and the support we
have shown, assisting them to navigate
their way through these turbulent
16 months and beyond.’
Notwithstanding the coronavirus
pandemic, the Guardsman team’s focus
has been on regulatory changes, most
notably with regards to ensuring Fair
Value to customers.
‘This past year we have worked very
closely with our retailers, supporting
them and providing them with workable
and profitable solutions,’ says Evans.
‘We are continuing to focus and
support these changes with the recent
expansion of the risk and compliance
team, introducing two new roles. We
know how important the regulator,

the FCA, is in our industry and want to
ensure we continue to be ahead of the
game with current and new regulatory
changes. The expansion of our team will
help us to do this,’ says George Rose,
Guardsman risk and compliance director.
This expansion continues through to
other areas of the business including the
very top, with the appointment of Rob
Dyer as md this month.
Guardsman’s retailer focus continues as
it works with retailers to offer even greater
value to customers by enhancing the
coverage of its furniture protection plan.
‘Through in-depth analysis of the
reasons for our customers’ claims, and
why sometimes these claims may be
declined, we know what consumers
want, which has allowed us to shape
our offering to suit the market further,’
says Evans.
‘This can also be said of the change
in the different fabrics, leathers and
woods that are now available. Our repair
technician and Safeclean cleaning
networks have undergone extensive
training to ensure they are able to service
claims for customers who have these
new coverings and have had some real
successes. To be able to remove staining
from more delicate leathers including
aniline, and also to remove water
damage to unfinished woods, is a real
testament to our team’s skills. We make
sure we recruit only the best and provide
the best possible training, and it shows
with the successes we have, particularly
with regard to repairing any issues on
the first visit, ensuring the best possible
customer service.
‘We continue with our mission to be
the protection plan and product partner
of choice for furniture retailers, and we
are confident that our investment in our
team proves our dedication to achieving
this. It is our job to make your job easier
and we are committed to taking all the
steps to accomplish that.
‘These are exciting times for
Guardsman, and we are looking forward
to sharing our journey with you.’
Visit: www.guardsman.co.uk

THANK YOU AGAIN
FOR VOTING FOR US!
WINNER
Best Product
Protection Provider 2021

We’re here to help you navigate through challenging times!

AWARDS

Stroolmount
Best Product
Protection
Provider
(Flooring)
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Stroolmount has won Interior Monthly’s
coveted prize of the Best Product
Protection Provider (Flooring) for the
third year in a row.
‘This is a tremendous achievement for
a family-run specialist protection firm
that prides itself on the quality of its
products and the quality of its service.
I’m delighted and I want to thank all our
customers who have voted for us and
everyone who’s continued to choose us
during this incredibly challenging time
for the flooring and furniture trade,’ says
Gill Finch, Stroolmount md.
The award is the latest the company
has won in recent years: as well as
being Interiors Monthly winners in 2019,
2020 and now in 2021, it was a Flooring
Innovation winner in 2018. Stroolmount
is also a sponsor of the LVT Fitter of the
Year contest, to be held at The Flooring
Show in September.
‘Since we started in 2007 we’ve stuck
to a very simple formula: we’re 100%
committed to supplying the very best
products and accessories and giving
our customers the same level of service
as if they were our own family.’

It’s a formula that has cushioned
the blow of the pandemic – just as
Stroolmount’s products cushion the
impact of furniture on flooring, one
might say. Stroolmount has flooring
protection needs covered for retailers,
manufacturers, architects and interior
designers. Its Self-adhesive Felt furniture
tips are superior quality, with stronger
glue and thicker felt than many others.
For longer-term protection, its awardwinning interchangeable Quickclick
Glides protect floors, reduce noise and
reduce stress on furniture joints: ideal
for dining chairs scraped back and forth.
‘We also have Furniglides, so you
can move the heaviest furniture, even
recliner sofas, without scoring your
flooring. And our Move-it Pads are fitters’
best-kept secret – they slide furniture
around like it’s on ice.
‘With solutions from just 1p, it’s best
to act before you scratch! Just ask for our
brochure and price list if you missed it
inside July’s Interiors Monthly,’ says Finch.
Visit: www.stroolmount.co.uk

THANK YOU FOR VOTING
FOR US
To Keep You Safe
2019

2020

2021

Stroolmount are the UK’s leading supplier
of protection systems for the Flooring and
Furniture trade and can supply own branding
for large manufacturers and retailers.
Protect flooring, protect furniture joints and
protect yourself from £1000s in repairs and
damages.

Interiors Monthly

Best Protection

Winn er

“

The Quicklick glides solution ensures we protect
our beautiful wooden and marble floors from
irreparable damage.

Roch Castle & Penrhiw luxury guest accommodation
Pembrokeshire, Wales
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FLOORING & FURNITURE PROTECTION SOLUTIONS
View Products, POS, Videos & Become A Stockist
01942 271 271

sales@stroolmount.co.uk

www.stroolmount.co.uk

AWARDS

RetailSystem
Best Software
Provider
(Furniture)

92

Interiors Monthly August 2021

‘The retail sales floor. The fun, stressful,
frantically dynamic heart of any retail
businesses. The deal gets done. Pure joy.
But who gets credit for the sale?’ says
Jesse Akre, RetailSystem global president.
‘Compensation is a tricky landscape.
I am not advocating dropping a new
compensation plan on your organisation
(maybe you need to) nor am I blind to the
retail owner trying to make a pound go
110 ways. I hope you read this and really
think about that one next thing you can
do to better drive your business. Let’s
start with that. OK, who gets the credit
for the sale?
‘Was it the person who spent hours
lining up the perfect items for the
customer? That “set-up” person who teed
it up just perfectly. Or was it the closer?
That skilled negotiator that addressed the
final concerns and questions when the
customer came back – carrying the ball
across the goal line. As a retail owner, the
revenue bell rang. Yet from a sales effort
perspective, both could make a solid case
that one enabled the other. Naturally that
is a split. A fact of retail life as we know it.
Fun, isn’t it! We are just getting started.
‘Now let’s enter the world of the
digitally influenced sale. Maybe it was
an ecommerce order. Maybe a social
commerce sale. Maybe it was an in-store
“close”, with the customer carrying out
all their research on your website (the
digital equivalent of that “set-up” person
we met above) yet electing to come
in-store to do a physical validation of

