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September is
show season
Interiors exhibitions are returning
while ongoing customer service
issues are damaging reputations
After what feels like an eternity, the September show season
is upon us again. After 18 months of no or limited opportunity
to see products in real life, you now have plenty of choice, with
Supersalone (although you will need to be reading this in Italy
given the quarantine rules), Top Drawer, Proposte, Bed Show,
The Flooring Show, London Design Festival and Maison&Objet
among the events filling this month’s calendar.
While many of us will be looking forward to returning to the
exhibitions, there will be some people who for whatever reason
will be reluctant to return to crowded indoor places, so
attendance is likely to be lower than what would have been
considered normal. What will also be new is adding proof that
you’ve been double-jabbed to the list of things you need to
remember to take with you.
What isn’t new is the continuing wait many consumers are
having in getting their hands on products they ordered and
paid for months ago. Judging by many of the online reviews on
the likes of TrustPilot or Feefo, there are a huge number of
shoppers who are bitterly regretting their decision to choose
the retailer they did (‘If I could give zero stars’ is a very common
comment) and vowing never to return.
While people were generally understanding last year about
the impact the pandemic was having on product availability
and customer service, that time has long passed. Companies
always say that personal recommendations are the best way of
gaining new customers: this time there are companies whose
reputations are taking a beating through their inability to fulfil
orders and for some it may be very hard indeed to recover
that reputation.
The growth in furniture and flooring sales compared with
2019 continues to show no real sign of slowing. Furniture sales
in July may have fallen compared with June, but they were still
36% higher than in 2019. For flooring, monthly sales edged up
and were also 36% higher than two years ago.
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NEWS

Furniture sales see
another monthly drop
but flooring rises
Furniture sales suffered another monthly
drop in July, but were still significantly
ahead of pre-pandemic levels.
According to the Office for National
Statistics, average weekly sales for furniture
and lighting in England, Wales and Scotland
was £1,341,794,000 in July.
This is 12.6% lower than June 2021 but
17.6% higher than July 2020, and 36.1%
higher than July 2019 when the average

weekly sales value was £985,388,000.
In contrast, flooring sales enjoyed a
monthly increase in July, but were lower
than in 2020, while still well ahead of 2019.
According to ONS, average weekly sales
was £39,666,000 in July, a 4.6% increase
compared with June 2021. However, it was
a decrease of £7,731,000 compared with
July 2020 but still £10,576,000 higher than
in July 2019.

Brand Bianchi
Arighi Bianchi has looked to
the fifth generation of its
founding family to boost its
online presence as it appoints
its first female md.
Sarah Bianchi has become
md, with her daughter Lucy
Mather joining as head of
communications.
‘I joined the family business
aged just 23 and have since
been responsible for running
the carpet division, setting
up the gift shop, HR, buying,
and now I’m taking the reins
as md,’ says Bianchi.
‘One of my priorities is to
build our national brand. As
such an established business
in the North West, we’re well

Arighi Bianchi and daughter Lucy

known among the older
generations, but we want to
communicate the breadth of
our offer and showcase the
contemporary furniture and
accessories that appeal to
fashion-conscious buyers.

‘I’m proud Lucy has joined
us to support our digital
progression. She is helping
us to utilise the latest digital
techniques to reach audiences
nationwide, through the
website, social media and PR.’

‘Sleep is a
right, not
a privilege’
Bed etailer Mattress Online
has joined forces with a
charity working to end the
problem of bed poverty
among children in the UK.
The company has signed a
three-year charity partnership
with Zarach, a Leeds-based
charity that supports families
living in poverty to access
beds, bedding and other
household essentials.
Zarach was founded in
2018 by deputy headteacher
Bex Wilson after she
discovered a child in her
class didn’t have a bed and
was sharing sofa cushions
with siblings on the floor.
The charity now partners
with schools, manufacturers
and companies such as
Mattress Online, to distribute
beds and basics to families
in need.
‘Mattress Online believes
that sleep is a right for
everyone, not a privilege,
and we are delighted to have
its support as a Corporate
Dream Maker. Through this
partnership and by providing
ongoing support and
equipment donations,
Mattress Online is ensuring
that Zarach can continue to
help as many children as
possible,’ says Wilson.

Major distribution boost for Gallery Direct
Gallery Direct is to open a
distribution centre at
Markham Vale, Derbyshire,
allowing it to offer next-day

delivery to the overwhelming
majority of its customers.
The company plans to open
the 224,000sqft warehouse

The new facility will open in early 2022

4

Interiors Monthly September 2021

at the distribution complex
early next year. It has capacity
for 35,000 pallets, and boasts
21 loading bays with room
for 39 trailers.
The company also plans
to develop a 30,000sqft
showroom.
In all, about 50 jobs will
be created.
‘We are absolutely
delighted to have secured
this prestigious facility in an

amazing location. The fact
is that this new property,
combined with our southern
warehouse and head office,
improves further our
distribution and operational
capacity. We will be able to
serve 96% of our clients’
requirements with one-day
delivery times, utilising our
own home distribution fleet,’
says Peter Delaney, Gallery
Direct md.

Stand Apart

Transform your store with our
high-impact, customer-focused
in-store display modules

Uniformed sample sizes allow you

Modular system to fit your store

to move samples from one stand

and customer browsing patterns.

to another.

Beautiful, back-lit graphic displays

Display all of our flooring categories

to add impact to your store, and

together in one stand.

draw in customers.

FIRST CHOICE FLOORING FOR EVERY ROOM
CARPET • VINYL • LVT • LAMINATE • HARDWOOD

www.furlongﬂooring.com
Dartford 01322 628 700 • Preston 01772 316155 • Stonehouse 0845 520 0800

NEWS

Bensons wakes up market
in £3m advertising push

people

Bensons for Beds has launched a £3m advertising campaign
as it looks to build on its recent performance. The eightweek ‘Wake up in a good place’ campaign will run until the
middle of October.
Since non-essential stores re-opened in April the chain
has seen ‘very strong’ double-digit sales growth compared
with 2019.
Bensons has also boosted its management team with the
recruitment of Nick Collard as chief commercial and digital
officer. He joins from Holland & Barrett International where
he was chief customer and digital officer and on the board.
Over the past 15 years he has also held board roles at DFS
and Morrisons and had various senior roles at Walgreens
Boots Alliance.
‘The pent-up demand we have seen since our stores
re-opened gives us the confidence to accelerate our
transformation programme and build on the progress made

New appointments
B&B Italia and Flos parent Design
Holding has turned to a senior
luxury
goods
executive
as its new
ceo. Daniel
Lalonde
will take
up the role
in October.
He has
previously held senior leadership
roles at global brands including
SMCP, Ralph Lauren, LVMH and
Nespresso. Gabriele Del Torchio
will continue as Design Holding
chairman.
Flooring
accessories
group
Floorwise
has
recruited
Andrew
Gill as
group
product manager. He has 30 years’
experience in the construction
products industry, working in
senior roles at established
manufacturers.
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over the past year. I appreciate the hard work of the team –
everyone has had to work enormously hard to cope with
the impact of the pandemic and the temporary closures,
but we emerge from restrictions in a strengthened position.
The [£25m] shareholder investment last June has allowed
us to revamp our website, begin reshaping our store
portfolio and invest in product innovation, and we’ll step
up the pace of change this year,’ says Mark Jackson, Bensons
chief executive.
The chain has completed the remodelling of its store
estate following the collapse of former sister chain Harveys,
with Bensons relocating to the ground floor of former joint
stores.
It plans to relocate up to eight more stores, following
the successful opening of new and relocated stores in
Maidstone, Leeds, Macclesfield, Milton Keynes, Stockport
and Crewe, Paisley, Orpington and Southport.

Housing Units targets urban living
Housing Units has introduced
a Modern Living department,
aimed at the urban living
market.
The department at the
Greater Manchester store is
described as ‘a cool and edgy
concept featuring carefully
selected furniture and
accessories with smaller
homes in mind and suited to
multifunctional living spaces.’
Modern Living also carries
a range of decorative
accessories, mirrors and art,
rugs, lighting, soft furnishings,
bed linen and scents for the
home.
‘The works that we have
completed over the past

‘Cool and edgy’: the Greater Manchester store

12 months have transformed
our presentation and it’s only
right that we inject newness
into our very important
ground-floor area of our
home furnishing store. This

new concept allows us to
offer an important missing
part of the market and
cement our position as the
home department store,’ says
Nick Fox, Housing Units ceo.

…and etailer cites outdoor trend as sales double
Interiors etailer Cox & Cox has
claimed sales have more than
doubled this year.
The company says secondquarter sales rose 54% after a
41.9% rise in orders. For the
year-to-date, sales rose by
105%. Furniture sales
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increased by 76.4%, outdoor
furniture sales by 82% and
outdoor accessories by 22%.
‘The strategy of drip-feeding
newness on the website has
worked well with new items
being pushed out on a more
regular basis. With the shift

in the traditional outdoor
selling period here to stay,
sales are starting earlier in
the year and running deep
into autumn as customers
embrace outdoor living,’
says Richard Bell, Cox & Cox
chief executive.

Smart software for furniture retailers

Award-winning EPOS software
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13 years running

Greenwood Sales… and we’re still delighted
with this year’s Greenwood Sales!

It was amazing to be voted best software supplier
to this wonderful industry back in 2009. 13X in a
row and it still feels just as special.
WHY?

Awarded ‘Best
Software Supplier to
the Furniture and
Bed Industry’
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GENERATE 4 MONTHS
SALES IN 3 WEEKS…
“We were delighted with last year’s

WOW!

Because, while we’re famous for the technology
that set us apart, what really makes us tick is
that we care deeply about what we do every day.
Helping our Retailers!

RAISE YOUR BUSINESS
TO ANOTHER LEVEL...

Sh

We are averaging 33% of annual turnover
in three weeks. These sales have raised our
business to another level!”
James Fraser, M.D., Blackbridge Furnishings, Inverness,
Elgin and Fort William.
6 Greenwood Sales throughout 2020 and 2021

 info@retailsystem.com

 www.retailsystem.com/uk/

“Don’t Hire a Marketing
Company Until You’ve Seen
Greenwood…”
Find Out More About Greenwood Sales…
Learn all about the new super-effective Greenwood
Digital Sales Campaign. Call us now on 07771 700247
to discuss your sales event or, send an e mail enquiry

RECRUITMENT
If you are looking to recruit staff for your furniture or flooring
stores, looking for sales staff or reps for your manufacturing
outlet, then INTERIORS MONTHLY offers a great package!
Our online package is just £175. Your advert will appear in our
jobs section on the website until the position is filled or you
ask us to remove. Our weekly newsletter, which is mailed every
Thursday to 7000 industry professionals, also includes a list of
these latest jobs.

and I’ll contact you to discuss the exciting possibilities
we can offer you without obligation...

BOOKING AUTUMN & WINTER SALES NOW

CALL BERNARD EATON
07771 700247

If you have both online and quarter page recruitment
advert in our magazine, the cost will only be £250!
Costs for larger recruitment adverts are available upon request.

Please contact Jarrod on
E: jbird@interiorsmonthly.co.uk
T: 01565 631 397

Britain’s Leading Experts in Retail Sales Promotion
sales@greenwoodretail.com

www.greenwoodretail.com
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FUNDAMENTALS ®
IS THE ESSENTIAL
COLLECTION THAT
COVERS ALL YOUR
CARPET NEEDS.

TERRA

AQUA

ANIMO

WE’VE GOT YOU COVERED

THE FUNDAMENTALS® CARPET COLLECTION BY AW: ESSENTIAL TO YOUR HOME

FUNDAMENTALS® is the must-have brand for your store - you might say it’s fundamental.
WITH JUST 6 RANGES, YOU’LL COVER THE CARPET WISHES OF ANY CUSTOMER:
colours, neutrals & design, plains & heathers, made with polypropylene & polyamide.
The great variation caters to all style demands and the collection comes with WEAR &
STAIN WARRANTIES that guarantee DURABILITY and EASY MAINTENANCE.
The graphic style is truly unseen in the carpet business: sleek, striking and modern with a
touch of sci-fi. This makes FUNDAMENTALS® into an instore show-stopper, appealing to all
types of customers.

Share your Fundamentals
#carpetyourlife
fundamentals-carpet.co.uk
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Wren invests £20m
in worktop centre

The centre will employ up to 300 people

Wren Kitchens has invested £20m in Europe’s largest quartz worktop processing centre.
The 150,000sqft unit in Scunthorpe will create up to 300 jobs and cater for what the
chain says is an ‘unprecedented demand for affordable quartz stone worktops’.
It will complement Wren’s current quartz manufacturing facility in Barton-uponHumber and will be at full capacity in December.
‘We’ve reinvested back into our business to create this new state-of-the-art facility,
which is required to cope with our increased demand of fabricating high-quality
quartz worktops for our customers across the UK. It will create a significant number of
manufacturing and support roles for the region such as machine operators, team leaders,
compliance officers and managers,’ says Kes Serelis, Wren Kitchens UK manufacturing
operations director.
‘It will be the largest quartz fabrication site in Europe, and we will be utilising the most
sophisticated machinery in the industry such as robotic CNC saws.’
Wren currently has three manufacturing sites across north Lincolnshire and Yorkshire;
this will be its second site in Scunthorpe. It has developed a specialist quartz storage
facility at its headquarters in Barton-upon-Humber as well as five new quartz delivery
depots in Gateshead, Watford, Thurrock, Basingstoke and Exeter. It has its own bespoke
double-decker lorries with A-frames to secure the stone during transit.
Works are progressing rapidly on Wren’s new £120million kitchen manufacturing
and assembly facility at its HQ, which will create a further 900 jobs. The 1million sqft site
will open by summer 2022.

Harrison Spinks: California bound
Bed maker Harrison Spinks has begun selling
mattresses in the US market.
Californian retailer H Alora Luxury Beds
has become its first US stockist, selling a
collection of eight models designed for
overseas markets and named after London
locations.
‘We are overjoyed that North America can
finally access our unique luxury and
sustainable products, and are extremely
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proud of our new collection, especially
created to sell overseas. The range offers
extreme comfort in classic British designs
that are unique to us and feature iconic
British names originating from our capital
city, like Euston, Piccadilly and Mayfair,’
says Nick Booth, Harrison Spinks md.
The collection will be the store’s fourth
bed brand, after Vispring, Peacock Alley
and McRoskey.

US deal
Sanderson Design Group has
secured its first major US licensing
deal. The group’s Morris & Co
brand will be used across a broad
range of tableware, cookware
and kitchen accessories by
Williams Sonoma.
SDG said it would work with
Williams Sonoma on developing
the kitchenware range, which is
expected to be launched in
autumn next year.
This collaboration is the first to
be introduced by SDG’s recently
appointed partner in the US,
Collab Society, as the group looks
to expand its licensing strategy.
‘We’re very excited to sign this
Morris & Co licensing agreement
with Williams Sonoma, market
leader in quality kitchenware in
the US. We look forward to
working with Williams Sonoma to
ensure the range’s success,’ says
Lisa Montague, SDG ceo.

Consumers are still
spending on their
homes: Barclaycard
Credit and debit card spending
on furniture boomed in July as
consumers continued to invest in
their homes. Sales at furniture

stores were 32.3% up on July
2019, according to Barclaycard.
This was significantly higher
than the 7.7% increase in
transactions, indicating that
shoppers have been trading up.
Home improvement and DIY
stores enjoyed a 24.4% increase
in sales and 15.4% rise in
transactions while the household
goods sector as a whole rose
23.1% and 8.7% respectively.
However, according to
Barclaycard a quarter of
consumers have been spending
money from their savings.
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1 Ulster Carpets is offering an extended
guarantee of up to 10 years on its Axminster
and Wilton carpets installed with Axfelt
triple layer underlay (pictured), made from
100% recycled materials. Retailers can find
out more about this and the latest ranges
from their Ulster representative or at
The Flooring Show.
Visit: www.ulstercarpets.com

3 The Softstep vinyl collection from
Abingdon Flooring has been updated
with Mexico: 15 expressive looks in
geometric designs and colourful ceramic
tiles as well as wood and stone effects;
and Brazil: 14 modern looks across wood,
stone and tile designs. The new lines
replace Amazon, Cuba and Panama.
Visit: www.abingdonflooring.co.uk

2 Arper’s Aston Club Low Back expands
the collection to offer generous, ergonomic
comfort in a minimal form. With open arms,
the Aston Club Low Back invites repose,
rest and shelter in any environment – a
quiet space all your own.
Visit: www.arper.com

4 Hydro+ is available on BerryAlloc’s
Ocean+ laminate collection, which features
impressively lifelike wood and stone
designs. From elegant oaks to rustic
options full of knots and cracks, there are
30 original looks to suit any interior,
including a stylish stone design and the
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unique Retro Chic tile to round things
off beautifully.
Visit: www.berryalloc.com
5 Christian Fischbacher has entered the
rug market with the Prêt-à-Porter Carpet
Collection made by Louis de Poortere.
Drawing upon references such as
Portuguese azulejo tiles, riverbeds, the
night sky above the desert, and macro
studies of flowers, the collection is crafted
by Louis de Poortere from cotton and
polyester chenille, with selected designs
also featuring metallic polyester, in
flatweave rugs made to Christian
Fischbacher’s brief.
Visit: www.louisdepoortere.com 

NEW PRODUCTS

6

6 The entrance matting collection from Floorwise
provides a superb range of mats to keep entrances
looking tip-top. With traditional coir, fibre-bonded
polypropylene and heavy-duty nylon scraper mats,
your local Floorwise distributor is ready to fulfil almost
any domestic or commercial matting requirement
so that you can make sure newly installed floors stay
looking great.
Visit: www.floorwise.co.uk

7

8

7 ADP project-managed the re-installation of this
unique Curve POD Design Centre for Alternative
Flooring at Premier Flooring’s Worcester store. In-store
display installation is generally across multiple sites
over several days or weeks, requiring meticulous
planning and a high level of consistency – skills that
ADP is well placed to deliver.
Visit: www.adp-distribution.co.uk
8 Porro has updated its Load-it bookcase system with
a version with steel shelves and wall panels in natural
canneté. Featuring a succession of horizontal and
vertical stripes to create a material picture on the wall,
this can reach down to the floor and be completed by
the suspended top in black-stained hemlock, thus
becoming a refined TV area.
Visit: www.porro.com
9 The roomy seats and wide backrest cushions of
Flexform’s Bretton modular sofa system are generously
padded and feature elegant details such as piping
that contrast with the simplicity of the metal armrest
clad in leather. The sofa rests on a leather-covered
metal base and aluminum feet.
Visit: www.flexform.it
10 B-Line’s Hoop chair has a smooth, rounded surface
that creates a small lip at the top, making it easier to
lift and carry. The structure can be made of lightweight
metal tubing or feature solid wood legs for a warmer,
more natural look.
Visit: www.b-line.it
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WATCH T HE F I L M
AN D DISCOV E R
OU R AWA R D
WI N N IN G
DIS PL AY

Always a trailblazer when it comes to
branding, Associated Weavers reinvents
the in-store display & brings an experience
unseen in the flooring business. With
traditional samples and an intuitive
digital module, Invictus® luxury vinyl
flooring invites the customer on a fun-todo purchasing journey.
Share your Invictus
#invictuscarpetflooring