the product and of you as a retailer.
‘Let’s go one level further. The
customer found the perfect sofa on your
website… came in-store to validate…
and slipped by the craftiest of sales
associates, only to go home and buy it
online. A common occurrence. Can you
see the “who gets credit” clouds forming?
‘This has been an ongoing debate
since the Internet became “a thing” in the
home furnishings industry. It is a mess.
The consumer path is no longer linear.
That order, wherever completed, is a
result of a random consumer sequence
of engagement – digital and physical. Is
there a magic button? A one-size-fits-all?
I don’t think so, but you as a retailer can
find ways that work for your business. You
just need to be willing to make changes,
and turn that willingness into continuous
improvement action.
‘Be forewarned: there will be resistance.
But you know this. Remember, it’s a
consumer journey matrix with levels
of murkiness that must be considered.
The crossing of the threshold back and
forth between physical and digital is
impossible to track with absolute clarity.
But if you make ongoing efforts to
connect the dots, you should find ways to
engage all members of your team.
‘That is a lot to ponder, but just
remember the consumer engages where
they want to engage, so make sure your
business reflects this in how you treat
“who gets the sale”.’
Visit: www.retailsystem.com

Smart software for furniture retailers

13
Awarded ‘Best
Software Supplier to
the Furniture and
Bed Industry’

Award-winning EPOS software

13 years running
WOW !

W H Y?

It was amazing to be voted
best software supplier to this
wonderful industry back in
2009. 13X in a row and it still
feels just as special.

Because, while we’re famous for the technology that set
us apart, what really makes us tick is that we care deeply
about what we do every day. Helping our Retailers!
We are committed to helping our clients run their furniture
and bed businesses better, so nothing means more than
knowing 1000+ retail outlets now spanning 10 countries
(and growing) are enjoying the benefits
of RetailSystem.
Thank you from
the bottom of
our heart!

 info@retailsystem.com

 www.retailsystem.com/uk/

AWARDS

Company
Dynamics
Best Software
Supplier
(Flooring)

Below: Increased functionality
continues to be added
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‘To survive and grow, every store owner
needs to increase sales and control their
costs – it’s been this way long before
the commonplace computer entered
onto the scene. I’ve watched as changes
in technology over the past 25 years or
so have helped to enhance the flooring
and furniture trade. The computer has
risen from being a back-office glorified
calculator to become a necessary tool in
the daily management of your store and
warehouse,’ says Stuart Hunt, Company
Dynamics technical director.
‘What we gain from embracing
technology is not just improvements in
the back office and warehouse controls,
but a way to present our business in a
more efficient and effective way to an
ever-changing audience. Over the past
year our users have had to adopt new
ways to target customers, via websites
and online ordering, and to control the
messages out to their customers, and
offer a better delivery service than their
competitors, which builds on reputation
and recommendations.
‘We understand that customer service

is key to maintaining reputation. And
for all businesses, large and small, using
the right tools to manage this makes all
the difference.
‘Company Dynamics software is an
all-embracing business solution, as you’d
expect from any modern-day computer
system. Where we stand out from the
rest are the additional enhancements
for stock control and work management.
We are currently automating links to
websites, connecting to supply-chain
stock feeds, and giving extra tools
for planning deliveries and sending
customer messages, while providing our
usual speedy support service.
‘We pride ourselves on giving our
customers the solution they require to
run their business and not just selling
the software and walking away. Our
reputation is backed up by countless
recommendations that have allowed us
to grow and develop our software for
the benefit of our customers. We provide
the real deal when it comes to flooring
and furniture software.’
Visit: www.companydynamics.co.uk

BUSINESS SOFTWARE

INCLUDES FREE UNLIMITED USER LICENCES

INSTALL AND USE ON ALL YOUR COMPUTERS AT NO EXTRA MONTHLY COST

COMPLETE PACKAGES
R E TA I L & C O N T R A C T
ON-SITE & ONLINE
CONSULTANCY & ADVICE
TRAINING & SUPPORT
MAINTENANCE & HOSTING
TELEPHONE & EMAIL HELP

the REAL DEAL
FURNITURE & FLOORING SOFTWARE
Company Dynamics Software helps
businesses take control of sales and
manage customer service, freeing up
more time to concentrate on growth

GROW IN-STORE & ONLINE
THE AFFORDABLE SOLUTION
THAT WORKS THE WAY YOU DO

Using our fully integrated, ﬂexible stock control system and
business management so�ware, will give you all the tools you
need to make your company more eﬃcient. Providing access to
vital customer informa on, can help make you more proﬁt and
save me. All our business systems, large and small, feature
unlimited user licences, along with aﬀordable payment op ons.
Our business advisors and support team have assisted many
diﬀerent types of company throughout the UK and Ireland. We
have the exper se to suggest a be er way of working using our
ﬂexible so�ware. There are many unique features and reports,
built into our so�ware, that can help make your people more
eﬃcient, and give them the right tools to perform their job,
be er. A complete business solu on, including website
integra on & B2B, job cos ng, CRM and work in progress. It
handles all types of product, including items, packs, rolls, op ons
and make to order.
Why buy a costly second rate system?

www.CompanyDynamics.co.uk

)

ENHANCE YOUR BUSINESS

Is your company keeping up? Don’t lose out to the compe on.
Making your business easier to control and managing your
customer experience, is key to success and the diﬀerence between
ﬁrst and last place. Whether your business is online or in-store.

08000 72 85 39

AWARDS

Julian Bowen
Best Customer
Service
(Furniture)

Below: Dali chair
Right: Cotswold bed
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For a seventh consecutive year, Julian
Bowen has won the Interiors Monthly
award for Best Customer Service. Voted
for by readers, this is a significant
achievement and recognises Julian
Bowen as the industry’s leading service
provider across all functions: from the
obvious customer-facing front line
in sales and customer support to the
dedicated logistics and distribution staff,
finance team, buying and quality control
teams in the UK and overseas.
‘We are particularly proud of winning
the award against a hugely challenging
period in the industry with supply
chain dislocation and the disruption
following Covid lockdowns. We could
not have won without the support of the
whole workforce, which worked closely
with our customers and consumers to
ensure we did all we could to meet their
expectations,’ says Emmett Lenaghan,
Julian Bowen md.
Julian Bowen aims to continually
improve in every aspect of its customer
offering and to make the customer
journey as easy and enjoyable as
possible. This is evident in continued
expansion and innovation across its wide
product ranges, and the drive to deliver
flexible delivery solutions to meet the
changing needs of its diverse customers
and the demands of the end customers.
There has been significant investment in
the firm’s supply chain team in the UK,
Asia and Latin America to support that
growth and to ensure the level of quality

for which Julian Bowen is renowned is
not just maintained but enhanced. The
company remains committed to offering
the best quality and value at the many
price points at which it supplies product.
Given the fast-changing nature of
the industry, the team at Julian Bowen
recognises the meaningful and varied
challenges its customers face and
has continued to invest significantly
in staff training, IT and additional
warehousing in order to provide the most
efficient support. Stock control, order
management and distribution are all
areas of focus that have been upgraded
over the past 12 months.
The emphasis on bespoke solutions
and customer support has been a key
factor in development of its successful
direct container business, which offers
a one-stop solution from product
development through quality control,
shipping and in-bound distribution
and stock management support, while
leveraging the firm’s significant buying
power to its customers’ advantage.
‘Everybody in our business knows
that the customer comes first and we
work together to continually enhance
our proposition, be it a better product
offering, flexible distribution solutions,
stock availability, bespoke development,
and even project management. We are
proud to win this award again, but our
customers can rest assured we will keep
working hard to serve them better.’
Visit: www.julian-bowen.co.uk

JULIAN
BOWEN

New Montero Table with Hadid Chair
Bentinck House, Park Lane Business Park, Kirkby-in-Ashfield, Notts NG17 9LE
tel: (01623) 727374 fax: (01623) 754555 email: sales@julian-bowen.co.uk web: www.julian-bowen.co.uk

All Products are available for Direct Home Delivery

AWARDS

NBF
Best Marketing
Support
(Furniture)
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‘We are delighted to have won Best
Marketing Support (Furniture) as voted
for by the readers of Interiors Monthly.
We are a small support team who work
diligently to provide a broad marketing
service to our members, bed retailers and
to the wider bed-buying public, so this
is a great honour,’ says Simon Williams,
National Bed Federation marketing and
membership manager.
The association has been serving the
bed industry for 109 years, working
proactively on issues of mutual interest
and benefit, championing good practice,
improving standards and educating
the consumer. With its manufacturing
members representing about 70% of
UK bed production by value, the NBF
recognises the importance of helping the
industry to market the products it sells,
whether it’s with awareness campaigns,
retail POS packs, social media or other
marketing initiatives.
The NBF’s annual awareness campaign,
National Bed Month, has been embraced
every year since 1990 by many retailers
and manufacturers who use the free
marketing materials and social media
content developed to promote the
importance of a good comfortable
bed for a great night’s sleep. There is
also access to other marketing support
materials from the NBF including
logos, short videos for websites and
social media, infographics and generic
press releases.

‘We do what we can to support bed
retailers and our NBF members. All our
work encourages bed purchases to be
made from retailers, especially those
stocking NBF Approved member beds.
To forge closer ties with UK and Irish
bed retailers who support NBF member
brands, we launched our NBF Retail
Champions scheme, which now has over
225 independent retailer participants
with a total of over 280 branches
between them. As well as receiving free
POS items and digital assets to promote
their NBF Retail Champions status, we
now engage with them via a Champions
Chat e-newsletter and are able to
survey them on key topics affecting
the bed industry.’
A series of BedBiz podcasts were
launched earlier this year. The first
podcast featured Hypnos’ sustainable
mattress packaging, and topics have
since included how to resolve consumer
complaints on mattresses, help with
training and apprenticeships, how
members can get involved with The
Sleep Charity, how ACID can help protect
your IP rights, and an interview with
Prestige Beds, winner of last year’s
Small Bed Retailer of the Year award.
The NBF launched a consumer-facing
website bedadvice.co.uk and social
channels on Twitter, Facebook and
Instagram to provide unbiased help,
promote NBF member brands and direct
the consumer to their nearest NBF
Retail Champion. Ongoing social media
and SEO programmes will build on the
current 30,000 monthly visitors to the
website and the NBF will be producing
a number of short video clips to address
key consumer questions around the bedbuying process and post-purchase issues.
‘These are just some of the ways that
we try to support the industry to make
it more successful. We’ve been shouting
about beds for years and we’ve no
intention of stopping. And the more the
industry supports our efforts by building
on key messages, the more beds – and the
better the beds – the industry will sell.’
Visit: www.bedfed.org.uk

We all sleep
better with a
clear conscience.
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In other
words,
we’ll keep on making
sure our members do the right thing.
Because when we do, everyone sleeps better

If you’re a manufacturer, components supplier
or retailer, find out how the NBF can help you at
B E D F E D. O R G . U K

at night. when we do, everyone sleeps better
Because
at night.

AWARDS

Metro Group
Best Marketing
Support
(Flooring)

Below: Beevers & Co’s new-look van
Bottom and below right: Highdown
Carpets had LED lighting installed
and new window graphics
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For more than 40 years Metro Group
has provided independent retailers
not only the buying power to compete
in changing market circumstances but
also significant marketing assistance
to help them sell.
Metro is delighted once more to
have gained the Best Marketing Support
(Flooring) award and says that winning
such an accolade is mainly down to
the group’s completely bespoke and
diverse marketing support scheme.
Metro members benefit not only from
full own-label displays and marketing but
also a significant supply of materials and
services to help their business grow.
Travelling the UK, the marketing team
provides members with a whole host of
subsidised services such as replacement
or refurbished displays and signs.
Two recent examples from July 2021
include Highdown Carpets, West Sussex,
which had a perfectly serviceable sign
that was beginning to look tired due to
ageing vinyls and acrylics, and electrics
that were using old fluorescent tubes.
The marketing team dismantled the old
sign and cleaned it up before replacing
the vinyls and refitting the electrics
with modern, bright LED lighting that is

significantly more efficient and longlasting. Also, the window graphics were
replaced to complete the exterior look.
All of this 335 miles from the team’s base!
Heading further north to the Yorkshire
Coast, the team took on another large
job in the shape of two Luton vans
for Beevers & Co, which specialises in
furniture and flooring and also has a bed
manufacturing company.
The company purchased a new Luton
van for deliveries, adding to its fleet of
vehicles, and decided it was also time
to refresh an older van that was still in
everyday use. The resulting design was
in line with the progressive rebranding
the marketing team had worked on over
the past couple of years, changing all
retail signage and internal displays.
Each van is over 4m long and 2.5m
high – and that’s just the flat panels. Each
vehicle takes a day to fit, but the results
speak for themselves.
The service that Metro supplies to its
members is completely bespoke and
supports the fact that each retailer is
independent and unique. Of course,
ideas can be shared and modified to suit
differing business and their premises.
Tel: 01204 393 539