GREAT FLOORING • INVINCIBLE PERFORMANCE

A UK brand
since 1964
www.invictus.co.uk

SERVICE

Richard Renouf

Up to scratch

Inspections must be fair (even if clothing pays the price)
I’ve just thrown away another pair of
trousers. The knees weren’t holed, but
they appeared very worn due to the
abrasion of flooring inspections. Trousers
rarely look good on me for long for that
reason, and I’ve often wondered how
customers think of me when they first
meet me on their doorstep. I hope they
judge me by the fairness of my reports
and not by my appearance. But what
concerns me more is whether I judge
things fairly, rather than by the neatness
or messiness of a customer’s home.
One customer was grateful that I took
off my shoes at the door, but before I
could step beyond the mat she insisted
that I put on a pair of hotel slippers –
which she had waiting – to keep her
home clean. I could have eaten my food
off any surface in the home and there
was nothing she could learn from the
current trend for cleanliness and
minimalism. It was stark contrast to the
houses I encounter every few weeks
where I have to gel my hands on the way
out as well as on the way in, and for

The flooring had been damaged
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which I keep a clothes brush in the boot
to use as I put my tool kit away.
If the complaint I’m investigating is
about scratching or chipping, it’s easy to
assume in the latter case that it must be
due to ‘conditions of use’. But that would
not be fair.
Impact and scratch resistance is a key
factor for any type of flooring and it’s
assessed by manufacturers using the
appropriate British Standard for the type
of product and the type of potential
damage. Having a measurable standard
means that, if there is spare material, the
product can be tested objectively rather
than by guesswork. As long as the
installers have left behind any excess
flooring this is easy to do and most
manufacturers have the capacity to do
this in-house. I’ve never come across an
instance where a manufacturer did not
sort a solution promptly and generously
when an issue was found in this way.
But when there is nothing available for
testing it becomes more difficult. If the
flooring is in a fitted kitchen then there’s

usually enough behind the plinths to
be able to carry out some simple testing
to see whether it is as durable as would
be expected. Any damage gets covered
up when the plinths are replaced, so
there’s no visible harm done. All flooring
will be damaged if the impact is hard
enough or the object is sharp enough,
but seeing if the flooring in question
damages more easily than similar
products is not too difficult to do.
All flooring can be damaged,
otherwise it would be impossible to fit –
you have to cut it to size after all!
Assessing whether or not scratches or
dents are due to inappropriate use can
be done, but given what we know about
flooring, advising the customer to use
protective pads under furniture and
barrier mats to prevent grit and other
harmful particles getting onto the floor
would make such assessments a rarity.
Visit: www.richard-renouf.com
Richard Renouf is an independent
furnishings consultant

Testing the flooring behind a kitchen plinth

NOW OVER

110,000
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AWARD WINING
FURNITURE, SHELVING &
STORAGE PRODUCTS
IN STOCK IN THE UK,
READY TO DISPATCH
BROOKLYN

AUGUSTA WHITE

VEGAS

Delivery to your store or
direct to your customer’s home

See our new 2021 catalogue online at

www.coreproducts.co.uk

t: 01738 630555

e: sales @coreproducts.co.uk

2021

BEST FLAT
PACKED
FURNITURE
SUPPLIER

WINNERS 2019, 2020 & 2021

EXPERIENCES

Coming soon:
the new normal?

Self-isolation, cardboard tubes and damaged deliveries
are causing problems for our correspondent
THE RETAILER
Fludes Carpets
Last month I mentioned that one of my
concerns was that a fitter or a member of
the sales team might need to self-isolate.
It seems I was right to worry: now we have
one fitter down, with a full two weeks of
fitting scheduled, and one member of staff
off when another is on holiday. On the plus
side, the customers affected by this have
been very understanding. Unfortunately,
there was one who desperately needed the
work done on a specific date: five out of
seven cuts arrived and we could not
complete the job. We had to refund them
£2,500 and arrange collection of the five
cuts back to the supplier.
This month’s key issues are cardboard
tubes (which I touched on last month) and
the number of deliveries that come in
damaged in transit or faulty. In the three
stores in Sussex we have approximately
500 cardboard tubes ready and available
for collection and return to the suppliers,
but we have been unable to find many

drivers willing or allowed to take on the
job. This means we must saw the tubes
down ourselves and pay our waste
company to take them away for disposal,
which is a costly option.
In the last 14 days we have received
transit-damaged goods from a laminate
supplier, an LVT supplier and a couple of
carpet suppliers. One of the carpets was
badly creased and had no tube in it!
Another had a broken tube and a boomdamaged carpet. The laminate included
two damaged packs with the boards
broken; the LVT had suffered the same
way. In all, a lot of issues to deal with –
although in the main, manufacturers are
very helpful and put things right quickly.
Sales have been extremely steady, and
customers seem more confident about
coming into the stores. I have noticed
that spontaneous purchases are not
happening, with people taking longer
deciding what and when to buy. However,

Cardboard tubes are piling up through lack of transport
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we are still selling good quality carpets
and sizeable LVT installations.
We have had several requests to quote
for fitting contract work in nursing homes,
newbuilds and schools, mainly on a ‘fit
only’ basis. Also, we are getting calls from
people who have purchased flooring on
the Internet, often requesting a quick
turnaround – ‘done by next week’ is not
unusual. This seems to indicate that there
is a surplus of contract work and a
shortage of fitters.
Shortage of product seems to be a
significant problem facing many suppliers,
particularly where it is coming from
manufacturers in Europe or China. We
always check the stock position before
taking the order: it saves a phone call
two weeks later to advise the customer
of a delay.
As I suggested last month, a few quieter
weeks will help in getting the fitting lead
times back to a more manageable position.
However, it is a concern that many
manufacturers appear to be really
challenged by stock levels. This has been
the case for a couple of months with no
clear sign of improvement. The flooring
industry pre-Covid (and pre-Brexit) used to
be able to get orders out within two to
three weeks. Now you can expect lead times
of one or two months, as was generally
the case for furniture and upholstery.
Welcome to the new normal?
We haven’t yet arrived at the ‘new normal’
although the picture is starting to emerge.
Longer lead times for the goods to arrive
and for fitting, more frequent delivery issues
– and our old friends the Internet traders
chasing prices down at a time when our
costs are going up.
Andy Laird, Fludes Carpets md

SATRA supporting you
Membership provides businesses with a range of beneﬁts such as
bespoke technical support and advice through our technical team,
helping businesses to understand current legislation, inﬂuence new
standards and develop product speciﬁcations.
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SATRA Technology has launched a new furniture and ﬂoor coverings
membership package, speciﬁcally tailored to meet the needs of these
industries.

Also included are testing discounts, 20% of the annual subscription
value returned in the form of vouchers and access to SATRA’s new online
Furniture & Floor Covering Hub, a go-to repository for the latest industry
news, technical information on standards and regulatory requirements,
as well as industry focussed features such as polls.

www.satra.com
furniture@satra.com
Tel: +44 (0)1536 410 000

LVT

On the box

Karndean Designflooring Korlok
Canadian Urban Oak RKP8116

Karndean Designflooring has launched its first TV campaign
Karndean Designflooring is supporting
increased sales for independent retailers
this autumn with a new consumer
campaign.
Launched on 1 September, the Life
Lived On These Floors campaign will raise
awareness of Karndean flooring as a
practical choice for every home. Featuring
real-life homes and families, activities
will see Karndean Designflooring
introduce its first TV advertising as well
as online and social media promotions.
As home decorators turn their
attention from life lived outdoors during
the summer to creating cosy indoor
spaces, the campaign will highlight the
benefits of LVT and encourage them to
consider how Karndean flooring can
bring all the beauty of wood and stone
flooring to their home without any of
the practical downsides.
LVT is increasingly seen as a
convenient and hygienic alternative to
carpet, wood and stone flooring across
the home and this is reflected in a yearon-year increase in sales in this category.
In particular, the rigid core format is
acknowledged as a more durable and
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waterproof alternative to laminate or
engineered hardwood over uneven floors
or new floors that are still drying out.
Responding to the trend for interesting
laying patterns and a coherent room-toroom look, Karndean Designflooring
continues to innovate and has recently
introduced a multi-format Van Gogh
collection, including designs in a rigid
core herringbone option, which offers
maximum flexibility to match flooring
across different subfloor conditions.
Karndean’s rigid core Van Gogh and
Korlok designs offer the sophisticated
style and hard-wearing surface that
customers expect from the market
leader, as well as its registered K-Core
technology, a pre-attached acoustic layer
and its familiar 5G click-locking
mechanism for quicker installation with
less subfloor preparation.
Showcasing brand advocates who
have used Karndean flooring to create
a home that reflects their unique family
life and the memories that connect them,
the campaign features their stories of
life’s ups and downs. Each social media
influencer will explain how their

Karndean floor enables their family to
live life their own way and why they can
count on Karndean to be with them at
every step.
‘Practicality and hygiene are currently
top of everyone’s agenda and this has
resulted in an increased demand for LVT.
Our latest campaign promotes the
desirability of Karndean flooring as a
product that is not only designed to look
beautiful but is also resilient to everything
that life can throw at it,’ says Scott
Cochrane, Karndean Designflooring
retail sales director.
‘At Karndean we have always been
proud to say we design floors that
people will love for a lifetime. Home
decorators are just as proud to show off
their Karndean floors and have been
enthusiastic about sharing their
experiences of living life on a Karndean
floor. Taking their stories as our
inspiration, this campaign will highlight
why Karndean flooring is not only
designed for life but designed for every
single moment of every single day for
every different life.’
Visit: www.karndean.com

LVT
Karndean Designflooring
Knight Tile White Painted
Oak and Knight Tile Pale
Limed Oak KP94

www.interiorsmonthly.co.uk
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Multi-format
Van Gogh designs.
Available in
gluedown and rigid
core.

Installation flexibility and product versatility are just some of the benefits that can be found in our Van Gogh multi-format
offering with simply beautiful floors in both gluedown and rigid core formats.
Our Van Gogh rigid core range showcases eight wood looks in a standard 48" x 7" plank size and four designs in a larger
56” x 9” plank size also available in an on-trend 28” x 7” herringbone. Meaning you can take your favourite gluedown
Van Gogh colour and benefit from the sound reduction and easy installation of rigid core.

karndean.com/newvangogh

Featured floor: Warm Brushed Oak VGW121T

Why gluedown?

Why rigid core?
Excellent
acoustics

Preserves
existing floors

Create intricate
designs

Installs over
most hard floors

Quick & easy
to install

Fully
customisable

No expansion
gap required

LVT

Adding character

Above left: Impress Mountain Oak
Above: Impress Mustang Slate

effect – the perfect balance between
elegance and attitude.
All Impress planks come with the
added benefit of having a soft and warm
feel, excellent acoustics and a protective
wear layer to maintain the aesthetics.
The scratch- and stain-resistant flooring
is prepared to deal with life’s challenges

and comes with a 20-year guarantee.
For those looking for sleek and stylish,
Mustang Slate is an elegant floorcovering
that combines robustness with a
sumptuous visual texture. The perfect
complement to lighter wooden cabinets,
this design is a contemporary favourite.
Visit: www.moduleo.co.uk

Embossed in register technology helps Impress to impress
Technological advancement in recent
years has seen incredible things happen
and then subsequently become a part
of day-to-day life. Smartphones are now
commonplace, we’re using voice
assistants to order groceries and the
electric car market is really taking off.
No industry should stand still and when
it comes to LVT, Moduleo is an example
of how to constantly innovate with
measures that set products apart.
Embossed in register (EIR) technology
is a game-changer for customers looking
to own a floor that brims with character.
Within production, EIR technology will
marry the knot or grain of the design to
the textured finish, creating a plank or
tile that not only looks realistic, but feels
real too.
One of Moduleo’s best-selling ranges,
Impress offers a variety of floors with
realistic textures suited for every room
in the home in both wooden and
stone styles. Designs such as Mountain
Oak and Country Oak feature beautiful,
pronounced knots and grains for an
ultra-realistic, classic look. For a more
striking style, floorcoverings such as
Castle Oak 55236 create a rustic sawcut
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Impress Castle Oak

IT MAKES MORE SENSE
TO MAKE IT MODULEO
The affordable choice in luxury vinyl flooring, Moduleo® offer an impressive and
inspiring choice of designs and colours. Providing the style, durability and ease
of maintenance customers want plus the extensive support retailers value
and appreciate, choosing Moduleo® makes a lot of sense all round.
MORE
MORE
MORE
DESIGNS COLOURS AFFORDABLE

Discover more at moduleo.co.uk

®

RUGS

On Forma

Above left: Dynasty
Above right: Cali
Below: Zara

The influence of lockdown is revealed in Tsar Carpets’ new collection
Tsar Carpets’ new Forma collection is a
result of appreciation of nature during
lockdown and explores themes of
energy and optimism while blurring the
line between design and fine art.
‘The goal was to create designs that
exemplify and embody the dawn of a
new beginning, ‘ says Teresa Ceberek,
Tsar Carpets design manager.
The collection was designed over
the past 12 months, during lockdown,
when each member of the design team
found themselves going on solitary
daily walks around their respective
neighbourhoods. These moments of
meditative excursion inspired the
incorporation of natural textures and
patterns, including cracked earth
formations and moss growing on rocks.
The design process provided a
source of escapism during a dark and
challenging time, which is evident in the
collection’s use of dazzling and vibrant
colours and exaggerated forms. 
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5th & 6th October

2021

●

Over 80 exhibitors

●

Complimentary parking

●

Complimentary lunch

●

Central location at
Stoneleigh Park
Warwickshire

For a full list of exhibitors and to register please visit

www.theautumnfurnitureshow.co.uk

RUGS

Left: Cruz
Right: Lucy
Below: Helix

‘Mixing natural references and surreal
compositions is a direct reflection of our
collective headspace at the time of the
collection’s conception,’ adds Ceberek.
In addition to being the largest
Tsar Carpets collection to date, with
25 designs, Forma also represents the
first time the company has employed
refined fading techniques to achieve
new gradients, as well as the first time
ribbon has been used as a material to
create sculptural dimensions.
Visit: www.tsarcarpets.com
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From left: Muse, Bean, Rize

Portland 57 R (160 x 230 cm)

Portland 670 J Runner (060 x 230 cm)

Portland 670 V (160 x 230 cm)

At Oriental Weavers this season, we are looking forward to the future and
bringing a fresh new look to our collection for our customers to enjoy.
Our ever popular Portland range has had a huge overhaul, we are introducing a
large number of new designs in a fresh new colourway. From simple geometric
designs, to bold tropical options we have really focused on revamping the
range to offer on trend designs and new colour options that we can see will be
a very popular addition to one of our best selling ranges.
One new range we can see being very popular already is the Terranova, an
expansion on our popular indoor outdoor collection. Taking inspiration from
found outdoor textures which create a warm, back to simplicity feeling we can
see that this range will be in high demand.
Gilbert, one of our largest ranges to date, containing 14 designs, all available in
4 sizes, has a fresh modern colour palette and is constructed in a non shedding,
easy cleaning polypropylene. Perfect for the modern home, we are sure it will
be a winner.

Nomad 4150 V (160 x 235 cm)

Our Traditional ranges have also had a lovely revamp, starting with the Nomad,
a Wool & Nylon blend with a beautiful tassle fringe the collection has such a
traditional yet eclectic boho feel that screams both quality and style.
For any further information please dont hesistate to get in contact.
0113 380 5330
sales@owbmk.co.uk
www.owbmk.com

Terra Nova Pebble (160 x 235 cm)

SUSTAINABILITY

Reuse not refuse
What once would have been considered waste
is going into the latest version of Hari
Ondarreta has updated its Hari dining
chair to make use of recycled materials.
Its most recent black, white and caramel
versions reflect the work the company
has been doing to focus its production
processes on caring more and more for
the environment.
Hari Polypropylene Re-wood is made
out of wood polypropylene (white and
caramel), a material that blends waste
from the wood production process, or
recycled polypropylene (black), which
incorporates post-industrial polymers
and recycled material from bottle tops.
By using these new compounds,
Ondarreta is seeking to reduce the use
of virgin fossil materials as well as the
amount of waste generated during its
production processes.
Visit: www.ondarreta.com
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Beds and bedroom

Handcrafted award winning luxury

21 - 22 Sept 2021 | Telford
Bringing The Bed Industry Together Again

Mattresses | Divans | Bedsteads | Headboards | Pillows
Futons | Sofabeds | Tickings | Fillings | Springs | Foam
Machinery | Components

NEW for 2021 - Supplier Innovation Zone

www.bedshow.co.uk
@TheBedFed

BEDS AND BEDROOM

Bedtime story

The show will be returning after 2020’s cancellation

The Bed Show is returning
It’s a story that’s been over a decade in
the telling and it shows no signs of
coming to a close.
The story? The success of the Bed
Show. The industry’s favourite bed event

is back for an 11th edition after 2020’s
cancellation due to the pandemic,
bringing another strong line-up of
British and Irish bed manufacturers
and suppliers, as well as a number of

GALA DINNER
This year’s Gala Dinner on 21 September,
featuring the NBF Bed Industry Awards,
will be hosted by comedian, writer and
actor Jo Caulfield.
Her accessible, warm sense of humour
and incisive wit, coupled with her ability
to tailor her material specifically to any
occasion, makes Caulfield a natural choice
for corporate engagements. She has
entertained clients from Paris to Singapore,
and in venues as diverse as London’s
Grosvenor House Hotel and Stirling Castle.
The Gala Dinner includes a
complementary drink on arrival, dinner,
the awards ceremony and entertainment
from Caulfield.
The NBF Bed Industry Awards, which
are sponsored by the Vita Group, will
recognise and celebrate the most
successful bed retailers, manufacturers
and suppliers.

With a bumper crop of entries, the
independent judging panels have had a
tough time picking winners in each of the
six categories, which this year are:
Retailer Awards:
NBF Retail Champion of the Year;
Online Bed Retailer of the Year; and
National Bed Retailer of the Year.
NBF Member Awards:
Bed Product of the Year;
Component Product of the Year; and
the NBF Sustainability Award.
The Retailer Finalists are:
NBF Retail Champion of the Year: Eades &
Co, Sound Sleep, Sussex Beds.
Online Bed Retailer of the Year: Land of
Beds, Mattress Next Day, Mattress Online.
National Bed Retailer: Bensons for Beds,
Dreams, Furniture Village.

overseas suppliers. The list of exhibitors
proves it really is the place to be for
retailers, buyers and commercial
specifiers who are looking for the latest
products and developments in the
industry.
Since its inception in 2010, the Bed
Show has accommodated an increasing
number of exhibitors across ever greater
space, sparking the interest of more and
more visitors as it is recognised as the
UK’s biggest bed-specific exhibition.
‘We’ve exhibited at the Bed Show
since it first began: it’s the highlight of
our year and we’re delighted to once
again be attending,’ says Fara Butt, Shire
Beds sales and marketing director.
‘It’s the leading show for the bed
industry. It also presents us with an
excellent opportunity to showcase our
products to potential and existing
customers. This year will be even more
special as it's the first big opportunity
to meet many customers and our fellow
members face to face since the pandemic
hit us back in March 2020,’ she adds.
Of course, this year more than ever,
the safety of all exhibitors and visitors is
of paramount importance to the 

www.interiorsmonthly.co.uk
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The Gala Dinner will see the winners of the
NBF Bed Industry Awards revealed

show’s organisers, the National Bed
Federation, trade association for UK and
Irish bed manufacturers and suppliers.
‘We are taking steps to ensure the Bed
Show 2021 is as safe as possible given
the Covid-19 pandemic. We want people
to attend and enjoy the show with
confidence knowing we have the safety
of our visitors, exhibitors and colleagues
as our highest priority,’ says Simon
Williams, NBF marketing and
membership manager.
‘Our guidelines are in line with policies
and procedures now being widely
advised and adopted by the UK events
industry. All event attendees will be kept
up to date with our approach to Covid-19
mitigation measures once they have
registered, and the Covid policy can be
found on the Bed Show website.’
Visit: www.bedshow.co.uk
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BED SHOW BASICS
When: 21-22 September
Where: The International Centre, Telford
Organised by: The National Bed Federation,
the trade association for UK and Irish bed
manufacturers and their suppliers
Exhibiting: Bed manufacturers and
component suppliers – over 60 brands,
from big industry names to small niche
companies showcasing innovations, offers
and sales support for the UK market
Who should attend: Retailers and
specifiers interested in British and Irish
made mattresses, divans, bedsteads, futons,
headboards and bedding (pillows, toppers).
Also, bed manufacturers and specifiers
looking for tickings, springs, foam, fillings,
bed machinery plus other components.
What’s new: The Supplier Innovation
Zone where NBF supplier members will be
displaying their latest developments. If

you’re a buyer for a bed manufacturer or a
specifier, make this your first port of call.
Registration: Free online
Opening times: 9am – 5.30pm (21
September), 9am – 4pm (22 September)
Parking: Free parking on site
Free wifi: Sponsored by Handy – network
BedShow, password HandyLtdS5
Show hospitality: To help avoid overcrowding and maintain social distancing,
there will be five cafe areas serving snacks
and hot and cold drinks. All visitors and
exhibitors will receive free refreshments
vouchers. Hospitality provision is sponsored
by Airspung Beds, BekaertDeslee, John
Cotton Non Wovens and Silentnight.
Accommodation: There is a wide choice
of hotels nearby. Discounted rates available
for Bed Show visitors, visit the website
for information.

View our exciting
NEW range at
The Bed Show on the
Highgrove Beds
stand - E20.

Open up new levels of
customer comfort
Sanctum is now firmly established on shop floors throughout the
UK and represents excellent value for a premium luxury bed brand.
Crafted by expert hands right here in the UK, our exciting new
collection will be unveiled for the first time at The Bed Show.
Featuring:
• Hand-tailored mattresses, using the very
finest natural materials, including lavish layers
of British wool, silk, mohair and cashmere.
• New luxurious damask covers.
• Engineered pocket spring system
to ensure total body support.

• A stunning in-store point-of-sale
package provided free of charge.
• An extensive range of luxurious base options in
stylish covers - including enhanced drawers.
All this, plus an unrivalled delivery
service for hand-crafted luxury.

• A wide choice of exceptional headboard designs.

Headlands Road, Liversedge WF15 6QA, UK. T: +44(0) 1924 406 600 sanctumbeds.co.uk

Everyone’s different.
That’s why we have a
bed for everyone.
It’s great to be back with our widest choice
of value and comfort options ever.
The thing about your customers is that they’re all different.
As such you need to stock a range of beds that appeals to them all.
Put together, Highgrove has something for everyone. Whether they
want top of the range sophistication or a bed on a budget, we use
the finest materials and components across our extensive range.
Whatever your customers want, you’ll find we’ve got it.
You’ll also love our

express delivery service,

where we aim to deliver any Highgrove bed you order within 7 days.

There has never been greater customer choice.
Each of our beds has clear benefits for better sleep and
is backed up with high quality in-store point of sale support –
supplied Free of Charge to our Appointed Stockists.

TOTAL
TOTAL
SUPPORT ALL
SUPPORT
ALL
THE WAY.
THE
WAY.

Come and talk to us at the
September Bed Show, Hall 5, Stand E20

BEDS AND BEDROOM

Launch pad

Highgrove Beds is returning to the Bed Show
Highgrove Beds will use the Bed Show
as a launch pad for several new products
including both innovative and upgraded
mattress specifications, with exclusive
show offers also available.
‘It’s great to be getting back to some
form of normality after the challenges
of the past 18 months or so. Those of
us that love this industry really enjoy
meeting customers and having the
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opportunity to showcase our latest
products and promotions,’ says Shane
Harding, Highgrove Beds head of
marketing.
‘This year has been particularly
challenging for many reasons, with
material price increases and shortages
affecting all UK manufacturers. The
fact is that we’ve all got used to virtually
zero inflation and prices that have been

stable for years – and we’re now faced
with raw material and component
prices being increased often with little
or no warning.’
Despite this, Highgrove Beds remains
confident in its UK operation, with a
further £500,000 invested in a new
25,000sqft storage facility at its
Liversedge, West Yorkshire site
completed during lockdown, to ensure

BEDS AND BEDROOM

the business has sufficient spring stocks
to meet future demand.
Harding is confident that the business
will continue to take market share.
‘We have now firmly bedded in our
three main brands into the marketplace:
HG at the entry level, our established
flagship Highgrove brand taking up the
centre ground and Sanctum targeting
the premium hand-tailored sector.’
The company has invested more than
£600,000 in recent years in supporting
high-street retailers with high-impact
in-store displays and additional POS,
which includes branded footmats and
pillowcases, and these have proved
extremely popular with its stockists.
Although the Internet plays an
increasingly important role in consumer

decision-making, Highgrove Beds has
made a tactical and commercial decision
to support the high street and its
brochure collection is strictly not
available for Internet trading.
‘We feel that consumers still want to

try before they buy and although online
sales continue to outpace retail, highticket comfort items will still be primarily
sold in-store for years to come – and that
should be encouraged,’ adds Harding.
Visit: www.highgrovebeds.co.uk

www.interiorsmonthly.co.uk
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Speed

Royal Pillowtop Claremont

Sweet Dreams has re-designed its factory to ensure quick deliveries
‘We were delighted to win the Interiors
Monthly Award for Best Bed Manufacturer
(Value) for the second year and we are
delighted to welcome customers old and
new to view our award-winning beds
during the Bed Show,’ says Nick Williams,
Sweet Dreams sales manager.
‘Our re-designed factory layout allows
for virtually complete vertical integration
to ensure we can meet all requirements
of quality and efficiency. Production, now
focused solely on the original Primrose
Mill premises in Burnley, was at 80%
capacity in mid-July and able to produce
our range of beds, frames, TV beds,

mattresses and upholstery and deliver
within two to three weeks.
‘The very welcome award from
Interiors Monthly readers indicates we’re
on course with our bed offer: we’ve had
a fantastic response to the current
models, in particular our Hand Crafted
hand side-stitched models, our FR
Chemical Free beds and our superb
own-manufactured upholstered frames,
hybrid and TV beds.
‘During lockdown we saw a huge
upturn in online sales, with our own
home delivery service increasing six-fold
year on year. Now that retail has

Pure Clarity
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re-opened we are also shipping our
manufactured beds, headboards and
upholstery to an ever-growing number
of our valued bricks-and-mortar
customers, which remain the lifeblood
of our company.
‘Meanwhile, although our Britishmade beds, frames and upholstery are
back to comprising the vast majority
of our sales, we are still supplying our
best-selling range of frames and
children’s bunks. We have invested
heavily in stocks of our most popular
lines to ensure continuity of supply.’
Tel: 01282 830 033

Hand Crafted Cashmere

BEDS AND BEDROOM

Smooth operator

Crescent

Internal tufts and improved sustainability are among new developments
Millbrook Bed Co has developed a unique
tuft-free sleeping surface, Smooth-Tech,
where the tufts are inside the mattress.
Tufts remain extremely important in
handmade mattresses for holding fillings
and pocket springs in place, and without
them a mattress would become quite
uneven over time. However, many
sleepers prefer a bed without tufts as
they find them uncomfortable.
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Millbrook Bed Co mattresses are handmade to last 10 years or more, which can
be attributed in part to the tufting
process, so the company turned the
concept on its head and created an inner
tufted mattress: all the benefits of a
traditional tuft without the little bumps.
‘We wanted to create a mattress with
the same performance as our traditionally
tufted mattresses but with a smoother

surface. Remember Hans Christian
Andersen’s tale of the Princess and the
Pea? Just like the story, we believe a truly
sound sleep comes from eliminating
even the smallest distractions and
annoyances – no matter how tiny they
might be,’ says Ross Thurston, Millbrook
Beds Co operations director.
‘By developing a new tufting process,
we have created a sleep surface free from

BEDS AND BEDROOM

Smooth-Tech

the smallest lumps and bumps created
by traditional methods, for an even more
perfect sleep.’
Six models featuring Smooth-Tech
will be introduced at the Bed Show.
Millbrook has also created the
NemoFlex encapsulated core spring
system in response to growing concerns
over plastic pollution and the challenges
of mattress disposal.
A mattress with a NemoFlex
ecapsulated core spring system at its
heart can be de-constructed in under
five minutes to achieve a 100% recycling
capability. Making the mattress easy to
remove, this significantly reduces the
time and cost of re-processing, making
recovery and re-purposing of valuable
materials more efficient, and helping
reduce the number of waste mattresses
going to landfill each year.
Recycled polyester in the NemoFlex
core is made using a minimum of 200
plastic bottles and gives the mattress
borders extra strength without the need
for traditional hand side-stitching. These
exclusive borders have been two years
in development.
Introduced to the range via the new
Chittenden & Eastman and the Eclipse
Laguna collections, NemoFlex core
technology will also be incorporated
into the wider range of Millbrook’s
mattresses over time.
For every mattress sold featuring
NemoFlex technology Millbrook Bed
Co will donate to the Woodland Trust
through its newly created Dream Trees
initiative, which has been conceived to
support the creation, protection and
restoration of UK woodland.
‘As a bed manufacturer our focus for
many years has been on sourcing
sustainable, natural fabrics and fillings,
with sustainability driving both our

Inside the Laguna 50

corporate responsibility and customer
scrutiny. But with 167,000 tonnes of
mattresses in the UK going into landfill
every year, we felt our responsibility must
also lie in the issues surrounding mattress
disposal,’ says Thurston.
‘NemoFlex technology was conceived
with end-of-life in mind. Consideration for
how a mattress is recycled has become

a key factor in our manufacturing,
without any compromise to comfort or
quality. We’ve taken 75 years’ experience
and knowledge in bed making to create
something new to take sleep into a more
sustainable future. It’s a very exciting
time as NemoFlex takes us a step closer
to carbon neutral manufacturing.’
Visit: www.millbrook-beds.co.uk

Laguna 60
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For a good night & a better tomorrow

FASTER TO
DE-CONSTRUCT
BY HAND

EASIER TO
RECLAIM
MATERIALS

HELPS TO
REDUCE
LANDFILL

ADVANCED
100% RECYCLABLE
MATERIALS

HELPS
SOLVE PLASTIC
POLLUTION

To find out how we can help with your end-of-life mattress policy
contact us at nemoflex@millbrook-bed-company.co.uk or call 023 808 66111
LAUNCHING NBF SHOW 2021 - STAND G50

PROVIDES A
QUALITY SLEEP
EXPERIENCE

BEDS AND BEDROOM

Brand mission

Sealy will focus on creating innovative mattresses

Sealy UK is returning to the Bed Show
Sealy UK will be attending the Bed Show
in Telford to reveal new developments
and insights into its future focus.
Last October Tempur Sealy re-acquired
the brand in the UK from Silentnight
Group as part of a joint venture with its
Sealy Asia joint venture partners, the
Dyer family. Under this ownership, Sealy’s
mission will be to focus on creating
innovative mattresses, and continuing
to grow the legacy of the brand which
has been supplying quality mattresses
for more than 100 years. Sealy plans to
further evolve its product range by
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honing in on orthopaedic research and
scientific development.
During the show, Sealy will showcase
new ranges, with premium mattresses
that promote both quality and comfort.
At the event it will welcome furniture
and mattress retailers from across the
UK to discuss exclusive insights into
upcoming developments and its unique
product offering.
‘The Bed Show this year will provide
a brilliant opportunity to discuss our
brand mission of combining smart
innovation, precise engineering and

industry-leading research to ensure
both the support and comfort provided
by each of our products. We’re extremely
passionate about our mattresses and the
benefits they provide to our customers,
so we are looking forward to sharing
these insights with those attending the
show. We’ll also be delving into how our
future developments will take shape,’
says Mark Tuley, Sealy UK sales director.
‘To discover more about Sealy UK’s
mattress ranges and upcoming plans for
the brand in 2022, visit us on stand D30.’
Visit www.sealy.co.uk

IT’S WHAT’S
ON THE INSIDE
THAT COUNTS

Providing unparalleled sleep quality for over 100 years.
Everything we do at Sealy is of quality, our premium products,
our people and our relationships are paramount to who we are.

We’re thrilled to be attending The Bed Show 2021
Visit the team and see the new Sealy developments: Stand D30

BEDS AND BEDROOM

Sleep smart

The company is known for its guest beds

Jay-Be will debut a quartet of collections
Jay-Be is returning to the Bed Show
following a record sales year. Producing
10,000 units of ‘sleep smart’ products
every week to both retail and contract
customers, and knowing that both
consumers and retailers want fast delivery,
convenience and value for money, it
offers a direct-to-consumer proposition,
delivering direct from its Yorkshire factory.
Known for its folding guest beds,

Mark Cort
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children’s mattresses, sofa beds and eco
credentials, Jay-Be’s Feel Good, Sleep Well
philosophy – the five-step product
lifecycle analysis – ensures all materials
are from recycled sources wherever
possible and are constructed in a manner
that makes them easily recyclable at the
end of life.
With Benchmark shortlisted as a Bed of
the Year finalist last year and receiving a
highly commended for its focus on
sustainability, Jay-Be is proud to be
presenting four of its eco-friendly mattress
collections at Telford, including the launch
of a innovative children’s range.
Designed with comfort, health and
sustainability at their core, all Jay-Be
mattresses are 100% foam-free and free
from VOC emissions. The e-Fibre comfort
layers found in Jay-Be mattresses feature
polyester fibres spun from 100% recyclable
plastic bottles. They also arrive vacuumpacked and rolled in order to reduce
carbon emissions during transportation.
Visitors to the show will be able to
explore a comprehensive selection of
the Jay-Be Sleep Smart product range at

stand D40 and meet the team behind
them. Recent recruits Mark Cort, Jay-Be
md and Rob Livingstone, operations
director will be joined by Roger Durrans,
ceo, Alison Featherston, head of retail
sales and Gina Heppenstall, head of
marketing.
‘Our future looks bright as we
continually grow our product range and
we’re proud of our success story. The
team and I can’t wait to welcome you
to our stand at the show and share with
you some incredibly smart products.
We’re counting down the days until we
launch our new children’s mattress and
meet with you,’ says Cort.
Visit: www.jaybe.com

Benchmark

Visit us at
stand D40

Sofa Beds

Folding Beds

Children’s Mattresses

Comfort

Health

Sustainability

Discover more at jaybe.com
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Next chapters
Hypnos is developing its Origins collection
Hypnos will unveil the next chapters of
its Origins story with its latest collections
and partnerships at this year’s Bed Show.
The Orthos Support collection has
been renewed to reflect the company’s
ethos of creating comfort with integrity
for the very best night’s sleep. The
collection has a choice of firmer comfort
levels and uses sustainable fibres with
unparalleled traceability credentials.
It features five models, upholstered
sustainably with combinations of cotton,
flax and hemp fibres, high quality eOlus
(a recycled fibre), layers of British wool
traceable to Red Tractor assured farms
and ReActive pocket spring technology.
Designed to be firmer across the whole
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surface of the bed, the design helps to
distribute weight evenly and provide
greater support for those who prefer a
firmer feel.
‘The Origins story encompasses our
decade-long approach to responsible
sourcing and manufacturing, creating
comfort with integrity,’ says James Keen,
Hypnos chief executive. ‘We only work
with ethical partners to ensure our
materials are authentic and can be traced
to their origins, something we believe
no other manufacturer pursues to this
level of scrutiny.
‘More than ever consumers are
demanding eco-friendly, chemical-free
products made sustainably, but they are

more sceptical of brands’ claims without
certification. A brand needs a variety of
solutions to be truly sustainable in every
sense of the word.’
By working with organisations such as
Red Tractor and Better Cotton Initiative,
Hypnos is able to offer consumers
confidence. By only using wool sourced
through The Woolkeepers initiative from
Red Tractor assured farms, Hypnos is
working with sheep farmers who are
committed to animal welfare and
regenerative farming practices, and
paying them a fair price.
In addition, its factories are certified
and recognised with the Global Recycled
Standard, which means they also use
recycled materials that have been
collected and recycled responsibly so
they do not pollute the seas and land.
Natural fibres are better for people and
better for the planet, and they come with
a raft of sleep and comfort benefits too,
having excellent moisture and
temperature control properties, as well
as being naturally chemical-free,
antibacterial and hypoallergenic. They
are also renewable and biodegradable,
and as plants absorb vast quantities of
CO2 from the atmosphere as they grow,
they can help combat climate change.
Visit: www.hypnosbeds.com

Discover Orthos Support, the next chapter in our Origins story.
Wake up on a Hypnos bed and feel good
for all the right reasons.