Sq M

AWARDS

Invictus
Best Flooring
Website

Above: the website showcases LVT and carpet Below: different floors can be compared

Visitors can see how the flooring
looks in their own home
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Carpets can be searched for in many ways

Users can search for stockists

The Invictus website showcases both
the brand’s carpet and LVT ranges.
Carpets can be searched for by
colour, room or price range. Roomset
photography allows users to see the
colour of every shade in all ranges.
Shoppers can save favourite styles as
they browse and then seek out stockists
to see the product in the flesh.
The LVT part of the website goes a step

further, allowing users to upload photos
of their own rooms to see how the
flooring would look. They are also able to
compare different floors within the same
room as they narrow down their choice.
There is also information on which
carpet and LVT designs can be combined.
In addition, users can view the brand’s
marketing videos.
Visit: www.invictus.co.uk

GREAT FLOORING • INVINCIBLE PERFORMANCE

G R E AT F L O O R I N G
INVINCIBLE PERFORMANCE

THANKS FOR YOUR CONTINUED SUPPORT

Share your Invictus
#invictuscarpetflooring
www.invictus.co.uk

A UK brand
since 1964

AWARDS

SMG
Best Business
Support
(Flooring)
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SMG is all about supporting the
independent retailer, and being awarded
Best Business Support (Flooring) by
Interiors Monthly readers is a fabulous
validation of that. SMG has something
for every retailer, large or small, longestablished or just starting out. Members
run their business as they see fit but gain
advantage from the most comprehensive
package of benefits available.
With the group now representing over
430 retail outlets in the UK, SMG is adding
to its flooring proposition regularly and
offers members the opportunity to
link-sell furniture and beds, as well as
providing a comprehensive business
support package.
Independent retailers are attracted
to joining SMG as the group guarantees
that members can retain their complete
independence yet at the same time
benefit from preferential discounts,
rebate schemes and promotions from
a comprehensive range of approved
suppliers. Members can access products
from any approved supplier via SMG’s
Central Purchasing Scheme, even
without a direct account.

SMG supports retailers in selling
branded supplier product with excellent
discounts, promotions and rebates but
as well as this, retailers are offered the
opportunity to de-brand as much or as
little as they wish in-store. Retailers can
develop their own bespoke branding
featuring their store name, with artwork
designed and POS supplied by the group
to the retailer’s specification.
One further step is that retailers can
purchase contemporary units under the
Pure Carpets and Pure Flooring brands,
for which they can choose products to
feature from a comprehensive portfolio
of top sellers, even without a direct
account with the supplier.
In line with SMG’s core principles,
member retailers decide how they want
to run their own business, with as much
or as little retail support as they require.
The key driver for SMG has always been
to create profitable partnerships between
members and approved suppliers. Both
have the same goals and SMG continues
to deliver more sales and greater
profitability for each.
Visit: www.smg-group.co.uk

STRENGTH in numbers
while remaining INDEPENDENT

7 Reasons
to join SMG:
► SMG’s Special Pricing
► SMG Rebates
► Monthly Special Promotions
► SMG’s Award Winning Business
and Marketing Support
► Access to products via our unique
Central Purchasing System
► SMG Own Brand made up from
the bestselling products from
many of the best carpet
and flooring suppliers
► Support with bespoke
rebranding to suit
your needs

SMG The National Furnishing Group
9 The Markham Centre, Station Road, Theale, Reading, Berkshire RG7 4PE
Telephone 0118 932 3832 Fax 0118 930 4515 Email info@smg-group.co.uk Web www.smg-group.co.uk

AWARDS

Greenwood
Retail
Best Business
Support
(Furniture)

Right: the new marketing model
encourages a steady flow of customers

‘I am humbled and honoured that
Greenwood Retail has won Best Business
Support (Furniture) for the sixth year
running and I accept with gratitude on
behalf of the Greenwood team,’ says
Bernard Eaton, Greenwood Retail md.
Because Greenwood’s marketing plans
generate high footfall within stores, the
obvious Covid safety issues presented
something of a challenge to its dayto-day operations. During the first
lockdown, Greenwood redesigned its
marketing model, especially around the
busy launch phase of a sale, to create
and maintain a steady flow of customers
rather than having huge crowds appear
all at once. And it worked. In fact, it
worked so well, that its first post-Covid
sale in July 2020 took 150% of the
original pre-Covid sales projection.

‘These astonishing results are still
being reported now. With all the usual
safety precautions in place, customers
are very happy and comfortable coming
into the store and spending again – and
spending well too,’ says Eaton.
Visit: greenwoodretail.com

SUPERCHARGE YOUR SALES
AWARDS 2011

WINNER

BIG THANKS TO ALL THE INTERIORS MONTHLY
READERS WHO VOTED FOR GREENWOOD…
Call Bernard Eaton today on 07771 700247 to find out more about Greenwood Sales.
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AWARDS

Parker Knoll
Editor’s Choice:
Furniture
Brand 2021

Established for more than 150 years,
Parker Knoll is renowned for designing
and developing the best of British
sofas and chairs to the highest
possible quality.
Today, in its state-of-the-art
factory in rural Nottinghamshire, its
founder’s commitment is still at the
heart of everything the company does:
to produce beautiful, high-quality
designs with the utmost style. Its highly
skilled teams of expert craftsmen,
craftswomen and designers are
committed to continuing to create
sofas and chairs that provide the
ultimate comfort experience.
This summer, Parker Knoll is
launching the latest addition to the
LifeStyle Collection. Following the

initial success of the Dakota launch
in 2020, the company has expanded
this range to include a modular corner
group option. The clean lines continue
the contemporary feel of the range,
with the added choice to create a
suite to suit any home.
Innovators in design and technology,
Parker Knoll brings you motion furniture
that provides unparalleled comfort for
years to come while redefining the look
and feel to a contemporary model for
any home. Its ever-popular Rise and
Recline range has been expanded to
include a Dakota chair.
Parker Knoll continues to look towards
the future by expanding its talented
teams and growing its collections.
Visit: www.parkerknoll.co.uk