Expertly handcrafted, valuing the people, animals
and places behind our sustainable and ethical beds.
hypnosbeds.com
Carbon Neutral

Inspired by Nature

100% recyclable
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Independents matter

Silentnight Eco
Comfort Breathe

Silentnight Group’s three brands are returning to Telford
Silentnight Group, home of the
Silentnight, Studio and Rest Assured
brands, returns to the Bed Show with
a new range of product innovations to
support independent retailers.
To celebrate 75 years of providing
a great night’s sleep to sleepers,
Silentnight will launch a new 75th
Diamond Deluxe mattress, the most
durable mattress the company has ever
produced. Named for its diamond
anniversary, its newest product is backed
by 75 years of expertise, innovation and
the quality you’d expect from the UK’s
most trusted bed brand.
The show will also feature a new
premium addition to the Studio range
of rolled mattresses, Healthy Growth
kids’ mattresses, and the introduction
of a number of new trend-led divan and
headboard fabric colours.
Rest Assured is launching three new
collections of mattresses, all offering
premium British craftsmanship, made
from natural and sustainable materials
with British wool at the core. The new
collections, featuring wool, latex and
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a highly breathable Refresh range, were
developed following extensive research
into the needs of the Rest Assured
customer and offer a mix of traditional
craftsmanship with new sleep technology
to provide a supremely comfortable and
indulgent sleep. The brand also features
a new, unique styling and creative
assets to support the launch into the
independent retailer sector.
Silentnight leads the market in
providing award-winning, sustainable
sleep solutions and will now become the
first sleep brand in the world to commit

Rests Assured Splendour

to Science Based Targets, helping to
minimise the impact of rising global
temperatures by committing to reducing
carbon emissions annually. Already a
carbon neutral organisation, Silentnight
has reduced its carbon footprint by
49% in the past four years through a
number of energy-saving initiatives.
Testament to its passion for quality and
innovation, over the years it has been
awarded several Which? Best Buys for
multiple mattresses across its range, and
maintained recognition as a Superbrand
for more than 15 years.
In September, Silentnight will be
launching a nationwide campaign to
disrupt the sleep category and get
consumers to think twice about how
they currently shop in-store and online,
and to ‘wake up to the compromises
they are making.’ The campaign aims
to drive footfall in-store, support
independent retailers, and increase
visits to retailers’ online platforms.
Silentnight Group will be exhibiting
on stand H20.
Visit: www.silentnightgroup.co.uk

to the UK’s most
trusted bed brand

Home of the UK’s biggest sleep brands
J O I N U S AT

discover product innovations and solutions for every sleeper

st Find us
H an on
20 d

The Bed Show Telford
21 - 22 Sept 2021
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The Rochester site

Powering up
Sleepeezee is to use solar panels to reduce its carbon footprint
Sleepeezee is to install 665 solar panels
across its 121,60sqft manufacturing
facility in Rochester, Kent. The panels
will help generate power for 25% of the
factory’s energy, while the remaining
75% will be purchased through
renewable electricity.
‘Renewable energy is a crucial
component in the UK’s plans to be a
carbon-neutral economy by 2050, and
manufacturing industry has an important
role to play in achieving this. To show
our ongoing commitment, we have

invested £180,000 in support of its
creation of renewable energy, in order
to drive the business forward in more
considered and sustainable practices,’
says Steve Warren, Sleepeezee md.
The solar panels will contribute more
than 46,000kg of CO2 reduction per year
and create a lifetime of carbon savings
equating to almost six million miles driven
by car, five million miles flown by plane
and the planting of over 30,000 trees.
On top of this initiative, Sleepeezee
has maintained its carbon neutral

status for four years and was the first
UK manufacturer to receive the Planet
Mark accreditation for outstanding
achievements and actions in
organisations, helping to stop climate
change. The accreditation, awarded to
businesses that are constantly driving
change toward a sustainable future, also
includes the Cool Earth protection of
an acre of rainforest, working alongside
rainforest communities to halt
deforestation and climate change.
Visit: www.sleepeezee.com

665 solar panels are being installed
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Poised and ready
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Rewarding success
Mattress protectors designed with the wellness
of the sleeper in mind are lifting sales
To continue building on success takes
focus, hard work and drive – qualities
that Protect-A-Bed has demonstrated in
helping its retail partners significantly
grow sales.
‘We’re extremely excited to be showing
at the Bed Show this year. As a business
we are constantly looking to help drive
sales for our retail partners, and the show
allows a perfect opportunity to discuss
how we can significantly grow sales in
their bed departments,’ says Paul Lake,
Protect-A-Bed, national sales manager.
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‘The importance of healthy sleep has
been gathering awareness nationally.
Product innovation is one small element
in how we unlock greater sales for our
partners. Our innovative Therapeutics
ranges are designed with the wellness of
the sleeper in mind: the mattress
protectors featuring copper, graphene
and charcoal have been a great success.
‘Supporting our innovative mattress
protectors is our specialist sales training,
which is vital to unlocking sales potential.
Our Protect-A-Bed team are incredibly

adaptive to support this in any retail
environment,’ says Lake.
‘We further support this training
through a bespoke reward system: the
Protect-A-Bed Platinum Club. Since
launching the Platinum Club, the results
have been excellent. Both existing and
new partners have joined and are
benefiting from the focused approach to
growing sales. The Platinum Club has
been designed to build, recognise and
reward success with unique promotional
and discount opportunities, sponsored
incentives and tailored POS solutions as
well as membership rewards.
‘We have the ability to upskill your
team and increase your sales revenue by
maximising every sales opportunity. We
can manage every step of the process for
you and build a reward scheme through
the Protect-A-Bed Platinum Club. There is
nothing to be lost and everything to be
gained. Visit stand B22 at the Bed Show
for exclusive Platinum Club offers and to
see our advanced Therapeutics ranges.’
Visit: www.protectabed.co.uk

Market Leading Mattress Protector Brand, Featuring Cutting-Edge
Materials Including Copper, Graphene, Charcoal and Bamboo!

• Professional Sales Training & Motivational Programme
• Best in Class Product Innovation and Cooling Technology
• Genuine 15 Year Guarantee Programme
• State of the Art Dynamic Display Bays
• Award Winning Customer Service & Claims Resolution

FIND US AT
STAND B22

Contact Protect-A-Bed ® to start increasing your prof it: sales@protectabed.co.uk | 02087 310020
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More Komfi

Production investment has allowed development of a new range

GNG Group has expanded its Komfi Active
and Sensory mattress ranges to include
the new Rhea collection, as it continues
to evolve its vacuum-packed offering by
focusing on sustainability through
innovation and carbon neutral certification.
The Rhea collection starts at the entrylevel Eco Graduate, culminating in the
Natural Pocket 5000. Key design
components include Komfi’s Ecofoam
and Ecoadvance technologies, plus a
wool, silk and cashmere comfort layer
and supportive individual pocket springs.
Ecofoam is produced from 100%
recycled and re-engineered foam, and
features throughout the Active and Rhea
collections, whilst Ecoadvance is unique
to the Rhea range. This state-of-the-art
material provides a superior level of
comfort and support: the unique blend
of fibres allows moisture and air to flow

freely, offering excellent temperature
regulation. Ecoadvance is a foam
alternative and 100% fully recyclable at
the end of its life, and in turn can be
upcycled into other products.
The Rhea collection also features two
exclusive models: the Carbon Neutral
Deluxe and Superior, which have been
developed after working closely with
Carbon Footprint. The Rhea models also
feature chemical-free probiotic Purotex
covers, and the carbon neutral mattresses
have been designed with fabric using
Seaqual yarn, which is produced from
recovered plastic ocean waste.
Together, the Active, Sensory and Rhea
collections offer the consumer a choice
of more than 20 mattresses. The Active
and Sensory ranges were launched just
over a year ago, and are now established
brands for Komfi.

GNG invested in a state-of-the-art
vacuum-packing production line in late
2020, allowing it to take the sustainability
story another step forward.
‘We need to meet the ever-growing
demand for more sustainable products
and concerns about reducing landfill and
plastic waste, and our Rhea collection
has been designed to be more ecofriendly and 100% recyclable,’ says Stuart
Hibbert, Komfi sales director.
‘To some extent, the shortages of raw
materials suffered by the bed industry
and eye-watering price increases in foam
helped to accelerate its development,
with new eco technology and commercial
price points. We are excited to have the
opportunity to exhibit at the Bed Show
this year, and to meet customers old and
new, so come and see us on stand E40.’
Visit: www.komfi.com

Ecofoam features
throughout the
Active collection
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100% RECYCLABLE
100% KOMFI
Sustainability
through
innovation

British
Made

Recyclable
Mattress

10 Year
Guarantee

The NBF Show - 22/23rd September

Stand E40

Featuring komfi collections:

ACTIVE - SENSORY - RHEA
INCLUDES CARBON
NEUTRAL MODELS

Reduced
Carbon

Leading the way in rolled mattress design
Innovative Ecofoam & Ecoadvance • Carbon neutral certified models
Luxurious ViscoGel comfort • Seaqual fibre technology (upcycled ocean waste)
Instore POS package • Own label option • DHD available on full range
komfi.com
A division of the GNG Group.
NHS Approved Supplier

www.gnggroup.co.uk

Email: orders@gng-group.co.uk
Telephone: 01924 950 300
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Everything begins on the farm

Changing the world

Somnus Supremacy Imperial

Harrison Spinks will reveal its latest innovations
Harrison Spinks is the fifth-generation
British family bedmaker, offering
handmade, sustainable mattresses that
are ethically produced in Yorkshire and
changing the way the world sleeps.
The company has been on a
sustainability journey longer than any
other bed business around – it was the
first bed manufacturer to win a Queen’s
Award for Enterprise in Sustainable
Development – and its Beyond Circular
philosophy will help it achieve a fully
net carbon zero target by 2023. All
products start life on its 300acre farm in
North Yorkshire, where sheep are reared
on rich, untreated pastures, and hemp
and flax crops are grown on fertile fields
without the need for pesticides.
Every mattress made by the company
is 100% free from foam, glue and FR
chemical treatment, which is better for
a healthy sleep – and kinder to the
planet too, because they can be entirely

recycled at the end of their life.
Harrison Spinks is leading the way in
sustainable innovation with five Queen’s
Awards, the 2019 NBF Component of the
Year, 2020 NBF Bed of the Year and
Carbon Neutral+ classification, and this
year it launched Harrison Spinks
Renewables to ensure it remains the
global leader in ethical and sustainable
circular design.
Four new collections will be exhibited
at the Bed Show.
Launched in collaboration with farmer
and TV presenter Adam Henson, the
Adam Henson collection is a celebration
of British farming, traditional premium
craftsmanship and sustainability, and is
luxuriously handcrafted with Cotswold
wool chosen by Henson from rare and
indigenous breeds.
The Somnus Supremacy and Legacy
collections are designed to honour the
company’s ‘circular by design’ ethos.

Somnus Legacy Woburn
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Crafted through traditional methods
using innovative technology, only the
finest natural and sustainable materials
create these sleep systems.
Combining style, technology and
sustainability in a quilted mattress, the
Synergy mattresses are 100% free from
foam, glue and FR chemical treatment.
The Harrison Spinks Bed Tailor
Pillowtop collection has a unique
mattress topper for a sumptuous layer
that you sleep in rather than on. The
topper on each of the four mattresses
features layers of micro springs and
sustainably sourced natural fillings that
work in harmony with the Cortec core
pocket spring system, consisting of
heat-sealed and glue-free Eco-Springs
which are zero-to-landfill. Each mattress
within the collection is 100% recyclable,
featuring no glue, foam or FR chemical
treatments.
Visit: www.harrisonspinks.co.uk

Adam Henson

A SOMNUS SLEEP IS
S H E E R , S U M P T U O U S LUXU RY

TO E XPLOR E ALL T HE N EW RA N GE S O F H A N D MA D E S USTA I NA B LE
M AT T R E S S E S FR OM HA RRIS O N S P I N K S A N D H E A R TH E B RA N D’ S
I N N OVAT I VE S USTA I N A B I L I T Y STRATEGY,

VI S I T STA N D D 1 0 AT T HE NB F B ED S HOW.
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Still in Vogue

Long-service awards were
presented at the summer BBQ

A major anniversary was finally celebrated
Vogue Beds turned 30 in October 2020.
However, because of the pandemic, it
could not celebrate as planned at the
time with an awards ceremony for the
longest serving members of staff –
although the factory itself did get a
birthday present.
Vogue employs about 80 members of
staff, of whom eight have worked for the
company for more than 20 years, three
for over 25 years, and two have been
there since 1990. They were all honoured
with long-service awards and gifts at a
BBQ on the factory site in July, with
present and past employees and their
invited guests.
‘We wanted to recognise our team’s
amazing achievements for long service
and as we couldn’t do it in October due
to Covid restrictions, we thought a

summer BBQ would be the perfect way
to celebrate,’ says Tim Dow, Vogue Beds
commercial manager.
The workforce also surprised founder
and md Ebrahim Patel with a Longest
Service award and a bed-shaped cake.
‘What he has achieved over the past
30 years is not just create a successful
business but create a family,’ says Scott
Taylor, Vogue Beds operations manager.
Three years after its foundation Vogue
outgrew its original Leicester factory and
moved to an old shoe factory in Barwell,
where since 2002 it has occupied the
whole site.
‘Having a great team like our team
here at Vogue is a matter of utmost pride
and I am extremely grateful for their
loyalty and hard work over the past
30 years,’ says Patel.

Above: Ebrahim Patel, Vogue Beds founder and md with Bilkis Patel,
business development and marketing manager Right: the new studio
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As a birthday present the company
built an on-site photographic studio. The
studio will allow it to photograph new
models straight off the production line
and aid in product development.
‘As we are increasingly building more
products under the customer’s brand
we wanted to be able to offer unique
photography quickly. This studio enables
us to create high quality images as soon
as the product is made, allowing the
customer to get the product online
straight away,’ says Dow.
The studio has already been used
for many of Vogue Beds’ new products,
including its bed frame range, as retailers
turn to UK-made products to avoid the
complications and cost of importing.
See them on show at the Bed Show.
Visit: www.voguebeds.co.uk

YOUR LOGO HERE

Sell under your own brand and control more about your product
SET YOUR OWN MARGIN | GROW YOUR BRAND | LESS CUSTOMER CONFUSION
Sell the right products to your customers with a service designed for your company.
Helping to retain customers, increase margins and improve brand awareness
with the products you sell.

01455 841 257 | sales@voguebeds.co.uk
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Excel-ing

Shine (above) and Move will
be joined by a new mattress

Mammoth is adding to its offer
Mammoth will use this year’s Bed Show
to showcase the latest update to its
award-winning Comfort collection for
2021. The Excel mattress will sit alongside
the Shine and Move models. More
Medical Grade foam, more depth and
more pocket springs ensure that Excel
customers will be able to enjoy superior
comfort, pressure relief and postural
support for the ultimate night’s sleep.
Thanks to the brand’s impressive
health credentials – which include NHS
Innovations awards for work in pressure
relief and temperature regulation, an
official partnership with the Chartered
Society of Physiotherapy and close
relationships with sleep centres at both
Oxford University and Northumbria
University – Mammoth’s Medical Grade
foam mattress range represents the gold
standard for rest and recovery.
The addition of the Excel mattress
offers consumers more of the sleep
technologies that have made Mammoth
the go-to brand for elite sports stars,
health professionals and anyone who
values their wellbeing. Each of the
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three Excel models incorporates 9cm
of Medical Grade foam and seven
PostureCell zones to ensure the sleeper’s
bodyweight is evenly distributed and
supported from head to toe.
With a choice of 4,000, 6,000 or 8,000
pocket springs, the Excel offers a deep
and luxurious feel that effectively absorbs
pressure and adapts to movement
seamlessly throughout the night. Each
PostureCell moves independently to
reduce partner disturbance, while the
cooling air channels disperse heat,
moisture and allergens. These benefits
are further enhanced by a breathable
and hypoallergenic cover that helps to
ensure a dry, cool night’s sleep.
At a time when 78% of people have
resolved to make health and general
wellbeing a priority in their lives
(according to a 2021 study), the refresh
of Mammoth’s Comfort collection comes
at the perfect time for retailers. It will
include an update to Mammoth’s
branding, denoting the holistic approach
to health and wellbeing which sees it
tackle health from all sides.

‘Mammoth’s heritage in UK healthcare
has always set it apart from other brands
on the market. And through this refresh
we have brought this pedigree to the
fore with the use of our signature green
and a clean finish to clearly denote
our unrivalled health credentials,’ says
Kris Wood, Mammoth head of brand
and design.
‘Retailers are aware of what Mammoth’s
unique Medical Grade foam mattress
collection can offer – delivering 69%
faster cooling and 46% greater pressure
relief than standard memory foam
mattresses. The Excel presents retailers
with an additional element of luxury for
those customers who truly want the
best that money can buy and who
acknowledge that health is wealth,’ says
Stuart Page, Mammoth sales manager.
Visit: www.mammothcomfort.com

Above: the logo has been revamped
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A new era
Sonlevo is being relaunched
For more than 30 years The Foam
Company has been dedicated to helping
people sleep better, be they side-sleepers
or star-fishers, nappers or night owls, or
those suffering in pain, using the latest
in innovation, materials and design.
Everything it does is researched,
designed and manufactured by the
company itself in the UK. It is familyowned and run, and is uncompromising
when it comes to design and manufacture
and the commitment to improve the
lives of those who choose its beds.
TFC understands the role that sleep
plays in restoring the body and mind,
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especially given the stresses and strains
of modern life. Perfect sleep demands
absolute comfort alongside luxurious
quality. All of its products are designed
to offer greater support and advanced
pressure relief and a cooler night’s sleep,
all of which helps to create the feeling
of weightlessness in body and mind as
you drift off.
The full TFC range is recommended
by both the Professional Footballers’
Association and Football Medicine and
Performance Association to their
members. This is because all of the
products offer correct posture support

and ultimate comfort, which
are paramount in achieving the best
sleep and, as a consequence, the best
performance.
The world has changed dramatically
over the past two years, and so has
people’s attitude to health and wellbeing.
And this presents a unique opportunity
for the bed industry. TFC recognises the
need to change, and to adapt to a new
trading environment, and as part of this
it has embarked on a complete rebrand
and relaunch of its Sonlevo brand, to
create new opportunities for retailers.
Vital to this is the launch of two ranges:
TrueGel and TrueAir.
TFC says it is setting a new standard
with the first gel mattress to be developed
in the UK using revolutionary technology:
its unique grid system is 80% air and
100% recyclable. TrueGel is designed to
give maximum support, minimise pressure
and never be too hot or too cold – for
the best sleep possible.
The TrueAir range features the latest
foam technology, for a fresh and much
cooler sleep, combined with supreme
pressure relief and support.
Both ranges will be on display at the
Bed Show on Stand F30.
Visit: www.sonlevo.com
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Support

The Handy team look forward
to exhibiting at the show

Handy will be part of the Bed Show’s Innovation Zone
Handy, a leading bed industry component
supplier, will be taking part in the Bed
Show’s Innovation Zone this month.
‘We will be showcasing our latest
range of more than 1,300 components
for the bedding industry, including two
recently patented products: the Tuft
Length Adjustor, which is revolutionising
mattress versatility, as well as a novel
and fashionable ottoman storage bed
or box ventilation solution,’ says Nick
Harland-Smith, Handy md.
‘We are celebrating our 30th year of
supplying the bedding industry, and
we look forward to exhibiting the newest
additions to our ever-increasing range
at this year’s Bed Show. Following a
challenging year for UK bedding
manufacturers we are really looking
forward to catching up with new and
existing clients to demonstrate how our
latest component range and technologies
can help improve manufacturing
processes and ultimately improve the
quality of beds for their customers.’
Handy has not only supplied bedding
and upholstery manufacturers for the
past 30 years but also offers tufting,
button covering, bespoke packaging
and product development services.
It will exhibit alongside many existing
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partners, including Sleepeezee, which
Handy has worked with for the past
25 years, supplying over 50 varying
components on a monthly basis as well
as finding practical solutions to improve
production processes.
‘It has been a pleasure to work with
Nick and his team for over 25 years, and
their expertise in sourcing components
from all over the world has been an
invaluable support to our product
development processes. They always
have a positive approach to each task

and offer solutions to our challenges,’
says David Morris, Sleepeezee
purchasing director.
Visitors to the stand at the show can
also see live demonstrations of the
environmentally friendly Simalfa waterbased adhesive range, which is sold
exclusively by Handy to UK
manufacturers.
Handy has recently launched a new
website and brand to demonstrate its
modern offering.
Visit: www.handyltd.co.uk

Simalfa adhesives will be
demonstrated at the show

COME VISIT US AT STAND S5
IN THE SUPPLIERS ZONE
21-22 SEPTEMBER
2021

Come visit us at
stand S5 in the
Suppliers Zone
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On the road

Loft

Wiemann is travelling across the country
Award-winning bedroom manufacturer
Wiemann is taking its collections on the
road for an Autumn of exhibitions.
Starting with Scottish Northpoint
(12-14 September) customers all over
the country will be able to view stylish
ranges including Monaco 1000, Miami
Plus and Loft. These and more will also
be at Longpoint (20-23 September), the
Bed Show (21-22 September) and the
Autumn Furniture Show (5-6 October).
VIP range Monaco 1000 offers all the
choice and versatility required of a top
quality total bedroom solution. Available
in a number of on-trend finishes and
colourways, with hinged doors and lots
of practical features, Monaco 1000 makes

intelligent use of any space.
Top online performer Miami Plus,
with sliding doors, has been updated
with new finishes and colourways. Also
on display is popular premium range
Loft: all about flexibility, with sleek good
looks and a range of accessories including
a bedframe. Loft has the credentials and
track record with customers for selling
both digitally and in-store.
Also going to the shows are the new
Cairns, with matt-painted hinged doors
representing the value-focused end of
Wiemann’s catalogue, and Cambridge,
a contemporary twist on classic Shaker
design. Cairns will enjoy its first unveiling
to the trade. New-for-2021 VIP range

Cairns
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Kos is there too, featuring a striking
modular blueprint trio of sliding doors.
‘We have a busy and exciting Autumn
in store with shows up and down the
country. We are looking forward to taking
our ranges to exhibitions and meeting
up with friends new and existing and
giving customers the opportunity to
experience our products, including fresh
and updated collections,’ says Simon
Hewitt, Litmus Furniture md, the sole UK
agent for Wiemann.
Wiemann also offers a full delivery and
assembly service to all stockists, product
sales training and after sales service via
its team of regional sales agents.
Visit: www.wiemannuk.co.uk

Miami Plus

Perfect bedrooms
for all

Monaco

Bedrooms of distinctive style, quality and value

made in germany
enquiries@wiemannuk.co.uk | www.wiemannuk.co.uk

BEDS AND BEDROOM

Clockwise from left: fibres
include silk, coir, wool and flax

Together

Enkev has developed an alternative to PU foams
Enkev has been turning natural fibres
into quality products for more than
80 years. Since its foundation in 1932, it
has become one of the world’s leading
processors of natural fibres, transforming
them into new and innovative products
for use in almost limitless applications.
The demands made by manufacturers
and consumers have never influenced
its products more than they do today,
especially via social media. Ethical
sourcing, traceability, carbon footprint,
end-of-life stories and fully biodegradable
materials are all key features required
by consumers.
Enkev can offer products that meet
– and in some cases exceed – these
consumer expectations, and with an
eye on the future it is always looking to
develop new materials with its
manufacturing partners.
Its latest product to utilise its specialty
fibres is PURe, a PU replacement product
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suitable for multiple uses within both
mattress and upholstery applications,
produced from plant fibres or animal
fibres, which are blended and then
bonded using latex, resulting in a
product that is 100% plastic free.
Matched by density to a wide range
of foams used today, PURe offers a
simple way to reduce reliance on PU
foams, taking strategic small steps to
move towards a more sustainable
product build. PURe is available in FR,
non-FR, Vegan Society approved and
Global Organic Textile Standards (GOTS)
options, offering a certified organic
product for today’s most demanding
customers.
The Enkev Group has immense pride
and passion for its position as a supplier
of high quality, high integrity filling
solutions, and its partnership with GOTS
and the Vegan Society helps it take its
ethical and traceable supply chain to

truly unique levels. The partnerships
allow it to source the very best materials
direct from idyllic farms around the
world, from farms in the UK to New
Zealand. The husbandry and stewardship
of livestock and land are at the core of
a sustainable supply chain. It’s not all
about the geography, it’s about stringent
product quality, environmental standards
and social responsibility.
Integrity, innovation, sustainability,
transparency, people and planet friendly
are not just tag lines for Enkev, they are
something it truly believes in, and it very
much looks forward to working with its
customers both old and new, delivering
these values through its products to
your consumers.
Enkev will be part of the Bed Show’s
Innovation Zone: visit to see how it can
help your business move towards a more
natural and sustainable filling story.
Visit: www.enkev.com

Enkev.com
+44(0)169 73 32 600
sales@enkev.co.uk

PU Replacement

Don’t judge a mattress
by its cover
At Enkev we've always believed that doing things
naturally was just the right thing to do.

PURe H & PURe H XL is ideal for distributing
pressure over pocket springs without limiting
the point elasticity teh the pocket springs
provide. PURe H's flexibility means it can
even be used as a comfort layer.

Its open and resilient structure allows
PURe C & PuRe C XL to create a good
micro-climate (which is an advantage with
mattresses, furniture, car seats, filters, etc).

Bed Show, 21-22 September, Telford

SHOW GUIDE
Burgess Beds
Carpenter
Harrison Spinks (Adam Henson,
Harrison Spinks, Somnus)
Healthbeds
Jay-Be
Kyoto
Palatine Beds
Protect-A-Bed
RetailSystem
Sealy
Seetall
Shakespeare Beds/Kozee
Shire Beds
Sweet Dreams
Vogue Beds
Wiemann
Xsensor

C5
A10
D10
A20
D40
C30
B30
B22
B25
D30
D5
C20
B10
C40
B20
D20
B5

NBF Lounge
Anti Copying in Design
Furniture and Home Improvement
Ombudsman
NBF
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A WO R L D L E A D E R I N M AT T R E S S E S , P I L LOW S , TO P P E R S

OUR VISION
FOR THE
FUTURE

We look forward to seeing you on
stand A10 . . . it’s been too long!
For more information about our innovative products contact us on 01457 861141 or Email : sales.uk@carpenter.com

Bed Show, 21-22 September, Telford

SHOW GUIDE
Airsprung Group (Airsprung Beds, Hush-a-Bye)
Boyteks Tekstil
Deluxe Beds (Modern Living, Pennine,
Hamilton & James, Kaye & Stewart)
The Foam Company
(Mammoth, Sleepshaper, Sonlevo)
Furmanac – (Hestia, MiBed)
Highgrove Beds (Sanctum)
John Cotton Non Wovens
Kaymed
Komfi
Leggett & Platt Springs
MA Living
Maes Mattress Ticking
Rawson Fillings
Sleepeezee
Spinks Components
The Vita Group (Origin)
Vispring
Wolf Components

F20
S11
E30
F30
F10
E20
S19
F50
E40
S23
E60
S9
S10
E50
S14
S8
F25
S22
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SHOW GUIDE
H40
H60
H30
S3
S5
G10
G20
G50
S16
S17
S10
S1
H45
H20

The Bed Show, 21-22 September, Telford

Breasley (Uno, Salus)
Dreamland Beds
Dura Beds (Dura, Brooklands, Sensanite)
Enkev
Handy (Simalfa)
Hypnos
Kayflex UK
Millbrook Beds (Millbrook Beds,
Chittenden & Eastman, Eclipse)
Monks International
Pieters Textiel
Rawson Fillings
Recticel
Relyon (Dunlopillo)
Silentnight (Rest Assured, Silentnight,
Studio)
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Textile Supply Solutions
Relax, we have you covered with high quality upholstery fabrics. A bold,
bright and beautiful colour range, or contemporary cool.
Immerse your mattress with our quality tickings, including Knits, Damasks
and Borders. We have the vision and expertise to help you create your
perfect mattress collaboration.

Incorporating Atlanta Spring, our very own quality pocket springs
manufacturing facility, with 100% customer satisfaction on products, delivery
and service.
Stockholding at our 100,000 sq ft of warehouse of pocket and bonnell
springs, ready for a quick delivery using our own transport.
The core of our business thrives on quality of products with a high level of
customer service which cannot be beaten.

Tel: 01924 431350 | Email: info@fotex.co.uk
Fotex Limited | KC House | 24 Bretton Street | Dewsbury | West Yorkshire | WF12 9BJ

TRADE ASSOCIATION MEMBER

REVIEW

Above left: Bartelli Above: Baxter

Boost

La-Z-Boy has expanded its British-made designs
La-Z-Boy UK has expanded its Britishmade product range with eight
collections unveiled at the Manchester
Furniture Show. The decision will give
greater control over lead times, reducing
the wait faced by retailers and customers
for in-demand models.
‘This is particularly important right
now due to the unprecedented situation
with international freight, impacted by
issues surrounding Brexit, the Covid-19
pandemic and a shortage of HGV drivers
and warehousing space. It is also an
environmentally-conscious move as
manufacturing furniture ranges in the
UK instead of importing from overseas
will reduce the carbon footprint of
each sofa and chair,’ says Trevor Hailes,
La-Z-Boy international product
merchandising director.
Historically, around 70% of the
La-Z-Boy UK product range has been
manufactured overseas. Broadening
La-Z-Boy’s offering with more made-toorder furniture manufactured in the UK
will appeal to customers who like to
support British manufacturing and may
not have considered the brand before.
Hailes says the company is responding
to a practical need to guarantee supply
for buyers as well as a growing appetite
among consumers for buying British.
‘As a brand, we have recognised this
trend and acted and adapted. Consumers
are becoming much more conscientious
about where their purchases are coming
from, so we hope these British-made
collections will appeal to a new customer

base as well as those who already have
knowledge of the brand.’
Each sofa will come with matching
scatter cushions so they will be dressed
ready for the consumer. Bartelli has
contrasting colour combinations
including blue and yellow. As well as
sofas and corner units, customers can
opt for a feature swivel chair and
footstool in the complementary colour
to create a talking point in the home.
Baxter embraces the beauty of
rounded edges with a curved threeseater sofa. Family and friends can all sit
together on one sofa and still see each
other for a face-to-face conversation.

The versatile Payton range is also
designed for family life, offering
flexibility with reversible scatter back
cushions and high armrests. Castello
offers the best of both worlds with
fabric upholstery that looks just like
leather. Collins has a vintage appearance
with deep seats and a low back.
Camberwell, Eden and Hampstead are
riser recliners.
All new products are available to
order now and appointments can be
booked to view the products virtually
or with a visit from the La-Z-Boy
show van.
Tel: 01628 513 810

Castello is upholstered in fabric

www.interiorsmonthly.co.uk
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Bringing you the best in British
design for optimum lead times.
Our brand new models are
available to order now.

Please contact us if you would like a
virtual tour of the latest introductions to
the La-Z-Boy family or to book a visit from
our show van.
tristan.pyke@la-z-boy.co.uk

www.la-z-boy.co.uk

REVIEW

Above left: Wescote Above: Sloane

A family affair
The show marked a very special birthday for LPD
Among the exhibitors at Manchester
Furniture Show, LPD Group had a special
reason to celebrate: its 40th anniversary.
Jim Gordon established the company
in 1981 as a brokerage firm for plywood
under the name Leeds Plywood and
Doors, before moving into the distribution
of internal and external doors. As the
1980s boomed, the business went from
strength to strength through the hard
work, dedication and determination of
its founder and his team
He was a natural entrepreneur and
had a keen eye for the latest trends and,
in 1996, he spotted an opportunity when
he saw the rise in popularity of pine
furniture. He imported a container of
pine bunks from Brazil from one of the
company’s door suppliers as an
experiment. The bunks quickly sold and
this first success in the furniture market
led the firm to importing furniture from
across the globe.
Following his passing in November
2020, the company is now run by his
children, Lisa, Helen and Stuart.
‘The company has changed a lot over
the last 40 years, as has the industry, with
the move to buying and selling online.
However, we are very proud that we are
still able to serve our traditional retailers
that have been with us from the start.
We are a family-run business that prides
itself on strong, loyal relations with both
our suppliers and our customers. A lot of
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these relationships go back 40 years and
customers and suppliers have become
friends over the years: we really value
that,’ says Lisa Gordon.
The company’s founding family is
excited about where they are taking the
business next.
‘Furniture is much more fashionable
now,’ says Helen Gordon. ‘People update
their homes and styles more frequently.
We love finding new furniture ranges to
keep up with the current market trends
and it means that we can be more
adventurous when choosing new lines,
which we find really rewarding.’
The company’s longevity in the
market and, most importantly, its strong
relationships with its suppliers and

Jim Gordon

customers has stood it in good stead
during the pandemic.
‘The pandemic has made it more
difficult for us to extend the range as
much as we would have liked. However,
thanks to the strength of our long-term
relationships with our Far East suppliers
we have still been able to develop new
ranges for the new seasons because of
the trust we have in our factories in Asia,’
says Lisa.
‘Much as we are really proud of our
40th anniversary, our focus is always on
the future. We will celebrate our history
but what really excites us is that we will
soon be able to travel again and expand
our ranges even further.’
Visit: www.lpdfurniture.co.uk

Cocoon

REVIEW

Manchester mix

Gwinner’s Calea

Exhibitors and visitors alike were delighted at the furniture show’s return
Alfrank Designs’ range of luxury bedroom
pieces pay homage to the current trend
for ‘boutique hotel’ inspired bedrooms.
Glamour Bedroom features a extra-tall
padded headboard. Surrounded by a
striking stainless steel border, its scale
delivers a real wow factor. The Daytona
bed channels vintage glamour with its

curved headboard and angled bed frame
whilst Cooper adds a splash of vintage
luxury with a velvet touch fabric
combined with a minimalist design.
The manufacturer’s upmarket dining
ranges included the Wessex spider base
table. The marble top in grey and white
is contrasted with a powder-coated

Ancient Mariner’s Shoreditch

88

Interiors Monthly September 2021

stainless steel cross base for a look that
manages to be both classic and on-trend.
Ancient Mariner showcased its latest
handmade furniture and accessories
collections. The company’s bestselling
lines include vintage leather upholstery
and contemporary textured cabinet
consoles such as Shoreditch.

Buoyant’s Throne Chair

REVIEW

Above: JT Lewis
Right: Gala Collezione’s Loggia
Below right: 3C’s Fargo

Breasley unveiled its revamped Uno
and Salus collections. Salus now has
eight new luxury mattresses, divans and
headboards offered in 16 contemporary
colours, while the four Uno Select Series
models create a mid-market offering.
It also told visitors of its updated
warehousing, with 5,000 mattresses in
stock for quick delivery.
Buoyant Upholstery reported demand
for larger corner units and statement
pieces, including its Throne chair, which
was shown in gold.
At a show packed with statement
accent chairs, Carlton Furniture’s Barnard
stood out – its traditional frame married
with eye-catching Hexham Patchwork.
The tartan, tweeds and eclectic styling
added up to a style statement of a chair
that would look equally good in an urban
loft apartment or a country manor.
Gala Collezione’s Loggia features
striking, oversized curves in a definitive

design statement, ideal for a relaxed,
luxury vibe for living spaces and home
cinemas. Look, in contrast, is all paredback, sleek contemporary lines.
Gwinner introduced Calea, a complete
collection of modular and standalone
furniture that combines matt lacquers
with contrasting wood veneers. The
collection was shown off to great effect
in stunning roomsets on its stand,
delivering elegant and on-point
statement design looks.
Contract bed manufacturer JT Lewis
launched into the domestic
bedding sector just before
lockdown so the show was
one of its first real forays into
the retail sector. Its range of
pillow-top mattresses
attracted particular attention.
Kettle Interiors’ showed
off the HO dining and
bedroom collection in a
classic blue painted finish.
The ID dining collection
added a modern option,
while SW bedroom gained
a midnight grey painted
finish and TT a charcoal
Carlton Furniture’s Barnard

grey colourway.
Smart Trading exhibited a new range
of mirrors made in the UK, and previewed
the Frequency cabinet collection.
German manufacturer 3C Das Sofa
made its UK debut, introducing two sits
specifically tailored to the UK market,
and a range of 80 fabrics.
Visit: www.manchesterfurnitureshow.com

Kettle Interiors’ HO

www.interiorsmonthly.co.uk

89

Top Drawer, 12-14 September, London

PREVIEW

Back home

Top Drawer is returning to Olympia London
Bringing its unique curation of
design-led interior, lifestyle and gifting
products back to a live format, Top
Drawer A/W will return to Olympia
London from 12-14 September 2021.
Known for being as much about
the exchange of ideas, inspiration and
experiences as it is about buying and
selling, Top Drawer A/W promises to
reconnect the industry and provide a
much-needed buying opportunity for
the new season and Christmas period.
‘We’re counting down the moments
until the much-anticipated return of a
live Top Drawer and are so thrilled to be
providing our retail community with this
important opportunity to buy, sell, learn,
be inspired and connect,’ says Russell
Rule, Clarion Events retail show director.
‘Passion for design is at the core of our
DNA and shared by everyone who is part
of the Top Drawer community: from
retailers, exhibitors and designers to our
curators, speakers and organising team.
Nothing beats walking the aisles of the
show and seeing the creativity and talent
that abounds in this industry; we know
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how important touch, feel and in-person
connection are for our network and we
look forward to creating an inspiring
setting to do great business together.
‘The team that brings you Top Drawer
is the same team that brought sister
show Home & Gift to life in Harrogate
in July – the very first retail exhibition to
take place following the pandemic. The
event was run safely and successfully,
exceeding everyone’s expectations – and

we can’t wait to bring the same
opportunities to London.
‘This season’s names include Also
Home, Braided Rug Company, Bronte by
Moon, Chive, DeluxeHomeArt, Designed
in Colour, Hyggen, Liga, PR Home,
Shepherd of Sweden, Tweedmill Textiles
and many more.
‘The past two years have left more
retail professionals, business owners
and designers wearing more hats than
ever before and Top Drawer A/W also
promises one of its most stellar line-ups
to date: giving visitors access to the
expertise and insight from some of the
industry’s leading names including
Bryony Sheridan, Liberty home and
interiors buying manager; Holly Tucker,
Holly & Co and Not on the High Street
founder, and Evie Collins, Net-A-Porter
SEO strategist.’
Visit: www.topdrawer.co.uk

Proposte, 7-9 September, Lake Como

PREVIEW

Returning
Villa Erba will once again welcome visitors
Some 61 exhibitors from a dozen countries
will once again welcome visitors to the
banks of Lake Como when fabric
exhibition Proposte returns for the first
time since 2019.
Villa Erba in Cernobbio will host some
of the world’s finest fabric producers
from 7-9 September.
Confirmed exhibitors are: Akarca;
Albert Guegain & Fils; Alois Tessitura
Serica; Hijos de Antonio Ferre; B&T
Textilia; Baumann Dekor; Burkay; Canepa
Tessuti d’Arredamento; Casalegno
Tendaggi; Clerici Tessuto & C; Danzo;
D’Decor Exports; D’Decor Home Fabrics;
Deltracon Van Maele; De Negri Luxury;
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D’Etoffe; Dilhan; Dinole; Engelbert E
Stieger; Evimteks; Fibertex; Francisco
Jover; Froca; GM Syntex; Gemini Padana;
Giber; Güleser Tekstil; Gustav Gerster;
Haezebrouck; Italette; Italtessil; Lemaitre
Demeestere; Libeco; Limonta; Lodetex;
Mario Cavelli; Martinelli Ginetto; Monti
Napoleone; Muvantex Bekaert Depla
Fabrics; Naturtex; Nelen & Delbeke; Parà;
Penelope Dokuma; PIF; Ratti Domus;
Raymakers; Redaelli - Lanerossi –
Prosetex; RDQ - Rossini della Quercia;
Sirio Tendaggi; Stead McAlpin; Toscane
Ta-Bru; Ter Molst International; Tessutica;
Texital; Torri Lana 1885; Van Neder;
Verbatex; Verstraete & Verbauwede

Fabrics; Viganò; Wintex and Yutes
Natural Fabrics.
Face masks must be worn while at
the show and 1m social distancing is
required, aided by the spaciousness
of Villa Erba.
As always, visitors will have an
opportunity to visit exhibitors’ booths
and view the new collections in person.
Collections can be viewed and touched
after hands are sanitised, preserving
the fundamental tactile experience.
All paper formats such as brochures,
business cards and badges will be
replaced by digital media.
Visit: www.propostefair.it

FURNITURE AGENTS

Agent on the move

Varimatic Adjustable chairs made to order

Core Products, an Augusta Collection

Bringing it home
Show vans have come a long way
Furniture agents have come a long way
over the years and Gavin Douglas is no
exception. Having been involved in sales
and marketing most of his life, he now
presents a complimentary collection of
award-winning furniture and services to
retailer across the country.
His lockdown project was to create a
new show van, light and airy but packed
with products and POS including the
UKs favourite adjustable bed; action and
fireside chairs; Staingard care products
and warranty information and Core
Products furniture. This has become his
showroom and mobile office for thousands of miles during many weeks.
‘Having the ability to demonstrate

beds in action helps to show retailers
the benefits of a truly relaxing sleep,
backed with our 60 second sleep
challenge,’ he says. ‘I’m still surprised
the reaction of bed retailers when they
test the Air22 mattress for the first time
and realise just how fantastic it is. The
10-year guaranteed mattress is not only
supremely supportive but also helps to
keep you cool.’
Although Perth-based Core Products
ranges are often delivered DHD overnight to retailers’ customers, direct from
its massive warehouse in Glenrothes,
seeing the cabinets and finishes in the
flesh helps to understand the real offering more than mere photographs.