Expertly handcrafting the best of British sofas and chairs since 1869
www.parkerknoll.co.uk

www.interiorsmonthly.co.uk
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AWARDS

Moduleo
Editor’s Choice:
Flooring
Brand 2021

Below: LayRed Sierra Oak
Bottom: Country Oak
Bottom right: Laurel Oak
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Moduleo Design Floors is delighted to
be awarded Flooring Brand 2021 and this
is a testament to a hardworking team
with a vision for the future.
Since its launch in 2012, the luxury
vinyl flooring brand has continued to
invest in raising its profile. This has been
achieved through a forward-thinking,
multi-channel approach, showcasing its
six collections and enabling the company
to reach more consumers than ever
before whilst also supporting its valued
retailer network.
‘We’re very pleased to be named
Flooring Brand 2021 and believe it’s
thanks to our vision as a business, which
is to provide retailers with the
very best product for their customers,’
says Matthew Brook, IVC Group UK and
Eire national sales manager.
Across its flooring collections,
Moduleo presents retailers with the
opportunity to offer styles to suit every
taste: from more traditional wood LVT
to contemporary stone floorcoverings.
The company is not resting on
its laurels and continues to listen to
consumer trends, to manufacture styles
that become the canvas of stunning
rooms. One such trend is the desire for
beautiful grey flooring.

‘We listen to the demand from
consumers and have seen a growth in
grey flooring styles over the past few
years. This is perhaps due to the fact
that they’re so adaptable to different
interior design tastes. In the Moduleo
LayRed collection there are a host of
grey tones, from dark to light, which
can become the bedrock of rooms
with feature walls and brighter accents,’
says Brook.
‘Green plants also look fantastic
against grey floors, so this is something
that’s often a purchasing consideration
for those with an eye for detail.’
Moduleo floorcoverings are produced
using renewable energy in its stateof-the-art factory in Belgium, which is
equipped with three wind turbines and
uses water from the adjacent Scheldt
River in the manufacturing process.
Moduleo floors contain up to 50%
recycled materials, are completely free
of phthalates and are themselves
recyclable. In addition, the company
has a zero-impact sustainability goal
in its sights and wants to completely
cut out emissions, eliminate waste
and be using 100% renewable energy
by 2040.
Tel: 01332 851 500

AWARDS 2011

WINNER

RETAILERS KNOW IT
MAKES MORE SENSE TO
MAKE IT MODULEO

®

Winners of the Best Flooring Brand 2021, Moduleo® are continually
delivering on trend floors designed to appeal to consumers and drive
demand; from chic, soft greys to bolder finishes and beyond.
MORE
MORE
MORE
DESIGNS COLOURS AFFORDABLE

Discover more at moduleo.co.uk

AWARDS

Emma
Editor’s Choice:
Outstanding
Performance
(Furniture)

‘The real-world experience of
retail will always play an important
role across the mattress industry as
some buyers are looking for personal
advice and recommendations. This
advisory-oriented target group will still
appreciate and visit bricks-and-mortar
stores. Therefore, we will continue to
strengthen our local retail team here
in the UK, to help us expand our B2B
activity with retailers,’ he says.
The Emma team has developed a
new product assortment exclusively for
retail partners: Emma Select. Including
the models Emma Diamond, Helix and
Smart, the range has been specifically
designed for customers who seek advice
and want to test the product in-store.
‘It’s not about putting the same product
you sell online in physical stores. We
want to offer customers a new kind of
shopping experience when seeking
professional advice. Emma Select is
easy to explain, and draws attention
due to a modern and noticeable POS.’
As Emma offers drop shipment, there
is no need to plan orders ahead or
wait for delivery, nor to block valuable
warehouse space. This is not only costeffective but also an excellent selling
point for the customer. Offering a
100-night risk-free trial, buyers benefit
from the customer service, and Emma
arranges any returns and collections.
Visit: www.emma-mattress.co.uk
IMAGE: MICHELLE WASTIE

Below: Diamond
Below right: Select

‘Performance first – brand second.’
Following this guideline, Emma – The
Sleep Company has managed to
emerge as the world’s leading directto-consumer sleep brand with more
than 1.5 million mattresses sold in
2020. Having reported global sales
of €405m (£345m) in 2020, Emma
continues to demonstrate sustainable
growth in the UK and Republic of
Ireland. The company almost doubled
annual growth in the UK in the first
quarter of 2021, and brand awareness
has now reached almost 50%. As part
of its omnichannel strategy, Emma
products are sold directly to customers
via several digital touchpoints and in
about 3,000 physical stores worldwide.
‘On behalf of the entire Emma team,
we are very proud to have received
the Outstanding Performance award.
It is the result of exceptional work and
demonstrates that our omnichannel
approach is paying off. By leveraging
the remarkable brand awareness in
retail stores, Emma will be able to reach
those 50% of consumers who still prefer
choosing their bed in-store rather than
shopping online,’ says Neil Robinson,
Emma country sales director – retail
UK & Ireland.
Robinson has now set himself the
goal of replicating Emma’s huge success
in the UK’s and Ireland’s direct-toconsumer business in the retail sector.
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AWARDS

Hypnos
Editor’s Choice:
Sustainability
(Furniture)
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‘Sustainability is at the core of
everything Hypnos does – after all, we
were the first carbon-neutral bedmaker
in the world. For more than a decade, we
have committed to reducing our carbon
footprint and using environmentally
friendly materials. We are delighted to
win Interiors Monthly’s Sustainability
award and would like to say thank you
for recognising our commitment to our
ongoing journey to create comfort with
integrity,’ says Richard Naylor, Hypnos
sustainable development director
‘Hypnos is a family-owned business,
with over 100 years in the industry, and
this award is testament to the amazing
efforts of our team and our board,
who are fully united in their efforts to
constantly refine every aspect of our
business to make sure it’s as ethical and
sustainable as it can possibly be. This
dedication to sustainability is ingrained
in every step of our process from design
to manufacturing, even through to the
packaging we use on each of our beds
and mattresses.
‘We have continually pioneered
industry change. The past 12 months
has been no different, achieving the
prestigious The Planet Mark – Carbon