When it comes mattress protection
from the award-winning Mattressgard
collection, to warranties and care
products, being able to show almost
every combination and the personalised
products available is a real boon when
retailers can even try them out in order
to sell with confidence.
He doesn’t stop at selling but also
returns for training and assistance with
marketing ideas, and no he does not
sleep in the van although can often be
on his travels all week, as a Travelodge
offers a little more space.

BEST ADJUSTABLE BEDS

BEST MATTRESS PROTECTOR

BEST FLAT PACK FURNITURE

WINNER 2019, 20 & 21

WINNER 2020 & 21

WINNER 2019, 20 & 21

gavin@furnitureinscotland.co.uk

Tel: 07568 337084
Email:gavin@furnitureinscotland.co.uk

T: 07568 337084

Advertising feature: Winning on the move

Best Flat Pack
Furniture

Long Point, 20-22 September, Long Eaton

PREVIEW
Artistic Upholstery’s Camden

Furniture town
31 exhibitors, including five debutants, will be spread across eight locations.
Here’s what you can expect. Visit: www.longeatonguild.co.uk

Bluebone

ALF’s Oceanum
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Hunter Knight’s Angus
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Duresta’s Coco

Sekers’ Soho

The Art Group

PREVIEW

Long Point, 20-22 September, Long Eaton

Westbridge
Ashwood’s Paolo

Tamarisk Designs’ Chilson

Parker Knoll’s Dakota

Nicoletti’s Megan

Wiemann’s Miami Plus

Warwick Fabrics’ Everest

Iain James’ glass top coffee table

Collins &
Hayes’ Bailey

www.interiorsmonthly.co.uk
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DISTRIBUTION

Hub of activity

AP+ has a 300,000sqft facility near Manchester

Significant investment has accompanied a rebrand

Andrew Porter UK has rebranded its
furniture and homeware storage and
fulfilment entity under the new brand AP+.
AP+ specialises in end-to-end thirdparty logistics solutions for the furniture
and homeware industries from its
300,000sqft purpose-built facility.
The rebrand is a result of
unprecedented growth of online and
furniture purchasing over the past
18 months. Retailers – on and offline –
and manufacturers sprang into action
to take advantage of this boom and
Andrew Porter UK was inundated by
new and existing customers requesting
storage space for container loads of
flatpack furniture, mattresses, sofas
and other large homeware items,
technology products and more, and
the company’s growth escalated.
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As the industry flourished, the
company acted and adapted to meet
customers’ urgent needs for efficient
and reliable end-to-end third-party
logistics solutions including storage,
picking, packing, distributing and
returns management/reverse fulfilment
to meet the fast turn-around times
consumers expected.
‘We quickly recognised that this was
an opportunity for growth and took
action, investing in our facility’s
infrastructure and software to ensure we
could meet and exceed the industry’s
needs for dependability, flexibility and
efficiency. We also decided it was the
perfect time for this area of the business
to rebrand under a new name: AP+,’
says Catherine Byrom, Andrew Porter UK
business development director.

‘We invested in the latest in cloudbased systems for order management,
warehouse management and carrier
comparison, providing real-time visibility
and traceability of inventory, offline stock
control and automated stock control
integrating with 60 ecommerce shopping
carts and marketplaces.
‘The carrier management software
automatically compares quotes from
more than 80 carriers to ensure the most
suitable and cost-effective delivery
method every time, whatever the
product or end destination. Collectively
these investments have streamlined the
entire operation, giving clients peace of
mind that this function of their business
is running seamlessly, even if they are
managing the company from the other
side of the world.’
‘It has been a challenging time for
the furniture industry combining Brexit
and Covid-19 in close succession. We are
extremely excited to be in the best
position as AP+ to support furniture and
homeware businesses of all sizes based
across the world with our industry
knowledge and our specialist third-party
logistics, storage and fulfilment solutions.
Since relaunching, AP+ has gone from
strength to strength, and there are
exciting developments in the pipeline
ready to announce later in the year,’ says
Tim Aspey, Andrew Porter UK md.
Visit: www.apfulfilment.com

Andover
Dual

Motor

Riser

Recliner

Available in
Grey or Linen
Fabric
(Grey shown in picture)

Chair

Height

108cm

Chair

Width

85cm

Chair

Depth

88cm

A stylish dual motor riser recliner upholstered in
a soft tactile fabric, piped scroll arm detail and a
sumptuous waterfall back for added comfort and
support. This model features lift, rise and recline
functions via the easy to operate handset and is
ideal for individuals who have difficulty standing
up and sitting down due to restricted mobility.

Linen Fabric

Linen Fabric

IN
E:

STOCK

NOW

T: 01291 645080 | F: 01291 645099
SALES@GFA.UK.COM | W: WWW.GFA.UK.COM

GFA

HEAD

Feature Head size/colour to suit
Standfirst style standfirst Most retailers agree
that staff company name and development
is critical to business success

The Flooring Show Guide
www.interiorsmonthly.co.uk
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Introducing

NEW from

Made from

98% recycled
materials
100% recyclable
no ’ to waste

Say ‘

We asked consumers...

renu® underlay uses ethically sourced and
genuinely recycled materials; keeping waste from
We conducted our own research and asked
homeowners about the importance of
recyclable and recycled products and found...

Discover More

Call Us
01706 238810

88% would choose a carpet underlay that
is recycled/recyclable over one that is not.
99% of respondents recycle some if not
all of their household waste.
‘Can be recycled at end of life’ is ranked
most important when choosing any product for
the home.

SHOW GUIDE

Abingdon Flooring will highlight new ranges and its investments
After the highly successful launch of its
Stainfree Wilton patterned carpet collection
earlier this year, Abingdon Flooring will
be coming to Harrogate with more styles
ready to delight homeowners.
One of the key launches at the show
is Stainfree Aristocat. Developed after
the success of Stainfree Sophisticat,
this heavier-weight style uses the same
yarn for a soft feel without any trade-off
in everyday practicality. A range of
heathered colourways complement
Sophisticat’s plain tones for a carpet
that can be used as a harder-wearing
alternative for living rooms, hallways
and stairs.
Velveteer for the Love Story collection
will be previewed: a carpet with the
manufacturer’s widest colour bank with
around 28 jewel and natural tones.
‘We’re delighted to be at the show and
we’re looking forward to showing off our
new developments. Nothing can quite
match the interaction you get when
seeing customers face to face and The
Flooring Show represents one of the
first opportunities to do this in a setting
that’s loved by us all and always provides
invaluable feedback for current and
future developments,’ says Millie Barlow,
Abingdon head of marketing.
Retailers will also be able to find out
how Abingdon has been investing in

the future, including £6m spent on a
state-of-the-art backing line and the
upgrade or replacement of 1/8th and
1/10th gauge tufting machines over
the course of the past two-years. These
developments ensure that production
efficiency is maximised, helping it to
deliver even better value carpets.
The company has invested not just
in manufacturing but also stock holding
and is currently increasing capacity by
the equivalent of about 70 stadium-sized
football pitches. The warehouse, which
is due for completion this month, allows

an additional 4,000 rolls to be held in
stock, improving supply.
In terms of actions towards more
sustainable production, the manufacturer
has installed a second wind turbine at
its south Wales plant. The turbine powers
the factory and offices and contributes
towards reducing its impact on the
environment.
Visitors to Hall A stand A25 can also
find out about new cut-length carpet
ranges and a new roll range featuring a
tri-colour yarn.
Visit: www.abingdonflooring.co.uk
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New arrivals

Above left: Stainfree Aristocat
in Mercury Above: Stainfree
Wilton in Sandringham Peacock

Love Story Deep Feelings in Welsh Slate
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Above left: Legacy Marlene
Above: Eternity Anemone
Below: Satino Romeo

Innovate

Connecting carpet with comfort
As a textile flooring player, Balta’s
expertise is unique: Balta’s solutions are
developed by a team of textile engineers
collaborating with designers who
translate the latest trends into beautiful
patterns, structures and colours. Its
goal is to offer ever-better products,
functionally and aesthetically, and its
focus lies 100% on the needs of its
customers and markets.
Balta develops woven, non-woven and
tufted broadloom solutions that meet
the needs of each project and customer
when it comes to colour, styling and
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features. From residential and
commercial to events applications, its
team can deliver any volume of cuttingedge broadloom carpets across a broad
range of solutions, entry to premium.
Its production process is fully vertically
integrated, which means that it has
complete control over the product, from
yarn to finished carpet. Its top three
priorities as an innovation-focused
flooring company are operational
technologies, continuous improvement
and sustainability – not just in its
processes but in its products as well.

‘The customer takes a central role in
every activity at Balta. Offering solutions
that meet their needs and transform
living and working spaces to comfortable
places is what drives every investment
that we make in innovation,’ says Oliver
Forberich, Balta Residential md.
‘In response to the recent raw
materials crisis, our product designers
have focused heavily on re-evaluating
our product portfolio,’ says Kirsten
Nijsten, Balta Residential director of
product development. ‘To align our
offering with changing socio-economic
conditions, demands and trends, we are
introducing new designs and colours
that highlight contrasting concepts:
tender vs moody, fun vs dramatic.
These powerful contrasts are found in
single products as well as across our
many solutions.’
The Flooring Show is the perfect place
to discover how Balta’s textile engineers
and designers translate the latest trends
into timeless designs, as it presents some
of its most innovative collections such as
Eternity and Satino featuring high-quality
polyamide materials. You can discover
Balta’s innovative products, beautiful
patterns and a wide array of new
structures and colours at the St George
Hotel’s Library Room during the show.
Visit: www.balta-carpets.com

Theflooringshow.com
TheFlooringShow

FlooringShow

Image courtesy of Invictus®
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Strength with style
BerryAlloc will have four technologies on show
With the Ocean+ water-resistant laminate
collection, patented Rigid Composite
Board (RCB) vinyl floors with DreamClick,
the world’s strongest floor in Grand
Majestic and the Ultimtec advanced
hybrid finish for wood floors, BerryAlloc’s
stand (Hall B stand B27) is one not to
be missed.
BerryAlloc will showcase these
latest innovations designed to make
flooring easier to install, easier to
maintain, longer lasting and more
beautiful, demonstrating its ability to
provide homes and businesses with
products made in Europe to exceed
expectations.
The technology behind Ocean+ and

Chateau Teak Brown laminate
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Above left: Les Exclusifs
Pampa parquet Above: Pure
Authentic Oak Brown LVT
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Hydro+ was introduced in 2008, making
BerryAlloc the pioneer in 100% waterresistant laminate floors. A hydrophobic
coating, Hydro+, repels water from joints
and is combined with airtight locking
systems to make Ocean+ completely
water-resistant. The latest generation
of water-resistant laminate flooring, it is
made of four different specifications to
ensure it can be enjoyed in rooms of all
sizes and in both homes and businesses.
Up to 30% lighter than other LVT floors,
BerryAlloc’s RCB construction has a
foamed core structure that is also strong.
The rigidity enables RCB floors to be
installed over almost all subfloors with
little or no preparation. The four-sided

DreamClick mechanism is identical on
each side of the plank for installation in
any direction and any combination.
Whether standard plank, herringbone or
a unique pattern combining wood and
stone, thanks to being able to fit two
sides at the same time DreamClick is
always faster and easier to install.
Grand Majestic is BerryAlloc’s biggest
ever floor. At 30cm wide x 2.4m long,
these planks are a tour de force in
flooring innovation, made possible by the
strength of High Pressure Floors (HPF).
Not only the world’s strongest floor, the
water-resistant and extremely durable
surface makes HPF ideal for the busiest
spaces. Scratch and impact-resistant, this
is a floor that stays looking good no
matter what life throws at it.
Ultimtec is an aluminium oxide and
UV acrylic wood finish that brings
the performance of a lacquer with
the look of an oiled floor. The hybrid
finish creates a surface with exceptional
resistance to wear and scratching, and
can be found on the Les Essentiels and
Les Exclusifs parquet collections. Both
are constructed with an HDF core and
Loc X-Treme profile for stability and fast
installation. Paired with 2.5mm (Les
Essentiels) or 3.3mm (Les Exclusifs) real
wood veneers and finished with Ultimtec,
this high-tech structure delivers a wood
floor that is ideal for today’s homes.
Visit: www.berryalloc.com

For those
‘splash & dash’
moments.

/ ocean+.
100% water-resistant floors, fully protected thanks to our pioneering
hydro+ technology. Back in 2008, BerryAlloc was the first company
to bring this innovation to laminate flooring. Our Ocean+ collection
contains authentic, lifelike wood designs and realistic embossing, with
high levels of abrasion and scratch resistance. Available in two sizes
and thicknesses: something for everyone.

Find BerryAlloc at The Flooring Show B27
BerryAlloc
North: Richard Comboy
T + 44 7496 293150
richard.comboy@berryalloc.com
berryalloc.com

Midlands & South West: Ross Tooth
T + 44 7949 151269
ross.tooth@berryalloc.com

London & South East: Guy Ferguson
T + 44 7940 455917
guy.ferguson@berryalloc.com

water resistant laminate.
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First sight

Above left: Primo Above:
Woodland Heather Twist

Primo will see an addition
Cormar Carpet Company is delighted to
return to The Flooring Show this year.
In addition to two new ranges, including
Woodland Heather Twist, it will also be
unveiling its recent POS brand refresh.
Celebrating its 65th anniversary year,
the company continues to innovate with
range launches and sales tools. At
Harrogate, Cormar will be showcasing
new in-store display options and POS
material which offers retailers an

The trade portal will be demonstrated
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improved way of showcasing its awardwinning carpet ranges in their stores.
The newest member of the Primo
family will be debuted. It has a palette
of 14 contemporary shades, featuring
tonal greys and some new bold colours,
diversifying the company’s portfolio.
The collection is tufted on 1/10th gauge
machinery and retains the same stainresistant and hardwearing properties as
Cormar’s Easy-Clean ranges.

Alongside, Cormar will also be
showcasing its latest wool collection,
Woodland Heather Twist, an 80% wool
blend launched in Spring 2021. This is
also tufted on 1/10th gauge machinery,
creating a fine, dense pile for added
comfort and durability in the home.
Once again, Cormar will be exhibiting
at the front of Hall A, with the team
providing live demonstrations of the
award-winning trade portal, showing
the latest features and giving customers
the opportunity to sign up and register
during the show.
Visitors to the stand will have the
chance to see other recent launches,
such as Inglewood Saxony.
‘We are delighted to be unveiling our
new POS material and in-store display
options for retailers. Key to our service is
the support and sales and marketing
materials that we provide to our retailers,
equipping them with the best possible
tools and product information to be
able to effectively showcase our carpet
ranges,’ says David Cormack, Cormar
marketing director.
Visit: www.cormarcarpets.co.uk
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Egger will showcase a host of new decors
The Egger Pro Flooring Collection 2021+
is packed full of new decors, available
in variety of thicknesses, board formats
and styles.
The collection offers a choice of 177
decors across three ranges: Pro Laminate,
Pro Comfort and Pro Design Flooring
GreenTec. Each range has been refreshed
following the success of Egger’s
2018-2020 collection, with upgraded
products, realistic textures, and a new
flexible CLIC it! installation system.
Egger’s award-winning Egger Pro
laminate flooring with Aqua+ technology
will also be on show. Available in 34
woodgrain and ceramic reproductions,
the range offers protection from
moisture ingress for up to 72 hours.
‘Quality and style are perfectly
matched in the new Egger Pro Flooring
Collection 2021+. Our products are
better than ever before and we cannot
wait to share with visitors at The Flooring

Show,’ says Craig James, Egger UK national
sales manager.
All products are manufactured using
sustainably sourced PEFC wood fibres,

from timber harvested from sustainable
forests, and are 100% PVC-free with
no softeners or toxic dyes.
Visit: www.egger.com

Natural Vidora Oak

www.interiorsmonthly.co.uk
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Crafted

Inspired by an outdoor encounter, Hugh Mackay has lots going on
Qfloors is a new flooring concept
from Hugh Mackay. The latest flooring
brand to hit the market, Qfloors offers
carpets and LVT that are crafted for
living. Made for busy households, the
ranges on offer are built on the vision
that flooring can be both strong and
beautiful, using the highest quality
materials. This is supported by
dedicated Qfloors unitary.
Qfloors has its own stand at The
Flooring Show – Hall A stand A4 –
where it will have its latest ranges on
display as well as the latest sampling,
which is available to order now.
While walking through the hills,
a member of the Hugh Mackay team
noticed a fellow walker wearing a
beautiful Harris Tweed jacket and was
instantly inspired by the blend of
shades that went into making the
jacket appear ‘blue’. The team set to
work looking at yarn blends, shades,
textures and more, and developed
Durham Tweed. This one encounter
has inspired a full range of carpets
which take that essence and add a
little magic to it, creating16 stunning
designs made up of reds, blues,
purples and golds.
The company’s flagship Durham
Twist range is being revamped to bring
you new colours and stripes selected
for today’s homes, and these can be
seen at Hall A stand A40.
The team has been working hard
behind the scenes on a new online
portal. This portal will allow every
Hugh Mackay and Qfloors customer
to manage their stock levels, place

Above: Durham Twist; Durham Tweed will debut at the show

orders and find out more about products
at any time, day or night.
As well as these developments visitors

will be able to find out more about the
company’s plans for the coming months.
VIsit: www.hughmackay.co.uk

Qfloors ranges are ‘crafted for living’
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renu POS

Triple jump
Interfloor will showcase ethical sourcing,
sound reduction and improved underlay
‘Made from 98% recycled materials,
renu is our ethically sourced underlay in
the Tredaire stable. It is 100% recyclable
at the end of its life. All materials in the
manufacturing process down to the
100% post-consumer recycled foam,
100% recycled paper backing and the
carbon-negative bio-based film used to
complete the underlay, have been
considered,’ says Gary Cowley, Interfloor
sales director.
He says renu complements already
established underlays in the Interfloor
portfolio, including the three most
popular forms: polyurethane foam,
sponge rubber and crumb rubber.
Visitors to Interfloor’s main stand at
B22 will also see the other Interfloor
market-leading brands: Tredaire, Duralay,
Gripperrods and Stikatak.
‘We have an enviable reputation for
quality, value for money and customer
satisfaction. That’s why we’ve refreshed
our Brio range with an injection of
Interfloor smartness. The upgrade
focuses on the look and feel and has
seen improvements in the range from
single scrim to twin scrim, and the
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Sonixx will make its Harrogate debut
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branded appearance has been refined
by introducing white twin corona below
the printed backing,’ says Crowley.
Interfloor has a second stand this year,
featuring new Acoustics brand Sonixx.
Paul Robson, Interfloor acoustics products
director looks forward to showcasing and
explaining the benefits of new acoustics
products Resilient 250 and Soundsure 560.
‘Both products significantly reduce

sound impact, are quick and easy to
work with and can be used with a wide
range of floor coverings, providing
exceptional acoustic performance to the
finished installation. Both can be used
with underfloor heating systems and are
Green Label Plus accredited.
‘There’s so much to hear about and we
look forward to meeting you,’ he says.
Visit: www.interfloor.com

Underlays have
been upgraded
with twin scrim

astrix.be

Let’s meet at
The Flooring
Show 2021
20-21 September
Harrogate
The Majestic Hotel
Reading Room

Let’s meet at the UKs largest and only event dedicated
to our industry and explore the new collection of
Betap. Discover how we contribute to your success
through the production of floor coverings. Tufted and
non-woven, adapted to brand and your customers
straight from the heart. It is our mission.