Neutral Certification and a Queen’s
Award for Enterprise for Sustainable
Development for our commitment to
environmentally friendly design, sourcing
transparency and ethical bedmaking.
‘Another way that Hypnos is leading
the charge for sustainability in the
industry is through partnerships with
like-minded organisations such as Red
Tractor Food and Farming Standards
and the Better Cotton Initiative through
to sugar cane eco-packaging. Adding
to the roster of ethical partners we
pride ourselves on working with we are
now part of The Woolkeepers initiative
which focuses on bringing together the
community of farmers, manufacturers
and brands offering a transparent,
independently verified and ethical source
of wool, from farm gate to shop front.
‘Working with this quality assurance
platform, as well as with Red Tractor on
our Origins range, is not only an example
of our dedication to the traceability of
our materials, including British wool, but
also recognises the impact of brands and
supply chains on people, animals and
places and our capacity to improve for
the benefit of all.’
Visit: www.hypnosbeds.com

We value the people, animals and places
behind our new sustainable and ethical bed ranges.

Expertly handcrafted mattresses with 100% traceable
British Wool from Red Tractor assured farms.

hypnosbeds.com
Carbon Neutral | Handmade in Britain and 100% recyclable

| A proud member of The Better Cotton Initiative

AWARDS

Sedna
Editor’s Choice:
Sustainability
(Flooring)
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Sedna was the first residential carpet
to use Econyl regenerated nylon, a yarn
made from recycled waste material
including carpets and abandoned fishing
nets collected from the bottom of the
sea. Sedna thus helps to save thousands
of beautiful sea creatures like sea turtles,
dolphins and seals that will no longer get
stuck in this life-threatening waste.
It is estimated that 640,000 tons of
fishing nets are lost or abandoned in our
oceans each year, accounting for onetenth of all marine litter. Each year, more
than 100.000 sea animals are trapped
and killed in those nets.
Associated Weavers is aware of the
important role it can play in the journey
towards a more sustainable use of
plastics. Along with Healthy Seas and
Econyl it is on a mission to clean the
seas of marine litter.

By collaborating with the fishing
industry and farms and with the help
of volunteer divers from Healthy Seas,
ghost fishing nets are being collected
worldwide. Then, along with other waste,
including old carpets that otherwise
end up in landfill, they are regenerated
into nylon yarn through the Econyl
process. This yarn can be reused time and
again while maintaining its quality.
Sedna carpet is soft, luxurious and
durable. It uses the Associated Weavers
ECO FusionBac backing, which is made
from recycled PET (polyethylene
terephthalate) bottles and can also be
recycled at the end of its life.
A dedicated POS unit is available
and Associated Weavers has also
invested in social media to help reach
its target consumers and drive footfall.
Visit: www.sedna-carpet.co.uk

THANKS FOR YOUR CONTINUED SUPPORT

Share your Sedna
#sednacarpet
www.sedna-carpet.co.uk

A UK brand
since 1964

INDX Furniture, 1-2 September, Solihull

PREVIEW

Welcome back

Over 30 leading suppliers and
service providers are taking part

INDX Furniture to host first in-person show since January 2020
INDX Furniture (formerly the AIS
Furniture Show) will return to Cranmore
Park Exhibition Centre in Solihull from
1-2 September, for its first live edition
since January 2020.
Following the successful delivery of
a digital version of the show (the AIS
Furniture Online Event) in March of this
year, which was well supported by
suppliers and retailers, the INDX
Furniture team is very much looking
forward to resuming an in-person format
and supporting the re-opening of the
channels of communication between
buyers and suppliers after what has been
a very challenging number of months.
The September show will be open to
AIS Members on the first day (8.30am–
5pm) with all retailers being welcome on
the second day (8.30am–4pm). Feedback
from retailers and the number of brands
eager to confirm their attendance are
both indicative of a community that is
keen to get back to physical buying and
selling and business as usual.
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‘It’s been amazing to see the appetite
within our industry to experience the
buzz of a live event again and to
reconnect in an in-person environment.
We can’t wait to welcome everyone back
to Cranmore Park and to catch up with

our community in a face-to-face setting,’
says Julian Cox, AIS director of furniture
and home.
The upcoming show will also be the
first to take place under the INDX
umbrella, with furniture having recently

PREVIEW

joined the portfolio of home category
shows. INDX (short for Independent
Exhibitions) represents a group of unique
trade shows, specifically curated for
buyers in the independent retail sector,
and the INDX Home portfolio of trade
shows will sit alongside the existing and
well-established INDX Fashion exhibitions.
‘We’re all looking forward to bringing
suppliers and retail buyers together and
are delighted that the AIS Furniture,
Housewares, Linens and Gift Food shows
have been brought together under the
AIS sub-brand INDX Home. Delivering a
unique buyer and business approach to
trade shows and with a direct emphasis
on fulfilling the requirements of the
independent retail sector, the INDX brand
encompasses everything we stand for,
so we are absolutely delighted to have
become part of the INDX family,’ says Cox.
With a focus on showcasing the latest
innovations alongside key and bestselling
collections, INDX Furniture will provide
retailers with the opportunity to discover
ranges from more than 30 leading
suppliers from the upholstery, cabinet,
accessories and garden categories, as
well as offering a professional platform
for retailers to network with such
industry service providers as Röhlig and
Furniture Sales Solutions.
‘Creating the perfect environment
for visiting buyers to catch up with
existing suppliers, as well as to source
new product and discover future brand
partners, the event will showcase an
unmissable selection of diverse and
exciting ranges, brought together by
selectors with a wealth of experience in
furniture retail and curated specifically

with the independent sector in mind.
The exhibitor line-up continues to gather
momentum and those already taking
part include 3C, Actona, ALF, Alstons,
Ashwood, At the Helm, Collins & Hayes,

Corium, Corndell, Disselkamp, Duresta,
Firmans, Furniture Link, himolla, HTL, Jual,
Kettle Interiors, Parker Knoll, Primavera,
Venjakob and Unique,’ says Cox.
Visit: www.indxshows.co.uk

CRANMORE PARK: GOOD TO GO
Visitors to INDX Furniture are advised to check the INDX website for the latest Covid-19
information and updates. Pre-registration for the show is essential.
To create a safe and comfortable environment for everyone, the INDX Furniture team
has been working closely with Cranmore Park’s event team, and the show has been
meticulously planned with the well-being of visitors, exhibitors and employees at the
top of the priority list.
‘Cranmore Park has been awarded the Good to Go certification by Visit England, which
means we have followed Government and industry Covid-19 guidelines to ensure the
safety of our visitors and exhibitors. Although the Government has recently eased
mandatory restrictions, to ensure the safety and confidence of visitors, exhibitors and
employees, during the INDX Furniture show we will be maintaining a number of existing
measures which we will continue to review on an ongoing basis,’ says Jane Bartlett,
Cranmore Park head of events.

www.interiorsmonthly.co.uk
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Supersalone/Fuorisalone, 5-10 September, Milan

PREVIEW

Everything new
Salone is very different this year
After the 2020 and 2021 April editions
of Salone were cancelled, the show
returns next month with some changes.
It’s September, not April; it starts on a
Sunday, not a Tuesday; and the public
will be able to visit on all six days. But

Scab will introduce the extra-large Squid table
collection, available with a variety of tops

Living Divani’s Kasbah, outdoor modular upholstery,
will be introduced at its Corso Monforte showroom,
while the Rho installation will see the Sumo upholstery
and Sailor bookcase highlighted
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the major change is to the format, with
Stefano Boeri curating Supersalone.
The displays ‘will valorise projects and
products in an innovative setting built
on proximity, reflection and sharing.’
Fuorisalone returns with hundreds

Frag will show designs it has already added
to its 2021 collection alongside the debut
of the modular version of the Gast sofa

of events across the city, while many
well-known names will be using their
city centre showrooms to introduce
new collections.
Visit: www.salonemilano.it
www.fuorisalone.it

Recessed feet give MD House’s Legri bed the appearance of floating, while the
modular Novel storage system can hidden by the soundproofing Telon curtain

PREVIEW

Aran’s Oasi kitchen island has a lemon tree at its
centre where you can carry out all the phases of the
food cycle – storage, washing, preparation, cooking,
serving, eating and recycling. The worktop expands
into a dining table thanks to two sliding extensions.
The internal space creates useful pantry storage and
houses an irrigation system to maintain the tree.

The soft silhouette of Lapalma’s Edit armchair
resembles the shape of a flower

Frigerio’s introductions will include the Axel table, with solid ash
or walnut legs and a black inlay along the middle of the top

Industrial Facility’s outdoor seating system Palco for Kristalia features slatted teak
platforms with metal bases (which can double as a table) and modular upholstery

Lema will display a special red edition of
the Ombra chair alongside the Sesto table

Porro’s The Electric Box installation at Rho will be a 12m cage made
from its Storage system alongside a collection of classic designs

Supersalone/Fuorisalone, 5-10 September, Milan

Two rows of black lacquered N. 14 chairs will frame
a selection of the latest Gebrüder Thonet Vienna
proposals: Sölden, Sugiloo, Bodystuhl, Postmundus
and the new Beaulieu (pictured)

Knoll will introduce the latest variation on the KN06 armchair (pictured) and KN07 chair: column-base models

www.interiorsmonthly.co.uk
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The Flooring Show, 19-21 September, Harrogate

PREVIEW

120

Back to business

Above and below: Harrogate
Convention Centre will host
the show next month

TFS will return to Harrogate

The Flooring Show returns to Harrogate
Convention Centre from 19-21 September
2021 with an unmissable line-up of new
and established flooring suppliers.
‘It’s been two years since the flooring
industry last came together, and we’re
sure you’ll agree it’s been far too long. So
many buyers have missed the opportunity
to touch and feel products before making
decisions, and we’re excited for our sector
to come together and finally do business
in person again,’ says Alex Butler, The
Flooring Show event director.
Returning exhibitors include Abingdon
Flooring, Adam Carpets, Associated
Weavers, Ball & Young, Bostik, Brockway,
Cavalier Carpets, Cormar, F Ball, Furlong
Flooring, Hanson’s Plywood, Hugh McKay,
Interfloor, Kellars, Lano, Lifestyle Floors,
Likewise Floors, Millennium Weavers,
Penthouse Carpets, Staingard, Stoolmount,
Supreme Carpets, Ulster Carpets and
Victoria Carpets & Design Floors.
There’s also an impressive line-up of
new brands, including Basmat Matting
Systems, CFL Flooring, Envirobuild, Finsa
UK, Floorgear, Floors N Carpets, Hathaway
Flooring, Innovate Recycle, Q Floors, Satra
Technology Centre, Simpson Strongtie,
Smart Tuft, Ted Todd and Verona.
As well as the chance to see all the
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latest products from leading brands,
The Flooring Show is packed with
content designed to entertain, inspire
and educate. Visitors can experience
master fitters at work as dramatic pieces
of art are created out of LVT and carpet
at the new Floor Art feature. With
sustainability and climate change of
rising importance, a dedicated feature

will shine a spotlight on how the flooring
industry can really make a difference.
Fitters will again be able to pick up new
floor-laying techniques and learn how to
work with the latest products as the
demo zones return, run by FITA and
supported by the CFA and NICF, along
with the Fitter of the Year contest.
Visit: www.theflooringshow.com

GFA
UK
MADE

3-Seater in Platinum Fabric

ISLINGTON
Cosy Comfort and Relaxation
The Islington fixed sofa is a classic design you can trust.
It is available in two soft fabrics and comes with
additional scatter cushions which add to the cosy
comfort and relaxation of this set.
This range is available as a 3-Seater, 2-Seater and Chair,
along with a matching Ottoman, offering the perfect fit
for any living room.
Available in Platinum or Almond fabric
complimented by a black square foot.