CONTACT
+31 (0)38 386 1060
centralmail@betap.com

www.betap.com
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Unique service

The marketing team installing
6m-high signs at AF Carpets
in Brigg, Lincolnshire

Group membership offers independence with support
Since the creation of the Metro Group in
1979, the key aim for the founding and
subsequent members has been to pool
buying power to compete against the
national chains who can dominate the
marketplace.
What has been developed is a group of
independent retailers, from the smallest
one-man operation to multiple-outlet
businesses. Retaining independence is
important to Metro Group members,
who are always given the opportunity
to participate in group activity which is
almost always optional, very rarely
compulsory. This allows them to use all
of the best benefits of group membership
while being 100% in control of their
own business.
Most members appear to appreciate
the ability to discuss the problems and
issues they encounter on a day-to-day
basis with other like-minded retailers.
Metro holds two sets of area meetings
each year where members can talk freely
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about issues that affect their business
and gain support and advice from
retailers who have nothing to lose and
everything to gain by sharing
information.
Own-labelling and branding has
become a huge success for the group
with its own brand, Carpet 1st. Since
1995 the group has developed the
brand, which encompasses some of the
bestselling and best-performing products
on sale today. Carpet 1st products are
selected for their appeal, quality and
value, then group-wide terms are
negotiated to introduce and support
manufacturers and products.
Metro has become much more than
simply a £50m buying group. Assisting
with marketing has been a key goal over
the years, and since 2014 the group’s
marketing service has been developed
substantially. Recognising that many
members had off-the-shelf signage that
was outdated and didn’t offer the most

professional appearance, the service
now has a dedicated studio and
production unit with the latest retail
display and sign-making equipment,
combined with the ability to design,
manufacture and install anywhere in
the UK.
‘It is a unique idea that allows us to
transform a retailer’s showroom, with
most retailers finding it incredible what
we can do for them. The service has been
especially appealing to new members of
the group, who along with existing
members have never had access to this
kind of service before,’ says Steve
Moralee, who heads the four-strong
marketing team.
‘We have travelled to every corner of
the UK. We can design and produce
pretty much anything you would need
for a retail outlet – in any shape or size.
Plus, of course, ideas can be shared or
indeed created completely bespoke.’
Tel: 01204 393 539

Sq M
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Protection

Keep floors pristine and avoid repair bills with Stroolmount
Family-run Stroolmount is the trade’s
favourite specialist protection supplier.
It continues to support businesses
with superior quality and exceptional
service. ‘We’re known to go the extra
mile,’ says Gill Finch, Stroolmount md.
‘With innovative solutions such as
Furniglides you can move even the
heaviest furniture, even recliner sofas,
without scoring your flooring. And
our Move-it Pads are fitters’ best kept
secret – they slide furniture around like
it’s on ice.
‘Nowadays we all want protection –
it helps give us certainty and confidence.
So choose the best protection you can,
from Stroolmount.
‘Stroolmount’s Self-adhesive Felt is
superior quality, with stronger glue and
thicker felt: it insists on a hefty 5mm
thickness, while many others skimp
with just 3mm. For longer-term
protection, go for hardwearing, awardwinning Quickclick Glides. They protect
floors, reduce noise and reduce stress
on furniture joints, so they’re ideal for

114

Interiors Monthly September 2021

all furniture, especially dining chairs
and kitchen stools that are scraped
back and forth.
‘Quickclick Glides offer a selection
of different interchangeable glides for
different flooring: carpet glides, tile
glides, wood/laminate glides – plus
there’s even a special anti-slip glide.
They’re great for when you want to
change your flooring or when you’re
moving chairs, for example, to a room
that has a different type of flooring. You
can just click out the existing glide and
click in a new glide type.
‘Since we started in 2007 we’ve stuck
to a very simple formula: we’re 100%
committed to supplying the very best
products and accessories and giving
you the same level of service as if you
were our own family,’ says Finch.
It’s a formula that’s cushioned the
blow of the pandemic – just as
Stroolmount’s products cushion the
impact of furniture on flooring.
Stroolmount has flooring protection
needs covered for retailers and

manufacturers, architects and interior
designers alike.
‘With solutions from just 1p, it’s best
to act before you scratch! Just ask for our
brochure and price list.’
Visit: www.stroolmount.co.uk
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Heavy furniture slides like ice on Move-it Pads.
Everyone should have a set of Move-it Pads to
move furniture, so you can clean behind
units, redecorate a room or rearrange key
pieces at any time with no effort and no worry.
Move-It pads protect your floor:
Save your carpet from stress damage. Save your
wood, tiles and laminates from scars & scratches.
Move-It pads protect your furniture
Save your furniture joints from fatally lurching
to one side – like the leaning tower of Pisa.
Move-It pads protect your back
Save your muscles from pain, which can save your
business, as you can’t earn if you can’t work.
See them in action in our online video.
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Need to protect your floor
when moving heavy furniture?
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Great on Carpet

Superb on Wood

STEP ONE

Place a Move-it Pad under each
furniture leg.

STEP TWO

Slide your furniture to wherever
you want.

STEP THREE

Remove the Move-it Pad. That’s it!

“

Moving warbrobes has
never been easier!
Great product,
so simple and easy to
use.

FLOORING & FURNITURE PROTECTION SOLUTIONS
View Products, POS, Videos & Become A Stockist
01942 271 271

sales@stroolmount.co.uk

www.stroolmount.co.uk
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All aboard
Victoria Carpets and Victoria Design Floors will share new developments
Harrogate holds a special place in the
hearts of everyone in the flooring
industry, and this year we will cherish it
even more. The teams at Victoria Carpets
and Victoria Design Floors are relishing
the opportunity to showcase their past
18 months’ work and this joy will be
matched by seeing customers, friends
and colleagues who have been used to
seeing them online.
Despite the country being in and out
of lockdown, the teams at Victoria have
continued to deliver product launches
across both carpet and LVT.
The showcase of Victoria Carpets’
stand will be the beautiful Luxuria Velvet,

a 6.6 nylon so sumptuous you will want
it for your own home. Luxuria won the
Gold Flooring Innovation Award last year
in the man-made category and will take
pride of place. Other refreshed and new
ranges at the show include Frontier, Royal
Velvet, Heartland Heathers, Freedom and
a couple of brand-new additions.
The company has been working hard
on its POS offer, refreshing the look and
feel of Victoria, and you will get the
opportunity to see this at the show. It will
also be showcasing its unique cake stand,
a focal point for any showroom.
The LVT ranges have also been getting
some love and after looking at the

Hawthorn LVT and carpet
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market and listening to customers
Victoria Design Flooring will be unveiling
its new-look collection at the show. The
whole offer has been simplified and all
products (except for Parquet and
Tapestry) will be available as both Click
and Dryback, marketed with a Click Me/
Stick Me icon to help the buying process.
It has also introduced a SPC 0.30 range
alongside a 0.55 herringbone. All the
Landscape planks and 12in x 24in
Landscape tiles will now be available as
both Click and Dryback, helping make
the offer much easier to understand
and shop.
Visit: www.myvictoria.co.uk

Easycare Freedom in Skyline

Premium quality. Guaranteed

Condor Carpets bv
Euroweg 3, 8061 SB | P.O. Box 21, 8060 AA | Hasselt, The Netherlands
T (+31) 38 477 89 11 | F (+31) 38 477 89 22 | info@condorcarpets.nl
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ABINGDON FLOORING
HALL A – STAND A25

ACG
HALL C – STAND C11

Abingdon Flooring will have new carpets ready to delight.
StainFree Aristocat is a heavyweight style that’s ideal as
a hardwearing choice for living rooms, hallways and stairs.
The manufacturer will also preview Velveteer for the
Love Story collection. With the widest colour bank yet, the
carpet promises to be a hit for homeowners looking for a
luxury finish.

ACG is a buying group dedicated to supporting members
achieve increased profit without risk or interference. Group
membership offers a wide range of in-house displays, and
preferential buying prices complemented with more than
21 rebate schemes, which unlike with other organisations,
are all paid directly from suppliers to members.

Unit 5a, Wharfedale Business Park,
Bradford BD4 9RT
Tel: 01274 655 694
Visit: www.abingdonflooring.co.uk

ACG House, 4 Beecham Court, Smithy Brook Road,
Pemberton Business Park,
Wigan WN3 6PR
Tel: 01942 825 520
Visit: www.acgcarpets.com

ADAM CARPETS
HALL C – STAND C69

ASSOCIATED WEAVERS
HALL M – STAND M19

Adam Carpets’ colour and design developments will show
in new products. The understated simplicity of its new
designs slots into the trends ‘all geometric and organic’. It is
embracing new and exhilarating shades into its flagship
Fine Worcester Twist, which will lend themselves to a broad
spectrum of life and interior styles.

Associated Weavers has been present in the UK since
1964. Always a trailblazer, the company has been at the
forefront of broadloom carpet’s finest innovations. From
its headquarters in Halifax, it has built strong and lasting
relationships with its partners nationwide. A passion for
flooring, thorough product knowledge and an eye for
great design are the strengths of its 40-strong sales team.

Greenhill Works, Birmingham Road,
Kidderminster, Worcestershire
DY10 2SH
Tel: 01562 822 247
Visit: www.adamcarpets.co.uk
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F Mill – 2nd Floor East, Dean Clough Mills,
Halifax HX3 5AX
Tel: 01422 431 100
Visit: carpetyourlife.com
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BALL & YOUNG
HALL M – STAND M27

With luxury vinyl flooring, carpet tiles and wall-to-wall
carpet, Associated Weavers is now also determined to
become a trustworthy name in commercial flooring.
Always a marketing trailblazer, Associated Weavers is
sure to create commercial concepts as successful as
its well-respected residential brands.

Sustainability sits at the heart of Ball & Young’s product
innovation. 100% of the foam used in the manufacture of
all Ball & Young PU underlay is derived from excess trim from
a known source. Plus, there is zero waste which means this
brand leader range of underlays saves thousands of tonnes
going to landfill.

F Mill – 2nd Floor East,
Dean Clough Mills,
Halifax HX3 5AX
Tel: 01422 431 100
Visit: www.aw-commercialflooring.co.uk

Causeway Road,
Earlstrees Industrial Estate,
Corby NN17 4DU
Tel: 01536 200 502
Visit: www.ballandyoung.com

BALTA
ST GEORGE HOTEL – LIBRARY ROOM

BERRYALLOC
HALL B – STAND B27

The Balta team is delighted to welcome you once again in
a live setting at The Flooring Show. Its designers have never
stopped developing innovative products, beautiful patterns
and a wide array of new structures and colours. Discover
the innovations at the St George Hotel’s Library Room.

BerryAlloc will be showing its LVT, laminate, HPF and wood
innovations that make flooring easier to install, easier to
maintain, longer lasting and more beautiful. On show will
be the original water-resistant laminate Hydro+ and
DreamClick, the 360deg click system for vinyl, as well as the
Ultimtec high-performance hybrid finish for wood floors.

Wakkensteenweg 2,
8710 Sint-Baafs-Vijve, Belgium
Tel: 00 32 5662 2211
Visit: www.balta-carpets.com

R
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AW COMMERCIAL FLOORING
HALL M – STAND M19

Industrielaan 100,
BE-8930 Menen,
Belgium
Tel: 00 32 5652 8480
Visit: www.berryalloc.com

www.interiorsmonthly.co.uk
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BETAP
THE MAJESTIC HOTEL – READING ROOM

CONDOR CARPETS
ST GEORGE HOTEL – DRAWING ROOM

Betap has not been resting on its laurels! It has been
working hard to develop some exciting, bang on trend,
new collections and it is really looking forward to seeing
your reactions. Why not be the first to see the new ranges?
Be assured of a courteous and friendly welcome.

Condor Carpets is one of Europe’s largest carpet producers,
supplying wall-to-wall carpet products for residential and
contract applications. The Condor IntenZa collection features
some of the most exclusive products from the entire Condor
Carpets collection with the ultimate in soft carpets.

De Blokmat 29, 8281 JH Genemuiden,
The Netherlands
Tel: 00 31 3 8386 1060
Visit: www.betap.com

Euroweg 3, 8061 SB Hasselt,
The Netherlands
Tel: 00 31 3 8477 8911
Visit: www.condorcarpets.com

CORMAR CARPET COMPANY
HALL A – STAND A28

EGGER
HALL B – STAND B52

Cormar Carpet Company is delighted to return to Harrogate
with exciting new ranges, including the 80% pure new wool
carpet Woodland Heather Twist. It will also be unveiling its
recent POS brand refresh, while a new member of the Primo
family will enjoy centre stage at the show, with a palette of
14 on-trend shades, featuring popular tonal greys and some
new bold colourways.

Visit stand B52 to experience the new Egger Pro Flooring
Collection 2021+ for yourself. New for 2021, the collection is
packed full of new decors, available in variety of thicknesses,
board formats and styles. Egger’s team will be on hand
throughout the event to show highlights and answer any
questions about its new international collection.

Brookhouse Mill, Greenmount,
Bury, Lancashire BL8 4HR
Tel: 01204 881 234
Visit: www.cormarcarpets.co.uk
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Anick Grange Road, Hexham,
Northumberland NE46 4JS
Tel. 01434 602 191
Visit: www.egger.com/
pro-collection

SHOW GUIDE

FURLONG FLOORING
HALL A – STANDS A22/A32

With the return of The Flooring Show, F Ball and Co will
realise its most ambitious exhibition stand to date, debuting
live demonstrations of products to deliver flooring
installations of ever higher standards, as well as emphasising
its ongoing commitment to quality as underscored by the
launch of the new F Ball Centre of Excellence.

Whatever building, room or customer, Furlong Flooring
has the perfect range for you, with an extensive collection
of carpet, vinyl, LVT, laminate and wood flooring, all at
a range of price points. Plus all the help, advice, and
customer service you need, when you need it. It’s easy
to see why Furlong Flooring should be the first choice for
every room.

Churnetside Business Park,
Station Road, Leek,
Staffordshire, ST13 7RS
Tel: 01538 361 633
Visit: www.f-ball.com

35 Clipper Boulevard West,
Dartford, Kent DA2 6QN
Tel: 01322 628 700
Visit: www.furlongflooring.com

HUGH MACKAY / QFLOORS
HALL A – STANDS A40/A4

INTERFLOOR
HALL B – STAND B22

Hugh Mackay will reveal a revamped flagship Durham
Twist, debut Durham Tweed and show its online portal at
the show. Its Qfloors brand will be on stand A4 with its
carpet and LVT ranges, which are built on the vision that
flooring can be both strong and beautiful, using the highest
quality materials.

Everyone’s talking about renu. Visit to hear more
about Interfloor’s innovative underlay made from
98% recycled materials and 100% recyclable at the
end of its life. The most ethically sourced and
recyclable carpet underlay it has manufactured plus
there’s its Brio makeover with its improved look,
feel and performance.

Parkview Road East,
Hartlepool
TS25 1HT
Tel: 01429 892 555
Visit: www.hughmackay.co.uk

The Flooring Show, 19-21 September, Harrogate

F BALL AND CO
HALL B – STAND B1

Broadway, Haslingden, Rossendale,
Lancashire BB4 4LS
Tel: 01706 213 131
Visit: www.interfloor.com

www.interiorsmonthly.co.uk

121

The Flooring Show, 19-21 September, Harrogate

SHOW GUIDE

122

INTERFLOOR
HALL B – STAND B50

INVICTUS CARPET & FLOORING
HALL M – STAND M19

Meet Interfloor’s new Acoustics Products director to hear
more about Sonixx Soundsure 560, a cost-effective acoustic
solution, and the widely adaptable Resilient 250, a highperforming acoustic resilient layer designed to significantly
reduce sound impact, which can be used as a soft
floorcovering or an acoustic underlayment.
Broadway, Haslingden, Rossendale,
Lancashire BB4 4LS
Tel: 01706 213 131
Visit: www.interfloor.com

Since its launch in 2015, Invictus has been the ultimate
reference in the UK market for comfortable broadloom carpet.
With its dense pile, it will make you prefer the carpet to the
sofa. Its makers Associated Weavers launched Invictus luxury
vinyl flooring in 2019. With the same attention to quality, the
same eye for exclusive designs, and unique performance, it’s
the perfect match to Invictus carpet.
F Mill – 2nd Floor East, Dean Clough
Mills, Halifax HX3 5AX
Tel: 01422 431 100
Visit: www.invictus.co.uk

LANO
HALL M – STAND M24

LIKEWISE
HALL M – STAND M28

Lano has never been more excited to showcase at
The Flooring Show. Expect novelties in the Essenz and
Touch Down collections, a new and revamped X Luxury
concept fully in line with the latest trends in interior design,
and some impressive SmartStrand Forever Clean POS.
The ecological program enso will see its official launch.
Venetiëlaan 33, 8530 Harelbeke, Belgium
Tel: 00 32 5665 4000
Visit: www.lano.com

Floors by Lewis Abbott, a member of Likewise, has
launched a boutique collection of premium carpet ranges.
A collection of 12 luxury wool ranges chosen for their
superior textures, intricate weaves and neutral tones.
Timelessly elegant and full of character providing a soft,
warm and luxurious floorcovering.
Unit 6 Topaz Business Park,
Birmingham Road,
Bromsgrove B61 0GD
Tel: 01527 314 000
Visit: www.likewiseplc.com
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SHOW GUIDE

METRO GROUP
HALL M – STAND M53

MasterPiece Cloud is really easy to pick up and run with,
on iPad, Android, PC or Mac. Now used by all national
coverage retailers, it is go-to software for measuring,
planning and estimating. Need to do more work in less
time? Over 100 estimators and salespeople were trained
over Zoom during lockdown.

Multi-award-winning Metro Group was formed by retailers
for retailers in 1979. Retain 100% of your independence
and improve profitability, save time and share the benefits.
Its merchandising service can design, print and install
everything from a business card to a new shopfront, all
at cost prices. Everything is optional, the choice is yours.

Unit 2, 38 Downs Wood, Epsom,
Surrey KT18 5UL
Tel: 01737 355 831
Visit: www.masterpiece-system.com

Metro House, 21 Chorley New Road,
Bolton BL1 4QR
Tel: 07753 496 966
Visit: www.carpet1st.co.uk

MILLENNIUM WEAVERS
HALL C – STAND C30

PENTHOUSE CARPETS
HALL 6 – STAND C7

Millennium Weavers is delighted to be back at The Flooring
Show where it will be presenting its complete product
portfolio together with some re-coloured and re-launched
past winners. It will also present two or three new items
as complimentary styles to its already successful product
offer taking it deeper into the UK market. The company
looks forward to welcoming all existing customers and
extends a warm invitation to potential
new customers.

Penthouse Carpets, an employee-owned company
based in Rochdale, Lancashire, has been setting the
standard for superb woollen tufted carpets for almost
50 years, using traditional fibres to create beautiful
fashion in floorcoverings, while providing exceptional
quality and service to its customers.

Tel: 03333 449 808
Visit: www.millenniumweavers.eu

The Flooring Show, 19-21 September, Harrogate

MASTERPIECE SYSTEM
HALL C – STAND C76

Buckley Carpet Mill,
Buckley Road,
Rochdale OL12 9DU
Tel: 01706 639 866
Visit: www.penthousecarpets.co.uk

www.interiorsmonthly.co.uk
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SMG
HALL C – STAND C6

STROOLMOUNT
HALL 4 – STAND B44

As well as promoting the extensive benefits of membership
to the independent retailer, SMG is showcasing the latest
additions to its Pure brand portfolio. SMG has something for
every retailer, large or small, long established or starting out.
Members run their business as they see fit but gain
advantage from the most comprehensive package of
benefits available.

Why Stroolmount? Because you can save £1,000s in
flooring repairs and insurance claims. Because specialist
Stroolmount protection products start from only 1p.
Because you can save money, save your flooring and save
your back with award-winning protection. That’s why.

9 The Markham Centre, Station Road,
Theale, Berkshire RG7 4PE
Tel: 0118 932 3832
Visit: www.smg-group.co.uk

VICTORIA CARPETS
HALL A – STAND A20

VICTORIA DESIGN FLOORS
HALL A – STAND A11

Victoria Carpets will be providing visitors with a sneak
peak at several of its A/W collections while showcasing its
most recent launches from the past 12 months including
EasiCare Freedom, Heartland Heathers, Natureborn Frontier,
Royal Velvet and the award-winning Luxuria Velvet. An
opportunity not to be missed!

Appearing for the first time under its Victoria Design Floors
banner, Distinctive and Universal Flooring will be presenting
their new look and feel. Coming together to form one
seamless LVT offering, several new products will also be
on display including the new 0.3mm and 0.55mm click
including a herringbone design incorporating two
stunning stones.

Worcester Road,
Kidderminster,
Worcestershire DY10 1JR
Tel: 01562 749 300
Visit: www.myvictoria.co.uk
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Unit 3, Harvey Court, Harvey Lane,
Golborne, Nr Warrington WA3 3QN
Email: enquiries@stroolmount.co.uk
Visit: www.stroolmount.co.uk
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Worcester Road, Kidderminster,
Worcestershire DY10 1JR
Tel: 01562 749 300
Visit: www.myvictoria.co.uk
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Furlong Flooring

Victoria Carpets & Design Floors

Hugh Mackay

Cormar Carpet Co

Abingdon Flooring



Manx Tomkinson

Furlong Flooring

Victoria Carpets & Design Floors
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A17
A38
A4
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Q Floors

Abingdon Flooring
Carpet Recycling UK
Carpetline Direct
Computers for Flooring
Cormar Carpet Co
Cybergold UK
Fells Carpets
Filpa Packaging & Foreign Trade Co
Footfall Flooring
Furlong Flooring
Hugh Mackay
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Ultimate Home Living Group
Victoria Carpets & Design Floors
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Interfloor
Egger (UK)

Interfloor
BerryAlloc

F Ball & Co

Novostrat
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Barrettine Product
Basmat Matting Systems
BerryAlloc
Bostik
CFJ/CFA
Easylay Systems
Egger (UK)
Envirobuild
Envy & TLC Flooring
F Ball & Co
Finsa UK
Firmfit by BMK Flooring
Floorgear
Floorstars
Genesis Flooring
Hanson Plywood
Interfloor
Lifestyle Floors
Novostrat
Packexe
PPUH MAT-TAR
Quantum Profile Systems
Simpson Strongtie
Spotnails
Stroolmount
Tramex
TRF
Unifloor
Uzin
Verona
Wolff Tools
YTD

Str
o
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MasterPiece
Systems

Interiors
Monthly

Ulster
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Penthouse
Carpets

Adam Carpets



SMG

Adam Carpets
Associated Carpet Group
Axminster Carpets
British Wool
Brockway Carpets
Campen Machinery
Cavalier Carpets
Cost My Job
Curtain Express
ETF Machinefabriek
Hadfields
Hathaway Flooring
Innovate Recycle
Interiors Monthly
Kingsmead Carpets
MasterPiece Systems
Millennium Weavers
Penthouse Carpets
Rama Carpets
SMG
Staingard
Texfelt
Ulster Carpets
Westex Carpets
WoolSafe
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Balta Group
St George Hotel, Club Room & Library
Betap
Majestic Hotel, Reading Room
Classis Carpets & Infinity Grass
Majestic Hotel, Billiard Room
Condor Carpets
St George Hotel, Drawing Room
Ford
Outside Royal Hall
Gooch Oriental Carpets
St George Hotel, Wharfdale Suite
Ideal
St George Hotel, Dog & Duck Lounge

Listings are subject to change

Associated Weavers

Metro
Group

HOTELS

Ball & Young

Likewise Floors

M14/M19
M27
M63
M52
M58
M25
M7
M24
M28
M53
M9
M48
M1
M46
M36
M4
M12
M35

Lano

Associated Weavers
Ball & Young
Carpet Runners UK
Display Stands UK
Elliott Anti-Slip
Floors N Carpets
Gekko Flooring Adhesive
Lano
Likewise Floors
Metro Group
Satra Technology Centre
Smart Tuft
Supreme Carpets (UK)
TE Displays UK
Ted Todd
The Nicoman
Tuskbond UK
US Floors International

Associated Weavers

Hall M

Satra
Technology
Centre

The Flooring Show, 19-21 September, Harrogate
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RECRUITMENT
If you are looking to recruit staff for your
furniture or flooring stores, looking for sales
staff or reps for your manufacturing outlet, then
INTERIORS MONTHLY offers a great package!
Our online package is just £175. Your advert will
appear in our jobs section on the website until
the position is filled or you ask us to remove.
Our weekly newsletter, which is mailed every
Thursday to 7000 industry professionals, also
includes a list of these latest jobs.
If you have both online and quarter page
recruitment advert in our magazine, the cost
will only be £250!
Costs for larger recruitment adverts are
available upon request.

Please contact Jarrod on
E: jbird@interiorsmonthly.co.uk
T: 01565 631 397

The Brand Leader

The company you can trust with over 25 years
of Sustainability and Innovation

INdoor

Sustainability is in our DNA
All our PU ranges are recycled and recyclable.

www.underlay.com

Telephone 01536 200502

REGULATIONS

All change

SATRA can offer more information
on the expected standards and test
products to these or other standards

Furniture fire safety regulations to be updated in line with a ‘new approach’
A key piece of legislation governing the
fire safety of furniture is currently being
revised in line with new approaches
to the formatting of regulations. The
Furniture & Furnishings (Fire) (Safety)
Regulations are expected to go before
Parliament in their updated form by the
end of 2022, with the work to update
them currently underway.
This update is due to The Office for
Product Safety and Standards wishing
to move away from the current
proscriptive format of the regulations
(with specific test schedules for different
materials) and instead look towards the

‘new approach’ format of regulations.
This type of regulation (such as the
Machinery Directive and Toy Directive)
contains essential safety requirements
(ESRs) that define the safe outcome.
The BSI committee responsible for
the regulations, now chaired by Phil
Reynolds, SATRA technical development
manager, furniture and floorcoverings,
has been meeting regularly and is
currently looking at the drafting of new,
voluntary standards to show compliance
to the ESRs, with a view that these
standards will become ‘designated’
in the future.

The initial proposal for what the ESRs
will cover includes:
Essential safety requirements for
ignition prevention: furniture must resist
ignition and not readily ignite across any
part of the surface area if directly exposed
to a flaming or non-flaming ignition source,
flame, spark or other potential source of fire.
Essential safety requirements for
spread of fire: if furniture does ignite, it
must burn slowly.
Essential safety requirements for
foam: foam used as a filling must resist
ignition and not readily ignite if directly
exposed to a flaming or non-flaming
ignition source or flame or spark or
other potential source of fire, and must
burn slowly and have a low rate of
spread if ignited.
Essential safety requirements for
chemical flame retardant: manufacturers/
importers need to ensure that they
consider the behaviour of target users.
Any substances added to the article with
the aim of meeting the essential fire
safety requirements must not jeopardise
the safety or health of users or third
parties when they are used as intended,
or in a foreseeable way which considers
the behaviour of target users for the
expected lifetime of the product.
Visit: www.satra.com

www.interiorsmonthly.co.uk
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AWARDS

Beauflor
Best Vinyl
Manufacturer

Opposite: Columbian Oak
Below: Almeri
Below right: Wolverhampton
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Everyone at Beauflor would like to say
a big thank you to all its customers
and in particular to the readers of
Interiors Monthly, for voting it Best Vinyl
Manufacturer.
Following months of hard work by
its designers and product development
team, Ultragrip – Beauflor’s leading
brand in the UK – has been given a
complete makeover, with three exciting
new collections: Entice, Empress and
Eminence.
Described as ‘The ultimate in luxury
vinyl flooring’, Ultragrip combines
the latest digital printing techniques
with state-of-the-art manufacturing
technology, to produce luscious designs
that are ultra-water resistant, ultranonslip, ultra-durable and ultra-hygienic.
There is an Ultragrip collection that
is just right for every room in the house,
as well as commercial settings such as
hospitality, retail and public spaces.
Beauflor is part of Beaulieu International
Group, the only manufacturer that can
offer 5m wide rolls, which means that
customers can often install their new
flooring without any joints, to achieve the
beautiful, seam-free finish they desire.
The new Ultragrip collections have

already been rolled out to more than
850 retailers across the UK.
‘I am delighted with the new Ultragrip
POS display. It has become a real go-to
feature. My customers love it as it tells
them everything they need to know
and they can see all the new collections
together in one place,’ says one retailer.
If you are not already a stockist or, for
whatever reason, have not yet received
your new POS display, contact Beauflor:
it would love you to share in its success.
Visit: www.ultragripbybeauflor.co.uk

THANK YOU
FOR VOTING US THE
“BEST VINYL MANUFACTURER”
OF THE YEAR
Ultra Hygienic

| Ultra Slip Resistant |

Ultra Durable | Ultra Water Resistant

F or mo re in fo rm a tio n ab ou t th ese stun ni ng new Ul tr agr i p col l ecti ons vi si t www.ult ragripbybe a ufl o r. c o . u k

LIVING AND DINING

Cotswold sideboard

Provence two-drawer console

Classic touch

Julian Bowen has been increasing designs and stock
Despite the many challenges of the
past year, the team at Julian Bowen has
worked hard developing new products
across all home furniture categories.
Classic dining has been a particular area
of focus, with the launch of several
discrete ranges alongside additions to
established bestsellers. Huge attention

Loire buttonback chair
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has been paid to supply chain
management to mitigate the ongoing
industry-wide dislocations, and Julian
Bowen is consequently well-stocked
across these key ranges.
The Provence dining and occasional
collection has been created as a timeless
antique design, featuring a dining table
with a refined traditional turned leg, in
a subtle grey painted finish with a limed
oak finished top which brings an element
of classic design that coordinates
equally well in a contemporary setting.
The table extends via a convenient
butterfly leaf to offer maximum
convenience and flexibility and is
complemented by stylish cross-back
chairs and an extensive accompanying
collection of occasional furniture,
including a one-drawer lamp table,
two-drawer coffee table, two-drawer
console table, and a nest of tables.
The Cotswold dining and occasional
collection launched last year, alongside
its sister Cotswold bedroom range and
has proved to be a huge success in
marketplace. Crafted from solid oak and
oak veneers, Cotswold highlights the
natural beauty and depth of the wood
through the grain. When allied with
subtle styling, clean lines including soft
edges and discreet silver knobs, the

overall effect is one of classic design,
traditional style and contemporary
charm. The Cotswold occasional
collection comprises accompanying
pieces including a two-drawer coffee
table, two-drawer console and functional
shoe cupboard, a nest of tables,
sideboard and widescreen TV unit.
Julian Bowen has added further
options to its best-selling Astoria and
Richmond dining ranges. Astoria is a
well-established dining collection made
from American white oak with a waxed
finish, while Richmond is its successful
sister range in modish elephant grey with
an oak top. Both ranges see the
introduction of a flip-top dining table
offering a clever, extendable design
enabling a beautifully proportioned
square dining table to double in size
by flipping the tabletop over.
Both ranges are accompanied by
multiple dining chair options, from
the original matching Astoria and
Richmond dining chairs to the Hereford
chair which comprises a classic Astoria
oak frame with fabric seat and the
new Loire button-back dining chair in
an oatmeal linen, which adds a real
sense of traditional style and comfort
to the ensemble.
Visit: www.julian-bowen.co.uk

J U L I A N BOWEN

Cotswold Dining - In Stock Now

Provence Dining - In Stock Now
Bentinck House, Park Lane Business Park, Kirkby-in-Ashfield, Notts NG17 9LE
tel: (01623) 727374 email: sales@julian-bowen.co.uk web: www.julian-bowen.co.uk

All Products are available for Direct Home Delivery

DESIGN

Anniversary
Wogg 17 has turned 25

Wogg and designer Benny Mosimann
are celebrating a quarter of a century
of collaboration.
When Mosimann dared to go public
with a piece of furniture he called
Spanoval in the 1990s it took a lot of
courage, as his design had initially met
with defeat at the special exhibition of
a design competition.
But the furniture company saw
potential in his concept. The Swiss
designer reworked the construction
and took a chance with the materials
– plastic and aluminium. The result: a
piece of storage furniture that was built
like Le Corbusier’s pilotis houses with
stilts, a base plate and a lightweight shell.
A key problem had to be solved to
ensure that lightness: how would it be
possible for semi-transparent sliding
doors to run along narrow metal strips?
In the end, Wogg developed the machine
to do it itself because it wanted to make
sure the trays’ edges were perfectly
encased and the doors slid effortlessly
around the tower construction.
Mosimann has since further developed
his concept, adding seven variations to
the mix. The W17 is intended as a tower
with up to three ‘storeys’ that rest on
a narrow aluminium column.
Visit: www.wogg.ch
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Four bar Hexham
This variant to the established
eight bar Hexham spindle aims to
give a cleaner, more contemporary
look yet remains also able to cross
over into traditional. A winner with
painters.

Oak Hamburg Carver
Jet Hopsack Seat

Oak Loire Chair
Natural Hopsack

Hexham Eight bar
Our highly popular eight bar back
plain spindle back chair is where
modern meets the best of Victorian
simple. Equally at home in town or
country dining settings. Available in
beech or oak.

Hoop back

Windsor Hoop Carver

An enormously popular and
stylish hoop back with elegant
good looks and features, robust
enough even for contract. This
is a quality beech chair that fits
many bills.

We have taken a classic Georgian
style an adapted it for modern
living. The ageless lines evoke
their traditional background but
also harness a more modern edge.
Great as a stand-alone chair in its
own right or a carver complement
to our hoop or Hexham’s.

DESIGN

Origins

Yoda

Nature is a major influence on Kenneth Cobonpue’s designs
If, on the one hand, contemporary design
is free to express itself in a balanced
form where the nuances make the
difference, there are cases in which the
designer’s geographical origin defines
an aesthetic whose references are
strong enough to make the transition
from local to global.
This is true of Kenneth Cobonpue,
the Philippines-born designer with an
international background, who has a clear
vision of industrial design as complementary
to both artisan craftsmanship in the
processing of materials and the needs
of the furniture sector.

Nature, in particular, features strongly
in his design. Lush and multifaceted,
his work is inspired by the natural lines,
materials, proportions and larger-thanlife dimensions so often encountered on
the islands of the Philippine archipelago.
The backrest of the Zaza chair resembles
a large fern or palm-like leaf, under which
the user can sit comfortably in the shade.
Made of microfibre the piece has a
theatrical impact, almost like a throne.
Cobonpue’s designs often use rattan
in contemporary styles. The Yoda sofa is
a clear demonstration of his sensitivity,
where the elasticity of the material is

Zaza
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exploited, so that the backrest can offer
maximum comfort. Here again, the play
on scale is an important focus, together
with the movement and deliberate
spacing of the canes, resulting in a
visually light yet generous-size sofa,
aimed at ultimate relaxation.
The natural inspiration behind even
small-scale accessories is instantly
recognisable. The Pebble tables at
varying heights can be arranged or
slightly overlapped to create organic,
ever-changing shapes, like a riverbed
beneath a rippling stream.
Visit: www.kennethcobonpue.com

Pebble

Everyday
heroes

All-round Winners
to suit every budget
ttt

Our Brio, Zest, Jazz and Citra underlays
are getting an upgrade – at no extra cost!
We understand the need for underlay that works well in most
areas of the home. This upgrade improves the performance
of our Brio, Zest, Jazz and Citra products by switching from
single-scrim to a twin-scrim design and improving density,
Jazz has upgraded from 98kg/m3 to 145kg/m3. Manufactured
right here in Britain and made of 100% recycled foam, they
come with the Tredaire seal of quality. From living rooms to
bedrooms, the flexibility of our Brio range is made with
everyday practicality in mind.

Underlay tech specs:
Brio: 8.0mm, 100kg/m3 density, 2.2 tog
Zest: 10.0mm, 100kg/m3 density, 2.6 tog
Jazz: 9.0mm, 145kg/m3 density, 2.4 tog

For more info visit: interfloor.com

Citra: 11.0mm, 145kg/m3 density, 2.9 tog