Chair in Almond Fabric

Ottoman in Almond Fabric

E:

T: 01291 645080 | F: 01291 645099
SALES@GFA.UK.COM | W: WWW.GFA.UK.COM

RECRUITMENT
If you are looking to recruit staff
for your furniture or flooring stores,
looking for sales staff or reps for
your manufacturing outlet, then
INTERIORS MONTHLY offers a
great package!
Our online package is just £175.
Your advert will appear in our jobs
section on the website until the
position is filled or you ask us to
remove. Our weekly newsletter,
which is mailed every Thursday to
7000 industry professionals, also
includes a list of these latest jobs.

An exciting opportunity has arisen for a Flooring Merchandiser
to join the AIS Flooring One team based in Solihull. You will join
us on a full-time, permanent basis and in return, you will receive a
competitive salary. The successful candidate must be mobile,
ideally located to cover the East or North of England but we are
able to be flexible for the right candidate as we require someone
who is flexible and adaptable to the business requirements.
AIS is the largest non–food buying group of its kind in the UK, with
a membership of 300 independent stores and specialist retailers.
The business is now entering an exciting time of change, with a new
Managing Director at the helm and a transformational agenda to
bring a more commercial and customer-focused approach to this
well-established and successful membership organisation.
As part of our Flooring One team, you will oversee and install
all display materials to agreed plans in order to deliver the
highest standards expected by members and the business. The
candidate must be commercialy minded and customer focused
with the ability to adapt to different working environments. The
self-motivated candidate must also be computer literate and
have exceptional communication skills, both written and verbal as
you will be working closely with all member stores across the UK
and Ireland.
A full clean driving licence is essential as this role involves UK and
Ireland travel.
If you feel you have the skills and experience needed to become
our next Flooring One Merchandiser at AIS then please send your
CV with a covering letter to HRDepartment@aistores.co.uk. We’d
love to hear from you. Deadline for applications is Monday 16th August.

If you have both online and quarter
page recruitment advert in our
magazine, the cost will only be
£250!
Costs for larger recruitment adverts

Smart e-commerce for furniture retailers

Omnichannel done right.
Fully integrated Website and EPOS.

are available upon request.
Please contact Jarrod on
E: jbird@interiorsmonthly.co.uk

NO
ONT
UPFR
S
COST

T: 01565 631 397
Stream product content, stock availability and product
information directly from your RetailSystem EPOS.
Orders are captured automatically. Meet customer web
expectations with a true unified solution. WebSystem.
TH E B E N E FITS

• Stylish, responsive,
customer-facing websites for
furniture and bed retailers
• Simple shop window or
fully-transactional platforms

• Full e-commerce capabilities
and real-time inventory data
• Designed and built by
industry experts

For more information visit www.retailsystem.com/uk/websystem.
Alternatively, call us on 0131 440 7607 or email us on info@retailsystem.com.

Find Us At
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Where quality & durability become reality
SCOTLAND
JOHN STUART
M: 07860 565 200
E: johnrstuart@btopenworld.com
NORTH EAST & CUMBRIA
BECKY MULDER
M: 07970 491 215
E: rebann2@btinternet.com

EAST MIDLANDS
STEVE FURNISS
M: 07773 384 787
E: furnissagencies@btinternet.com
WEST MIDLANDS
DEAN STANLEY
M: 07572 758 010
E: dssalesagencies@gmail.com

YORKSHIRE
JOHN ALSOP
M: 07860 572 220
E: alsopagencies@yahoo.co.uk

OXFORDSHIRE, WILTSHIRE,
HAMPSHIRE
ANDREW JEFFERIES
M: 07831 457102
E: adj.agencies@gmail.com

LANCASHIRE & NW
JOHN ROSTRON
M: 07973 733 208
E: johnrostronagencies@hotmail.com

SOUTH WEST & DORSET
BRENDAN HART
M: 07850 130 221
E: ba.hart1@yahoo.com

NORFOLK, SUFFOLK,
CAMBS, NORTH ESSEX
JONATHAN HART
T: 07889 264466
E: jonathan@jonathanhart.org
SOUTH WALES, BRISTOL, &
GLOUCESTERSHIRE
PAUL POWELL
M: 07968 186 150
E: paulpowellagencies@gmail.com
SOUTH EAST & SOUTH LONDON
DAVE BOWMAN
M: 07786 265 072
E: david@dabflooring.com

N LONDON & HOME COUNTIES
DAVE MARNEY
M: 07794 221 443
E: d.marney@sky.com

SALES DIRECTOR
KEITH MORGAN
M: 07710 701063
E: keith@hughmackay.com

CENTRAL LONDON
NICK WOOD
M: 07976 945 505
E: nick@essentialflooring.co.uk

MANAGING DIRECTOR
VINCE HOLDEN
M: 07900 262 434
E: vince@hughmackay.com

NORTHERN IRELAND
GARY O’BOYLE
M: 07831 220 675
E: goboyle@ntlworld.com

MANAGING DIRECTOR
STEPHEN DONLAN
M: 07973 378 127
E: sdonlan@viewlogistics.co.uk

REPUBLIC OF IRELAND
LARRY WHITE
M: 03862 594 126
E: thelarwhite@hotmail.com

C O N N E C T W I T H H U G H M A C K AY

W W W. H U G H M A C K AY. C O. U K
PA R T O F T H E M A C K AY G R O U P

Everyday
heroes

All-round Winners
to suit every budget
ttt

Our Brio, Zest, Jazz and Citra
underlays have had an upgrade!
We understand the need for underlay that works well in most
areas of the home. This upgrade improves the performance
of our Brio, Zest, Jazz and Citra products by switching from
single-scrim to a twin-scrim design and improving density,
Jazz has upgraded from 98kg/m3 to 145kg/m3. Manufactured
right here in Britain and made of 100% recycled foam, they
come with the Tredaire seal of quality. From living rooms to
bedrooms, the flexibility of our Brio range is made with
everyday practicality in mind.

Underlay tech specs:
Brio: 8.0mm, 100kg/m3 density, 2.2 tog
Zest: 10.0mm, 100kg/m3 density, 2.6 tog
Jazz: 9.0mm, 145kg/m3 density, 2.4 tog

For more info visit: interfloor.com

Citra: 11.0mm, 145kg/m3 density, 2.9 tog

